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THE  ONLY  INDEPENDENT  WEEKLY  JOURNAL  OF  N E WS PAPE R I NG' 


We  are  in  the  business  of 
providing  news  of  happenings 
from  around  the  block  or  around 
the  world,  to  our  120,000  readers 
in  a  combination  no  other  media 
delivers  to  the  Fox  Valley  area. 


Represented  Nationally  by;  Sawyer,  Ferguson 
Walker-Co.,  Inc. 


Daily  Courier  News 


ELGIN,  ILLINOIS 


The  final  bell’s  rung.  Despite  the  afternoon 
paper’s  disputes,  denials  and  delays,  this  year’s 
ABC  circulation  figures  are  now  official. 

The  Dallas  Morning  News  leads  in  total 
circulation  both  on  Sundays  -  336320  to 
337,848  -  and  daily  -  283,148  to 243,3 14. 

Sundays  we  gained  over  10,000.  And  the 
afternoon,  paper?  They  actually  lost  over  1 .000. 
That  means  our  lead  has  grown  to  over  18,000 
-  tripling  our  advantage  from  a  year  ago. 

Daily,  we  also  gained  substantially  -  over 
3,000.  And,  once  again,  the  afternoon  paper  lost 

PornintQ 

Well-read. 


circulation  -  by  almost  1,300.  Altogether,  that 
means  our  daily  lead  has  grown  even  stronger  — 
to  40.000. 

And  the  crowning  victory  for  The  Morning 
News?  For  the  first  time,  we’ve  taken  the  lead  in 
total  daily  circulation  in  the  1 1  county  S.M.S. A. 

But  although  the  title  of  winner  is  ours  in 
the  circulation  arena,  we’re  working  harder 
than  ever  to  make  The  Dallas  Morning  News 
one  of  the  finest  newspapers  anywhere. 

And  that’s  something  worth  fighting  for  - 
and  winning. 

Source:  ABC'  Audit  Reports,  March  31, 1981. 

Computation  of  gain  and  loss  data  computed 
by  The  Dallas  Morning  News. 
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3  Years  of 
Classified 
Color. 


Auto  dealers  and  real  estate  brokers  on 
Florida’s  Suncoast  are  sold  on  color 
in  Classified. 

They’re  so  convinced  of  its  effective¬ 
ness,  in  fact,  that  they’ve  given 
The  St  Petersburg  Times  and  Evening 
Independent  a  sales  record  no  other 
newspapers  can  rival :  Three  years 
(and  still  counting!)  of  paid  color  in 
Classified  every  day. 

At  The  Times  and  Independent,  we  make 
color  easy  and  economical  with  color 
“splits”  that  allow  advertisers  to 
share  costs. 

Sales,  production,  mechanical  and  service 
departments  all  pitch  in  to  meet  the  needs 
of  advertisers.  “It’s  a  total  team  effort!” 
says  Classified  Manager  Rich  E.  Riggins. 

A  team  effort  that  has  paid  off  for 
advertisers  every  day  since  August,  1978. 

f>t.  pplprsburn  ulimpB 
&  Iwening  Independent 
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SEPTEMBER 

9>11 — PNPA  Classified  Clinic,  Hoiiday  Inn,  Grantville,  Pa. 

10- 12 — 36th  annual  International  Conference,  Radio-tv  News  Direc¬ 

tors  Assn.,  Marriott,  New  Orleans 

11- 12 — New  York  State  Newspaper  Production  Conference,  Shera- 

ton-Canadaigua  Inn,  Canadaigua,  N.Y. 

11-13 — North  Carolina-South  Carolina  Classified  Ad  Managers, 
Sand  Dunes  Motel,  Myrtle  Beach,  S.C. 

14- 15 — 7th  Annual  Editors'  Seminar  at  United  Nations  sponsored 

by  UN  Association  of  the  United  States. 

15— N.J.  Circuiation  Managers  Association,  Squires  Pub,  Long 

Branch,  N.J. 

15- 16 — New  York  State  Associated  Press  Association,  Buffalo  Hilton,  Buf¬ 

falo,  N.Y. 

17-19 — Mid-America  Newspaper  Conference,  Lane  Lodge,  Branson,  Mo. 
17-19 — Fla.-  Newspaper  Ad  &  Marketing  Executives  Assn.,  Quality  Inn, 
Cypress  Gardens,  Winter  Haven,  Fla. 

20-22 — Central  States  Circulation  Managers  Association,  Hyatt 

Regency,  Dearborn,  Mich. 

20-23 — WCAA-Western  Classified  Advertising  Association,  Red 

Lion  Motor  Inn,  Sacramento,  Calif. 

22-25— Suburban  Newspapers  of  America  ad  conference,  Marc 

Plaza,  Milwaukee,  Wise. 

22- 25— National  Conference  of  Editorial  Writers  35th  annual  con¬ 

vention,  Biltmore  Pleaa  Hotel,  Providence,  R.l. 

23- 25 — American  Association  of  Sunday  and  Feature  Editors  con¬ 

vention,  Toronto  Hilton,  Toronto. 

24- 25 — National  News  Council,  One  Lincoln  Plaza,  New  York  City. 

24-26 — Illinois  Press  Association,  Decatur  Holiday  Inn,  Decatur. 
24-26 — Oregon-Washington  Associated  Press  Newspaper  Exec¬ 

utives  annual  convention,  Viilage  Green,  Cottage  Grove,  Ore. 

24-27 — Western  Newspaper  Production  Conference,  MGM  Grand 
Hotel,  Reno,  Nev. 

30-0ct.  1 — PNPA  57th  annual  convention,  Marriott  Inn,  Harrisburg,  Pa. 
30-Oct.  2 — interstate  Advertising  Managers  Association,  Resorts  Interna¬ 
tional,  Atlantic  City,  N.  J. 

30-0ct.  3 — National  Newspaper  Association  annual  meeting  and  trade 
show,  Boston. 

OCTOBER 

1-2 — Allied  Daily  Newspapers,  Seattle  Downtown  Hilton 

1-3 — New  England  AP  News  Executives,  Dunfey’s,  Hyannis,  Mass. 

1-3— 42nd  annual  New  England  Newspaper  Production  Conference, 
Mount  Washington,  Bretton  Woods,  N.H. 

4-6— UPl  Edicon,  Grand  Hyatt  Hotel,  New  York,  N.Y. 

4- 6 — International  Newspaper  Promotion  Association  Eastern  Re¬ 

gional,  Pittsburgh  Hilton,  Pittsburgh,  Pa. 

5- 9 — Advertising  Media  Credit  Executives,  Caesar’s  Palace,  Las 

Vegas,  Nev. 

7-10 — Cal  Western  Circulation  Managers',  Red  Lion  Inn,  Sacra¬ 
mento,  Calif. 

10 — Reporters’  Workshop,  sponsored  by  UPl  Newspapers  of  Louisi¬ 
ana  with  UPl  Broadcasters  of  Louisiana;  campus  of  Louisiana 
College,  Pineville 

11- 17 — National  Newspaper  Week — "A  Free  Press — Your  Window 

to  the  World" 

12- 16 — Inter  American  Press  Association,  Rio-Palace  Hotel,  Rio 

de  Janeiro 

15- 16— Penna.  Society  of  Newspaper  Editors  Seminar,  PNPA  Press 

Center,  Harrisburg,  Pa. 

16- 20 — Northern  States  Circulation  Managers  Assoc.,  Kahler  Hotei, 

Rochester,  Minn. 

16-21 — iNCFO,  Beilevue-Stratford  Hotel,  Philadelphia,  Pa. 

16-21 — Inland  Daily  Press  annual  meeting,  Drake  Hotel,  Chicago. 

20- 23 — Associated  Press  Managing  Editors,  Westin  Toronto,  Can. 

21- 23 — National  Assoc.  Advertising  Publishers,  The  Aladdin, 

Las  Vegas. 

22- 24 — Florida  Press  Assn.,  Gainesville. 

25-26 — SNPA,  The  Greenbrier,  White  Sulpher  Springs,  W.  Va. 

29-31 — New  England  Society  of  Newspaper  Editors,  Radisson  Hotel, 
Burlington,  Vt. 

Vol.  114.  No.  36.  Septembers,  1961 :  Editor  &  Publisher.  The  Fourth  Estate  (ISSN  :001 3- 
094X)  is  published  every  Saturday  by  Editor  &  Publisher  Co.  Editorial  and  business 
offices  at  575  Lexington  Ave.,  New  York,  N.Y.  1(X)22.  Cable  address  "Edpub.  New 
York."  Second  class  postage  paid  at  New  York.  N.Y.  and  additional  mailing  offices. 
Printed  at  Hughes  Printing  Co..  East  Stroudsburg.  Pa.  18301.  Titles  patented  and 
registered  and  contents  copyrighted  1979  by  Editor  &  Publisher  Co..  Inc.  All  rights 
reserved.  Annual  subscription  $30.00  in  United  States  and  possessions,  and  in  Canada. 
All  other  $55.00. 
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How  Amoco  uses  an  evolving  science 
to  help  search  for  new  oil  and  natural  gas. 


The  earth  science  known  as  geo¬ 
chemistry  is  helping  Amoco  scientists 
determine  the  thermal  maturity  of 
organic  matter  in  the  earth's  crust.  Oil 
and  natural  gas  can  be  present  and 
discovered  only  in  those  regions 
where  source  beds  have  been  prop¬ 
erly  matured  with  the  correct  ratios 
of  heat  and  time. 

Geochemists  use  a  variety  of  tech¬ 
niques  on  rock  samples,  including 


pyrolysis  and  solvent  extraction  to 
determine  where  and  when  the  source 
beds  have  expelled  their  oil. 

These  techniques  and  others  have 
aided  Amoco  in  understanding  the 
potential  of  discoveries  such  as  those 
in  the  Overthrust  Belt  in  Utah  and 
Wyoming.  Amoco  is  working  in  this 
science  and  others  to  provide  the 
energy  to  keep  America  growing  in 
the  year  2000  and  beyond. 


You  expect  more  from  a  leader. 


The  4th  Estate 


By  Doug  Borgstedt 


iMfrr 


III, 


r  get  YOURSELf  OVER  TO  WRI6LEY  HELP,^ 
MURPHY -you're  OFT  GENERAL  ASSIGNMENT^ 
AND  PUYING  2'®  BASE  TODAY 


^  Doufi 


Writing  guide _ 


By  Ethei  Grodzins  Romm 

Attribution: 

Never  having  to  say  you  're  sorry  #i  e 

Attribution  is  so,  well,  boring  to  green  writers.  Why,  they  ask, 
waste  a  whole  line  and  risk  losing  the  reader  with  ROME, 
May  23  —  Doctors  treating  Pope  John  Paul  II  said  today  that  he 
was  out  of  danger  and  should  be  recovered  from  his  gunshot 
wounds  within  60  days?  Why  not  get  to  the  heart  of  the  news  with 
Pope  John  Paul  II  is  out  of  danger  and  should  be  recovered  from 
his  gunshot  wounds  within  60  days?  Why  quote  doctors,  in  the 
lead  or  anywhere  else?  Where  else  would  those  medical  facts 
have  come  from? 

But  not  all  medical  stories  come  from  doctors.  Readers  need  to 
know  you  didn’t  pick  up  your  story  from  the  hospital  switchboard 
operator.  Or  from  the  last  part  of  a  radio  spot,  having  missed  the 
opener  that  ascribed  the  story  to  Madame  La  Foney,  who  has 
claimed  she  forecast  the  event  and  is  now  enlightening  the  world 
with  the  Pope’s  revealing  horoscope. 

What  must  be  revealed  in  a  news  story  is  who  or  what  told  you; 
only  then  will  your  story  have  credibility.  In  those  rare  cases 
where  you  must  say  “sources  close  to  the  pope,”  or  “secret 
Vatican  bulletin  dated  May  22,”  write  as  clear  a  description  as  is 
permitted  and  tell  your  editor  which  person  or  what  document 
told  you. 

Before  Janet  Cooke  passed  off  fiction  as  fact  and  won  a 
Pulitzer,  most  journalism  textbooks  were  advising  reporters  that 
attribution  was  being  overdone.  In  happier,  more  trusting  times, 
our  chief  guru,  Roy  H.  Copperud,  could  advise  (1960),  “Attribu¬ 
tion  has  become  such  a  mania.  .  .  .”  “The  young  reporter  .  .  . 
comes  to  think  of  attribution  as  a  virtue ,  rather  than  as  a  necessary 
evil.”  Theodore  M.  Bernstein,  of  the  N.  Y.  Times  (1958),  “The 
ultimate  in  attribution  ...  is  the  apocryphal  filler  piece,  ‘The 
moon  is  238,000  miles  from  the  earth,  according  to  the  Asso¬ 
ciated  Press.’  Short  of  that  absurd  extreme  many  unnecessary  at¬ 
tributions  are  inserted  into  stories  by  over-zealous  copy  editors.” 

After  Cooke,  zealousness  must  be  the  watchword,  at  the  risk 
of  some  over- zealousness.  The  pendulum  will  doubtless  swing  to 
over-attribution.  So  be  it,  a  small  price  to  pay  for  credibility. 
Journalism  may  never  recover  from  the  damage  Cooke  has  done 
to  it,  but  the  place  to  begin  repair  is  with  relentless  attribution. 

The  routine  story  of  the  pope’s  prognosis  is  a  good  example. 
By  the  first  week  of  July,  his  doctors  had  begun  to  hedge.  With 
three  weeks  to  go  on  their  first  rosy  prediction,  they  began  saying 
they  couldn’t  say  when  he  will  recover.  Lawrence  K.  Altman’s 
May  lead  in  the  New  York  Times  is  not  only  Jour¬ 
nalism  101.  It  leaves  him  even  today  with  no  egg  on  his  face.  At¬ 
tribution  is  never  having  to  say  you’re  sorry. 

We  are  left  with  the  problem  of  the  writer’s  boredom.  How  can 
attribution  be  made  to  read  smoothly,  so  it  doesn’t  come  to  the 
reader  in  indigestible  lumps? 

•  Make  only  the  interesting  direct  quote  the  lead.  Name  and 
describe  the  source  in  sentence  #2  or  paragraph  #2. 

“The  earth  revolves  around  the  sun.  ”  So  said  Galileo  Galilei, 
an  Italian  astronomer  yesterday  at.  .  .  . 

•  Describe  but  don’t  name  the  source  in  the  lead.  Then  give 
the  name  and  more  description. 

An  experienced  Navy  pilot  Thursday  described  night  landings 
on  aircraft  carriers  as  ....  Capt.  Sam  Flynn,  chief  of  staff  for  tac¬ 
tical  aircraft  in  the  Navy’s  Atlantic  Fleet,  described  the  proce¬ 
dure  at  a  news  briefing  after.  .  .  . 

•  Avoid  attribution  in  every  paragraph  of  a  complex,  perhaps 
controversial  or  doubtful,  report  by  keeping  those  kinds  of  state¬ 
ments  in  one  section.  Introduce  them  with  one  blanket  sentence: 
“Colonel  Kaddafi’s  speech  made  these  points.”  Then  tick  them 
off. 
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or  quality 
hems  0  liofiqw  groMi. 
Goss  Nletrolhier 
makes  it  possible 


“Our  readers  and  advertisers  expect  a 
high  quality  newspaper,  featuring 
color  throughout.  And  with  the 
successful  combination  of  Goss 
Metroliner  presses  and  a  dedicated, 
quality-conscious  production  stalf, 
we  are  delivering  such  a  product,” 
stales  Luis  Fernando  Santos,  Sub 
■^Gere^  of  El  Tiempo,  Bogota. 
f/Bempo,  Colombia’s  largest 
wspaper,  converted  to  offset  with  a 
t  Metro-Offset  press  in  1978. 
the  pa^r  has  grown 
m  circulation  and  ad  linage, 
of  this  growth,”  adds 
for  installation  of 
Metroliner  units  have 
several  years  to  1981 . 


“Today,”  continues  Santos,  “we  are 
running  our  Metro-Offset  press  24 
hours  a  day  at  an  average  speed  of 
50,000  to  55,000  pph.  We  print  an 
average  of  52  pages  daily  and 
currently  we  are  running  up  to  three 
4-color  ^s  each  day  in  addition  to  a 
substantial  amount  of  editorial 
process  and  spot  color.  Even  so,  our 
waste  factor  is  at  a  satisfactory  3  to 
"iVi  percent  level. 

“Our  press  crew,  too,  likes  the 
Metro-Offset  —  for  its  printing 
quality,  good  register  and  ease  of 
operation.” 

El  Tiempo  is  yet  another  example 
of  the  print  quality  delivered  by  Goss 
Metroliner  worldwide. 


For  more  information 
on  the  Goss  Metroliner  press  ^ 

system,  contact  Goss  Products,  ^ 
Graphic  Systems  Division, 

Rockwell  International,  3100  Sou^l^ 
Central  Avenue,  Chicago  IL  60lS^ 
Phone:(312)656-8600.  | 

The  Goss  systems  solution 
to  printing  production. 


Rockwell  I 
Interof^l^pll 


Editor  &  Publisher 

THE  fourth  estate 


Robert  U.  Brown,  President  and  Editor  James  Wright  Brown 

Ferdinand  C.  Teubner,  Publisher  Publisher,  Chairman  of  the  Board,  1912-1959 


l/.S.  pussyfoots  at  the  UN 

While  the  United  States  took  the  official  position  at  the 
United  Nations  it  would  go  along  with  and  not  oppose  a 
resolution  approving  in  principle  the  idea  of  a  “World  News¬ 
paper  Supplement,”  one  of  its  official  spokesmen  was  telling 
the  press  “we  deplore  it  (the  supplement  idea)  and  regard  it 
as  inappropriate.”  It  appears  the  U.S.  position  was  taken  so 
as  not  to  offend  France  and  Japan  which  strongly  supported 
the  program. 

The  resolution  would  allow  private  funding  from  non-UN 
sources:  “Necessary  and  additional  funding  should  be  sought 
on  a  voluntary  basis  for  the  World  Newspaper  Supplement  in 
order  to  provide  objective,  attributable,  and  efficient  in¬ 
formation  on  international  economic  matters  and  develop¬ 
ment  issues  including  a  new  international  economic  order.” 
It  is  not  clear  why  the  U.S.  felt  this  would  discourage  private 
contributions  to  the  supplement  program,  but  that  apparent¬ 
ly  is  happening. 

When  the  extent  of  this  program  was  revealed  in  May,  the 
U.S.  Department  of  State  called  it  an  “illegitimate  expendi¬ 
ture”  of  UN  funds  and  a  “violation  of  journalistic  ethics.”  A 
protest  was  sent  to  the  UN  Secretary-General. 

Nothing  has  happened  to  change  that.  It  was  purely  a 
propaganda  device  to  promote  the  as-yet  undefined  “new 
international  economic  order.”  It  was  a  lousy  idea  then,  and 
it  still  is. 

Why  can’t  the  U.S.  government  say  so  without  beating 
around  the  bush? 

Court  rejects  briefs 

It  may  have  happened  somewhere  sometime  but  lawyers 
queried  by  E&P  cannot  recall  an  instance  where  a  judge  has 
refused  to  accept  amici  curiae  briefs  on  an  appeal.  The 
Fifth  District  Appellate  Court  in  Mt.  Vernon,  Ill.,  accepted  a 
brief  from  the  Alton  (Ill.)  Telegraph  appealing  the  $9.2  million 
libel  judgment  against  it  but  rejected  without  explanation 
friend-of-the-court  briefs  from  an  imposing  battery  of  news¬ 
papers  and  journalistic  societies. 

It  is  unusual  for  a  libel  action  to  bring  forth  friend-of-the- 
court  activity  of  this  nature  but  this  case  is  not  the  usual  libel 
suit.  Since  it  involves  an  outrageously  large  judgment 
against  a  newspaper  for  something  that  was  never 
published  it  carries  serious  implications  for  the  entire  news¬ 
paper  business. 

The  “fall-out”  from  this  case,  if  the  decision  is  allowed  to 
stand,  would  be  devastating.  It  doesn’t  take  much  imagina¬ 
tion  to  see  what  could  happen  if  editors  could  be  sued  for  the 
unpublished  material  they  collected  as  the  result  of  fruitless 
investigations  following  up  tips,  rumors,  etc.,  all  those  things 
a  good  editor  is  supposed  to  check  on. 

In  spite  of  the  court’s  rebuff  in  this  appeal  newspaper 
executives  must  pursue  the  matter  to  the  fullest  extent. 


Charter  Member 
Audit  Bureau 
of  Circulations 
Member  American 
Newspaper 
Publishers  Association 
6  mo.  average  paid  Dec.  30,  1980—25.600 
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The  Oldest  Publishers  and  Advertisers 
Newspaper  in  America 

With  which  have  been  merged:  The  Journalist  estab¬ 
lished  March  22,  1884;  Newspaperdom  established 
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Letters 


UNIQUE  LIST 

Not  to  put  too  fine  a  point  on  it,  but  the 
only  “truly  unique”  thing  about  your  Au¬ 
gust  15  issue  was  the  article  (on  page  5) 
that  took  nearly  an  entire  page  to  say 
what  could — and  should — have  been  said 
in  three  or  four  graphs,  at  most.  Obvious¬ 
ly,  the  use  of  “unique"  in  a  comparative 
sense  or  as  a  synonym  for  “hi^ly  un¬ 
usual”  is  a  common  and  flagrant  error 
among  countless  big-name  journalists 
who  should  know  better.  But  for  the  wri¬ 
ter  to  document  her  pet  gripe  with  an 
exhaustive  list  of  examples  culled  from  20 
years  of  record-keeping  on  the  subject, 
not  that’s  .  .  .  well,  unique. 

O.M.  OSTLUND,  Jr. 
(Reporter,  Williamsport  (Pa.)  Grit.) 

INTEGRITY 

As  general  manager  of  a  “Volunteer 
Pay”  newspaper,  I  resent  W.J.  Valen¬ 
tine’s  letter;  “Free  vs.  Paid”  (E&P,  Au¬ 
gust  22,  1981).  Valentine  insinuates  all 
free  news  (?)papers  impune  their  integri¬ 
ty,  by  filling  newsholes  with  copy  dic¬ 
tated  by  their  advertisers.  Not  so!  I  have 
worked  for  paid  circulation  dailies  that 
use  more  puff  stories  (ROM’s)  than  many 
“free”  papers  ever  think  of  running.  We 
feel  we  fill  a  definite  void  left  by  subscrip¬ 
tion  papers;  and  let’s  face  it  Valentine,  we 
all  run  our  share  of  “puff  stuff,”  vaguely 
disguised  as  “business  news.”  I  hate  to 
pass  on  my  copy  of  E&P  to  my 
editor  ...  he  has  a  helluva  lot  more  in¬ 
tegrity  than  some  “paid  circulation”  edi¬ 
tors  that  I  know. 

Ron  Goetz 

(General  manager  Lewisville  (Tex.)  News- 
Advertiser.) 


SHARED  VIEW 

Unfortunately,  Valentine’s  blind-side 
prospective  (Free  vs.  Paid,  E&P,  August 
22)  is  shared  by  far  too  many  editorial 
ostriches  who  desperately  need  to  learn 
some  economic  facts.  Such  as  the  news¬ 
paper  revenue  produced  by  8,000  dimes. 
That’s  vital? 

With  up  to  95%  of  “Paid”  income  pro¬ 
duced  by  advertising  revenues,  it  is  diffi¬ 
cult  for  me  to  imagine  how  anyone  today 
could  possess  such  a  backward 
view  .  .  .  not  “real  journalists”  indeed. 

I  submit  that  the  Valentines  face  ex¬ 
tinction,  as  they  have  already  become  in 
Chicago,  New  York,  Washington,  D.C., 
and  everywhere  newspapers  are  pub¬ 
lished  without  proper  regard  for  the  bot¬ 
tom  line.  One  needn’t  worship  the  dollar, 
but  to  fail  to  respect  its  impact  is  akin  to 
Valentine-like  claims  that  an  editor  is  not 
an  editor  when  performing  journalistic 
endeavors  for  a  publication  which  is 
shared  by  a  community  of  non¬ 
subscribers. 


A  newspaper  that  looks  as  a  newspaper 
and  reads  as  a  newspaper  is  indeed  a 
newspaper.  How  and  how  much  one 
might  pay  for  the  perusal  privilege  is  of 
minute  import,  if  any,  and  certainly  none 
at  all  at  the  level  expressed  by  Valentine. 

After  32  years  here,  I  must  state  that  I 
continue  to  regard  the  editors  and  repor¬ 
ters  who  labor  (free  of  restraints)  for  our 
free  newspapiers  precisely  as  I  do  those 
producing  our  paid  ones.  A  good  news 
story  is  exactly  that,  and  there  is  no  dis¬ 
tinction  that  a  recipient  must  make  (as  to 
paying  for  it,  or  getting  it  free  .  .  .  such 
as  one  may  via  the  radio,  or  network  tele¬ 
vision,  a  free  newspaper,  etc.). 

Richard  McCuen 
(General  manager.  The  Review,  Phi¬ 
ladelphia,  Pa.) 


ADVICE  FOR  WRITERS 

Many  years  ago,  the  late  Ernest  Tuck¬ 
er,  who  was  then  an  assistant  editor  of  the 
old  Chicago  American,  made  a  list  of  13 
rules  for  his  writers  to  follow.  They  were: 

1.  Don’t  use  no  double  negatives. 

2.  Make  each  pronoun  agree  with  their 
antecedents. 

3.  Join  clauses  good,  like  a  conjunction 
should. 

4.  About  them  sentence  fragments. 

5.  When  dangling,  watch  your  partici¬ 
ples. 

6.  Verbs  has  got  to  agree  with  their 
subjects. 

7.  Just  between  you  and  I,  case  is  im¬ 
portant. 

8.  Don’t  write  run-on  sentences  when 
they  are  hard  to  read. 

9.  Don’t  use  commas,  which  aren’t 
necessary. 

10.  Try  to  not  ever  split  infinitives. 

11.  It  is  important  to  use  your  apos¬ 
trophe’s  correctly. 

12.  Proofread  your  writing  to  see  if  you 
any  words  out. 

13.  Correct  speling  is  essential. 

Lloyd  Byers 

1541  9th  Ave.  So. 

Fargo,  N.D.  58103 


SAYS  IT  ALL 

E&P’s  August  22  editorial  on  evening 
newspapers  was  excellent.  The  summa¬ 
tion  at  the  end  of  the  editorial  stating 
“Newspapers  have  followed  the  peoirfe 
to  where  they  sleep,  eat,  live  and  shop. 
They  are  vital  to  the  daily  lives  of  their 
communities,”  brought  to  mind  a  state¬ 
ment  made  in  our  office  by  Adolf  (Ed) 
Klova,  Asst.  Vicepresident  of  Advertis¬ 
ing  for  Hess’s.  During  our  conversation 
he  said,  “Newspapers  are  holding  the 
country  together.”  Doesn’t  that  say  it  all? 

Robert  H.  Saehloff 
(Saehloff  is  general  manager,  Kingston 
(N.Y.)  Daily  Freeman.) 


STILL  STANDS 

That  was  a  generous  thought  of  yours, 
to  reprint  my  newspaperman’s  credo.  I 
appreciate  it,  and  felt  good  about  how  it 
still  stands  up  over  the  course  of  20  years. 

Max  Lerner 


Short  takes 


The  report  noted  a  death  of  staff  physi¬ 
cians  and  aides  because  of  “insufficient 
funding”  to  hire  them. — Danville  (Va.) 
Register. 

*  *  * 

If  the  doctor  also  prescribed  Librium 
for  patient  A  and  chlordiazpoxide  for  f>a- 
tient  B,  patient  B  may  be  able  to  receive 
his  prescription  tranquilizer  for  much  less 
cost  due  to  the  expiration  of  the  patient  on 
this  drug  .  .  .  — Detroit  Free  Press. 

«  ♦  * 

In  Lima,  Peru,  milk  is  peddled  by 
women  on  mules  with  big  caiis. — Mil¬ 
waukee  Journal. 

*  *  * 

Culligan  can  be  found  under  water  in 
the  Yellow  Pages. — WROW,  Albany, 
N.Y. 


PUBLISHER’S  COMMENT 


[Bailey  Anderson 
Publisher 

Times-Tri  Cities  Daily 
Florence,  Alabama 

: 


The  Pony  Wire  provides  solid,  dependable  writing 
which  has  enhanced  our  product.  Also,  we  replaced 
stacks  of  paper  with  direct  computer  input  and  output. 
We  like  it.” 


6l|(  Netu  {{ork  Stin(0 

■  NEWS  SERVICE 
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So  you  think 
on  know 
ewYork 


Canyon  identify 
this  l%.l.  market? 

In  addition  to  being  one  of  the  5  New  York  boroughs,  this  marketer’s  gem  enjoys  the  unique 
position  within  New  York  City  of  having  these  enviable  attributes: 

•  The  highest  median  EBI  income  . . .  $20,469 

•  The  youngest  median  age  . . .  30.6  years  old 

•  The  only  county  in  N.Y.C.  that  is  growing. 

•  Has  no  local  TV  or  Radio  stations. 

•  Over  2000  acres  of  prime  undeveloped  land. 

•  Three-quarters  of  the  adults  are  homeowners. 

•  Total  Retail  Sales  . . .  over  one  billion  dollars. 

•  Ranks  2nd  only  to  Manhattan  in  Total  Retail  Sales  per  household. 

•  50%  of  the  female  market  is  employed. 

•  For  the  second  consecutive  year . . .  leads  all  New  York  State  in  new  single  family  building. 

•  Has  only  one  local  daily  and  Sunday  newspaper . . .  reaching  9  out  of  10  adults  . . .  one  of  the 
highest  readership  penetration  percentages  in  America. 

•  In  case  you  haven’t  already  guessed  ...  the  market  is  Staten  Island  and  the  newspaper  is  the 
Staten  Island  Advance,  represented  by  Newhouse  Newspapers.  For  more  on  this  gem 

call  Jack  Furnari  (212)  981-1234. 
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Every  Saturday  since  1884 

INMOVATIVE  EDITOR 


How  to  survive  as  an  evening  metro  daiiy 


By  M.  L.  Stein 

To  Neil  Morgan,  editor  of  the  P.M.  San 
Diego  Tribune,  current  predictions  about 
the  demise  of  the  afternoon  newspaper 
are  not  only  premature  but  unwarranted. 

“The  P.M.  paper  can  and  will  survive  if 
it’s  geared  to  the  personality  and  needs  of 
the  city  where  you  are,”  he  asserted. 
“Readers  don’t  want  simulated  tv  or  fun¬ 
ny  graphics.  They  don’t  want  an  ersatz 
newspaper.” 

Morgan,  who  became  the  Tribune’s 
editor  March  1  after  30  years  as  a  highly 
popular  columnist  for  the  paper,  is  setting 
out  to  prove  his  point. 

So  far,  he  has  redesigned  the  newspap¬ 
er  to  provide  a  cleaner.  Century  School¬ 
book  typeface,  expanded  the  financial 
section,  revamped  other  departments, 
developed  a  new  section,  hired  new  edi¬ 
tors,  opened  a  bureau  in  the  border  city  of 
Tijuana  and  initiated  a  series  about  ordin¬ 
ary  San  Diegans  “who  are  doing  things 
and  doing  them  well.” 

Recent  pieces  have  examined  the  jobs 
of  a  girl  who  works  for  a  tree  nursery,  cab 
driver,  waitress  and  construction  fore¬ 
man.  These  stories,  Morgan  said,  are 
aimed  at  the  18-25-year-old  reader,  a 
group  the  Tribune  seeks  to  capture. 

“The  old  idea  that  San  Diego  is  a  retire¬ 
ment  community  no  longer  holds,”  Mor¬ 
gan  said.  “The  median  age  here  is  28.6.” 

With  this  in  mind,  Morgan  has  assigned 
27-year-old  Nancy  Cleeland  to  develop  a 
new  section  to  be  called  “Outdoor  Lei¬ 
sure.” 

Morgan,  a  tall,  carefully  dressed  man 
whose  speech  carries  a  trace  of  his  North 
Carolina  origin,  still  writes  his  column 
three  days  a  week,  down  from  six. 

“The  column  is  my  hook  into  the  com¬ 
munity,”  said  Morgan  who  has  been  cal¬ 
led  “Mr.  San  Diego.”  “I  believe  that 
writing  a  column  is  good  training  for  an 
editor.  It  keeps  him  in  touch  with  what’s 
going  on  in  town.” 

After  more  than  five  months  in  the  job, 
Morgan  hasn’t  stopped  running  and  said 
he  plans  more  innovations  when  his  new 
staffers  are  aboard.  They  include  Betty 
Liddick  from  the  Los  Angeles  Times, 
who  will  become  city  editor;  T.  Wayne 
Mitchell,  city  editor  of  the  Binghamton 
(N.Y.)  Evening  Press,  who  will  take  over 
as  assistant  city  editor;  John  Stewart,  of 
the  International  Herald  Tribune,  named 
news  editor  and  Jonathan  Freedman,  of 
AP,  who  has  been  hired  as  an  editorial 
writer. 


San  Diego  Tribune  editor  Neil  AAorgon 
(right)  examines  page  proofs  with  Ralph 
Bennett,  chief  editorial  writer.  Photo  by 
Cindy  Lubke  Romero. 

As  his  deputy  editor,  Morgan  selected 
Bob  Witty,  a  former  Tribune  man,  who 
more  recently  has  been  editor  of  the  San 
Diego  Transcript,  a  legal  newspaper. 

In  one  of  his  first  moves,  Morgan  called 
75-year-old  Eileen  Jackson,  former  socie¬ 
ty  editor,  out  of  retirement  to  cover  the 
wedding  of  Prince  Charles  and  Lady  Di¬ 
ana.  When  she  returned,  he  kept  ner  on  as 
a  weekly  columnist. 

“Why  not?”  he  asked.  “Nobody 
knows  this  town  better  than  Eileen.” 

Morgan  said  the  changes  were  part  of 
the  agreement  when  publisher  Helen  K. 
Copley  persuaded  him  to  take  the  editor’s 
position. 

“I  told  Helen  that  I  did  not  want  to  quit 
a  lovely  job  as  columnist  to  preside  over  a 
funeral,”  Morgan  recalled. 

When  he  took  the  helm,  Morgan  re¬ 
moved  the  word  “Evening”  from  the 
paper’s  flag,  leaving  it  simply  as  the  Tri¬ 
bune. 

“We  want  readers  to  get  the  impress¬ 
ion  of  a  community  newspaper  without 
any  time  period  being  attached  to  it,  he 
explained. 

Morgan  said  he  is  trying  to  create  a 
family  style  newspaper  written  and  edited 
for  San  Diego’s  special  character. 

In  local  television  commercial  plugging 
“The  New  Tribune,”  Morgan  says:  “Our 
new  Tribune  is  going  to  tell  you  more 
about  San  Diego  than  anyone  else,  and 
better.  We  know  San  Diego,  and  we  re¬ 
port  it  family  style.  Like  my  column...” 

“San  Diego  is  not  a  city  but  a  vast 
collection  of  smaller  communities  with 
little  in  common  except  climate  and  lei- 


THE^  TRIBUNE 


Redesigned  front  page  features  four  color 
photos 

sure  time,”  Morgan  said  in  an  E&P  inter¬ 
view.  “There  is  more  community  interest 
than  big  city  interest  and  that’s  where  our 
efforts  are  concentrated.” 

To  report  this  interest  first  hand,  the 
Tribune  has  established  three  bureaus  in 
various  parts  of  San  Diego  County.  Home 
delivery  is  aimed  at  4:30  p.m. 

Everything,  Morgan  stated,  is  pegged 
at  readers  with  plenty  of  leisure  time  and 
places  to  spend  it. 

Among  other  changes,  he  has  intro¬ 
duced  a  “Today  in  Brief’  second  page 
that  capsules  the  news  in  columns  headed 
“Around  the  World,”  “Across  the  Na¬ 
tion,”  “Close  to  Home”  and  “Today’s 
People.” 

“This  is  news  in  a  hurry,”  Morgan 
noted.  “There  is  vast  comjjetition  for  the 
reader’s  time  in  this  area  and  we  must 
keep  that  in  mind.  That’s  what  I  mean 
about  molding  a  paper  to  the  particular 
community.” 

Morgan  said  he  also  had  in  mind  San 
Diego’s  special  makeup  when  he  opened 
the  Tijuana  bureau  which  even  the  Tri¬ 
bune’s  bigger  sister  paper,  the  morning 
Union,  doesn’t  have.  In  fact,  it  is  the  first 
foreign  bureau  in  the  Mexican  city  whose 
(Continued  on  page  12) 
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OBSERVA  LOS  LECTURES  NACIONALES 


Gannett  adquiere  El  Diario-La  Prensa 

By  Andrew  Radolf 

With  the  purchase  of  the  Spanish  lan¬ 
guage  tabloid,  El  Diario-La  Prensa, 

Gannett  Co.  gains  access  to  the  New 
York  City  market  while  putting  in  place 
an  eastern  link  in  what  it  envisions  as  a 
nationwide  news  and  information  net¬ 
work  serving  the  country’s  Hispanic 
populace. 

The  1980  Census  put  New  York  City’s 
Hispanic  population  at  1.4  million. 

Another  one  million  Hispanic  people  re¬ 
side  in  the  surrounding  suburbs. 

Nationally,  the  Census  lists  the  total 
Hispanic  population  at  nearly  15  million. 

liie  company  has  not  released  a  purch¬ 
ase  price  for  El  Diario,  but  its  previous 
owner,  O.  Roy  Chalk,  said  the  paper  was 
bought  for  $9  million  in  cash. 

Gannett  has  named  A1  Dolata,  formerly 
publisher  of  the  Oakland  Tribune,  a 
general  executive  of  the  company  with 
“primary  responsibility  for  El  Diario.’’ 

The  paper  has  a  daily  circulation  of  about 
61,000  and  a  Sunday  circulation  of 
63,000. 

Dolata  said  his  flrst  goal  with  the  news¬ 
paper  is  to  “help  El  Diario  better  serve 
New  York’s  Hispanic  populace.  We’re 
talking  about  25%  of  the  country’s  largest 
market  .  .  .(which)  is  undersupplied 
with  information  services.” 

Dolata  declined  to  state  Gannett’s  cir¬ 
culation  projections  for  El  Diario. 

Estimates  of  the  paper’s  potential  cir¬ 
culation  in  New  York  have  ranged  from 
760,000,  in  a  survey  done  in  late  1979  by 
Communications  Management  Typog¬ 
raphies,  to  250,(Ki0  by  former  editor  Rudy 
Garcia  (E&P,  Jan.  26,  1980,  p.  16). 

Dolata,  who  does  not  speak  Spanish 
and  is  not  Hispanic,  is  seeking  to  intro¬ 
duce  “people  familiar  with  New  York’s 
Hispanic  market”  including  a  new  pub¬ 
lisher  into  El  Diario’s  management. 

“Top  priority  is  recruiting  personnel  to 
help  me.  They  will  be  Hispanic  and  speak 
the  Spanish  language,”  he  said. 

Dolata  explained  Gannett  chose  him  to 
develop  El  Diario  because  of  his  experi¬ 
ence  in  Oakland  as  publisher  of  a  news¬ 
paper  which  circulated  in  a  competitive 
metropolitan  market  and  which  needed  to 
appeal  to  a  minority  audience,  in  this  case 
blacks,  in  order  to  survive. 

He  came  to  Gannett  in  1%9  as  a  lawyer 
working  in  industrial  relations.  The  Oak¬ 
land  Tribune’s  newsroom  employees  are 
represented  by  The  Newspaper  Guild  as 
are  El  Diario’s.  His  background  in  labor 
relations  was  another  factor  in  his 
appointment,  Dolata  said. 

Before  going  to  Oakland  in  1979,  Dola¬ 
ta  was  publisher  of  the  Bridgewater  (N .  J .) 

Courier-News  and  publisher  of  the 
Niagara  Gaze  tier  in  Niagara  Falls,  N.Y. 
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Mds  de  cuarenta  muertos  en  Guatemala 


■  Cunpeon  de  los  hUpanoK 


ni^no 

La  Prensa 


IrAn:  rcvoluclAn 
M  mU  tragando 
a  aua  hijoa  Ptg.  3 


UN  MUERTO  Y  NUEVE  HERIDOS 


Derrumbe  en 
H|ies  Square 

fm;.:  _ m  1 


dos  aAos  en 
prdGtica  vudfi 


Mandan  a  Reagan 
bomba  por  correo 


•onsolable 


Final  judgement 
given  for  return  du 
of  Santa  Fe  daily 

*  W! 

The  final  judgement  about  how  the 
Santa  Fe  New  Mexican  will  be  returned 
by  Gannett  Company  to  the  former  own-  *  ® 
er,  Robert  M.  McKinney,  leaves  neither  .. 
side  in  the  case  able  to  claim  victory, 
according  to  the  presiding  federal  judge. 

United  States  District  Judge  Santiago 
Campos  wrote  in  a  letter  to  attorneys 
which  accompanied  his  August  25  deci¬ 
sion: 

‘  ‘  I  have  sought  to  avoid  an  order  which  ° 
would  give  either  side  unfair  advantage.  ^2 
When  faced  with  the  problem  of  how  re- 
cission  should  be  ef^fected  it  was  my 
thought  that  the  parties  should  be  placed 
in  the  position  in  which  each  would  find 
itself  had  there  been  no  bargain.”  5 

In  June  1980,  a  six  member  jury  found  . , 
Gannett  had  breached  McKinney’s  em-  ‘ 
ployment  contract  which  was  signed  in 
February  1976  when  he  sold  the  New 
Mexican  for  300,000  shares  worth  about 
$11  million.  ^ 

The  contract  made  McKinney  chair-  . 
man  of  the  board  and  editor-in-chief  of  . ' 

the  New  Mexican  for  five  years  after  ' 

s< 

merger. 

McKinney  filed  his  suit  in  December 
1978.  He  charged  Gannett  breached  his 
contract  by  making  editorial  decisions  ^ 
and  firing  executives  without  consulting  ’ 
him,  and  finally  by  removing  him  from  his 
posts.  |l 

Gannett,  in  a  counterclaim,  said  it  took 
such  action  because  McKinney  was  not  . 
fulfilling  his  duties.  . 

After  the  jury  gave  its  verdict.  Judge 
Campos  called  any  solution  to  the  case  . 
other  than  recission  “just  a  patchwork 
job”  and  on  June  30,  1980  ordered  the  ^ 
paper’s  return  to  McKinney.  ' 

The  trial  then  entered  an  “accounting  . 
phase”  to  determine  how  recission  would  j. 
take  place.  The  accounting  ended  with 
Judge  Campos’  final  judgment  which  also  _ 
terminates  the  U.S.  District  Court’s  in¬ 
volvement  in  the  case.  ^ 

How  soon  McKinney  can  take  back  the  ^ 
New  Mexican  depends  on  whether  or  not 
Gannett  plans  to  appeal  the  decision  to  ^ 
the  Tenth  Circuit  Court  of  Appeals  in  De-  j 
nver.  j 

Gannett  officials  declined  to  comment  \ 
on  their  plans.  ^ 

McKinney  can  elect  recission  60  days  ^ 
after  the  expiration  of  the  appeal  date,  ^ 
Judge  Campos  ruled,  if  Gannett  takes  no  i 
action. 

If  the  company  does  appeal,  the  return  | 
of  the  New  Mexican  can  occur  60  days 
after  “issuance  of  a  mandate  of  the  Un¬ 
ited  States  Court  of  Appeals  for  the  Tenth  r 
Circuit  affirming  McKinney’s  right  to  the  i 
recission  election.”  r 
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Judge  Campos  final  judgment  for  recis¬ 
sion  requires  Gannett  to  return  to  McKin¬ 
ney  all  pre-tax  profits  which  accrued  to  it 
during  its  ownership  of  the  New  Mex¬ 
ican. 

“As  of  March  31,  1981,  this  amount 
was  $4,087,518”  in  principal  and  interest, 
the  judge  said. 

Gannett  also  must  return  to  McKinney 
its  700  shares  of  New  Mexican  stock. 

McKinney  must  return  to  Gannett 
450,000  shares  of  common  stock  “ad¬ 
justed  for  any  stock  splits  or  stock  di¬ 
vidends  occurring  between  this  judgment 
and  the  closing  date.” 

McKinney’s  original  300,000  shares  in¬ 
creased  to  450,000  following  Gannett’s  3 
for  2  stock  split  last  January. 

McKinney  also  must  repay  Gannett 
$2,792,156  in  dividends  he  received  as  of 
March  31  from  the  company. 

The  ruling  requires  McKinney  to  re¬ 
purchase  on  the  open  market  any  Gannett 
shares  he  sold  or  gave  away  and  account 
for  dividends  from  those  shares  as  if  he 
had  owned  them  all  along. 

The  sums  for  pre-tax  profits  and  di¬ 
vidends  which  must  be  returned  will  be 
adjusted  when,  and  if,  the  New  Mexican 
changes  ownership. 

In  a  memorandum  opinion  issued  wth 
his  final  judgment.  Judge  Campos  stated 
he  accepted  Gannett’s  suggestion  for  the 
sequence  of  transactions  for  returning  the 
newspaper.  This  sequence,  the  judge 
said,  would  enable  Gannett  to  take  a  tax 
deduction  on  the  $4  million  in  pretax  pro¬ 
fits  it  was  restoring  to  the  New  Mexican. 

Gannett’s  plan  “means  the  New  Mex¬ 
ican  may  be  liable  for  income  taxes  on 
that  amount,”  Judge  Campos  continued. 
“This  is  an  equitable  method  because 
McKinney  will  also  have  a  deduction  for 
the  dividends  he  is  returning  to  Gannett.” 

Judge  Campos  denied  with  prejudice 
McKinney’s  claim  for  punitive  damages 
and  his  claim  for  actual  and  compensa¬ 
tory  damages  ancillary  to  recission. 

He  also  denied  with  prejudice  the  New 
Mexican’s  counterclaim  against 
McKinney. 

The  final  judgment  also  covered  the 
Taos  News  which  was  included  in  the 
original  sale  to  Gannett  in  1976.  Two 
years  later,  McKinney  exercised  his  op¬ 
tion  to  repurchase  the  paper  which  is  now 
owned  by  his  daughter. 

Gannett  has  been  ordered  to  pay 
El  Crepusculo,  Inc.,  which  owns  the 
News,  $198,258  in  pre-tax  profits  gained 
while  it  published  the  paper.  The  com¬ 
pany  also  must  return  to  El  Crepusculo  its 
proceeds  from  the  re-sale  of  the  paper, 
which  the  court  calculated  to  be  $48 1 ,665 
in  principal  and  interest. 

Media  planner 

Marsha  J.  England  has  joined  the 
media  department  of  D’ Arcy-MacManus 
&  Masius,  St.  Louis,  as  an  assistant 
media  planner. 


P.M.  to  AM. 
switch  studied 
by  Harte-Hanks 

Before  converting  the  Bryan-College 
Station  (Tex.)  Eagle  from  afternoon  to 
morning  publication  (E&P,  August  12), 
Harte-Hanks  Communications  con¬ 
ducted  a  survey  of  14  newspapers  which 
had  already  made  the  switch. 

The  Eagle  converted  to  morning  pub¬ 
lication  on  August  17. 

The  study  found  that  converting  makes 
costs  for  payroll,  newsprint,  and  utilities 
go  up  and  circulation  and  advertising 
gains  are  small.  The  “intangible  be¬ 
nefits”  of  being  able  to  offer  better  ser¬ 
vice  to  readers  and  advertisers  “tip  the 
scales”  in  favor  of  making  the  move, 
Harte-Hanks’  learned. 

The  main  findings  of  the  14 — paper  sur¬ 
vey  were  as  follows: 

Most  newspapers  gave  as  their  reasons 
for  making  the  change  a  need  to  improve 
circulation  growth  and  compete  better  in 
their  markets  as  well  as  a  belief  that  “the 
paper  of  the  future  is  a  morning  paper.” 

Most  papers  spent  six  months  to  a  year 
planning  the  change.  Most  department 
heads  were  involved  in  the  process.  Em¬ 
ployees  were  fully  informed  and  “allowed 
to  participate  all  the  way.” 

Most  made  the  changeover  “all  at 
once.” 

The  majority  of  papers  did  plenty  of 
advance  research. 

The  majority  did  a  “modest  amount”  of 
promotion  on  radio,  tv,  and  billboards, 
and  with  in-house  ads. 

Advertisers’  reaction  to  conversion  was 
“almost  totally  positive.”  There  were  “no 
negative  effects”  on  classified  and  retail  ad 
sales.  A  few  papers  reported  they  carried 
more  inserts  after  converting. 

There  was  “almost  no  impact”  on 
advertising  production  departments. 

Most  papers  increased  their  local  news 
coverage,  added  stock  prices,  and  im¬ 
proved  sports  coverage  when  they  con¬ 
verted. 

Few  staff  morale  problems  occurred, 
and  there  were  “no  training  or  job  descrip¬ 
tion  changes.”  Editorial  employees  made 
the  transition  with  a  minimum  of  disrup¬ 
tion. 

Some  papers  added  to  their  editorial 
staffs.  The  majority  of  papers  said  they 
split  editorial  shifts. 

Many  newspapers  increased  wages  for 
those  employees  working  nights,  but  few 
gave  bonuses  in  association  with  conver¬ 
sion. 

Operating  costs  usually  were  higher  af¬ 
ter  conversion,  but  some  utility  savings  re¬ 
sulted  from  operating  presses  at  off-peak 
hours. 

It  was  the  consensus  that  most  problems 

(Continued  on  page  29) 


Washington  Post  to 
Washington  Star  piant 


Washington  Post  Co.,  which  refused  to 
enter  into  a  joint  operating  agreement 
with  the  Washington  Star,  announced 
(September  1)  that  it  had  reached  an 
agreement  to  buy  the  former  Star  plant 
from  Time  Inc. 

Informed  sources  told  Post  reporter, 
Thomas  W.  Lippman,  that  the  plant, 
which  opened  in  1959,  was  sold  for  a  price 
between  $13  million  and  $15  million.  The 
plant  is  located  at  225  Virginia  Ave.  SE, 
adjacent  to  the  Southeast  Freeway. 

In  addition  to  the  plant,  the  Post  is 
buying  most  of  the  Star’s  equipment,  in¬ 
cluding  six  presses,  capable  of  printing  a 
128-page  edition,  and  a  fleet  of  delivery 
trucks. 

Major  assets  of  the  Star  not  part  of  the 
sale  included  the  name  of  the  paper  and 
its  Logicon  computer  typesetting  system. 

The  property  is  assessed  for  tax  pur- 


When  the  Internal  Revenue  Service  on 
Saturday  publicized  its  doubts  concern¬ 
ing  tax  savings  on  interest  bonuses  on  the 
government’s  new  “All  Savers’’  certifi¬ 
cates,  frenzied  bankers  began  calling 
newspapers  with  requests  to  kill  or 
change  ad  copy  scheduled  to  run  on  sub¬ 
sequent  days.  The  result  has  been  a  loss 
in  linage  at  many  newspapers. 

Several  newspapers  contacted  by  E&P 
have  reported  the  loss  of  previously  sche¬ 
duled  linage,  but  the  losses  were  not  near¬ 
ly  as  heavy  as  they  could  have  been. 

“We  had  a  little  bit  of  chaos  here  on 
Tuesday,  but  it  turned  into  more  heart- 
bum  at  the  (cash)  register”  said  Chuck 
Hayes,  display  manager  for  the  Hacken¬ 
sack  (N.J.)  Record.  Financial  advertisers 
cancelled  roughly  7,0(X)  lines  of  advertis¬ 
ing  in  the  afternoon  daily  due  to  the  IRS 
decree  that  the  interest  bonuses  of  up  to 
40%  offered  by  some  banks  may  not  be 
tax  free,  as  is  interest  on  the  certificates 
themselves.  But  other  banks  just  asked 
the  Record  to  change  copy  or  run  other 
ads. 

Richard  C.  Ockerbloom,  vicepresi¬ 
dent/marketing  for  the  Boston  Globe, 
said,  “We’ve  been  mnning  a  lot  of  them 
(the  “All  Savers”  ads),  and  several  banks 
in  the  area  have  cut  down  on  their  fre¬ 
quency  and  intensity.”  Some,  said  Ock¬ 
erbloom,  requested  copy  changes  in  ads 
scheduled  for  later  in  the  week.  One 


poses  at  $11.75  million.  Last  month  when 
the  Star  was  folded.  Time  executives  said 
that  the  $7.5  million  mortgage  on  the 
property  had  been  reduced  to  $6.6  mil¬ 
lion.  The  Post  did  not  assume  the  mort¬ 
gage. 

Donald  Graham,  publisher,  Washing¬ 
ton  Post,  said  the  acquisition  of  the  plant 
had  nothing  to  do  with  speculation  that 
the  Post  would  begin  publication  of  an 
afternoon  newspaper. 

Graham  said  the  Post  has  added  about 
100,000  new  sales  since  the  Star  went  out 
of  business  on  August  7,  raising  the  Post’s 
circulation  to  about  725,000.  The  Star’s 
daily  circulation  was  323,000.  He  said  the 
former  Star  plant  will  serve  as  a  second 
satellite  facility,  enabling  the  Post  to 
“print  on  time  and  give  good  delivery 
service.”  Besides  the  main  plant,  the 
Post  has  another  plant  in  Springfield. 


bank,  the  First  National  Bank  of  Boston, 
placed  a  full-page  ad  in  the  Globe  contain¬ 
ing  an  explanation  of  the  IRS  warning. 

A  spokesman  for  the  New  York  Times, 
Leonard  Harris,  said  banks  were  “for  the 
most  part”  either  holding  off  on  planned 
advertising  in  anticipation  of  a  clarifica¬ 
tion  from  the  IRS  or  running  alternate 
copy.  “Anything  we  lost  will  be  made 
back  in  new  advertising,”  he  said. 

Joseph  Arcaro,  display  advertising 
director  for  the  Washington  Post,  said 
“some  ran,  and  some  have  pulled  back 
because  of  the  IRS  ruling.” 

The  most  confusion  seemed  to  sur¬ 
round  ads  slated  for  Monday’s  papers. 
Pleas  from  bankers  and  their  ad  agencies 
could  not  be  heeded  by  newspapers  with 
cancellation  deadlines  of  48  hours,  like 
the  Times  and  the  Post. 

For  example,  Monday’s  Times  carried 
a  front  page  story  with  the  headline, 
“Chase  Abandoning  Interest  Bonuses; 
View  Of  IRS  Cited.”  But  on  pages  D6  and 
D7  in  the  Business  Day  section,  a  double¬ 
track  advertisement  proclaimed,  “The 
Chase  will  pay  you  40%  (annual  rate)  until 
Sept.  30.  Then  up  to  $2,000  tax  free  in¬ 
terest.” 

“It  was  too  late  to  cancel,”  explained 
Harris.  He  said  the  paper  offered  to 
change  copy  or  delete  the  interest  bonus 
promotion  from  subsequent  ads. 


Correction 

Thomas  F.  Missett,  publisher.  Ocean- 
side  (Calif.)  Blade — Tribune,  was  quoted 
incorrectly  in  the  story,  “Direct  mail  test 
scares  newspaper  ad  executives”  (E&P, 
August  29,  page  7).  In  the  report,  Missett 
was  reported  as  telling  an  SNPA  Work¬ 
shop  that  Sears,  K  mart.  Thrifty  Drugs 
and  Fed-Mart  had  decided  to  take  their 
inserts  out  of  San  Diego  County  news¬ 
papers  to  test  “piggyback”  direct  mail. 
Missett  said  this  was  only  a  “hypothe¬ 
tical  example.”  While  the  switch  and  test 
is  “anticipated,”  he  told  E&P  this  week 
that  it  has  not  happened. 


Survival 

(Continued  from  page  9) 


population  numbers  over  a  million. 

“The  Union  can  send  people  to  El  Sal¬ 
vador  and  other  parts  of  the  world  but  we 
will  stay  home  and  cover  the  Mexican 
border,”  Morgan  declared.  “This  is  the 
biggest  story  of  the  decade — the  influx  of 
Hispanics  into  the  United  States.  Be¬ 
sides,  San  Diego  and  Tijuana  are  the  two 
largest  contiguous  cities  on  the  2,000-mile 
U.S. -Mexican  border.  What  happens 
across  that  border  is  important  to  our 
readers.” 

A  Tribune  editorial  said  the  Tijuana 
bureau  will  “cover  Tijuana  news  fairly, 
and  with  that  special  sensitivity  that  the 
Mexican  people  refer  to  as  ‘simpatico’.” 

In  a  subsequent  statement  given  to 
Mexican  editors,  the  newspaper  ampli¬ 
fied  its  policy,  stating:  “The  Tribune  does 
not  seek  to  meddle  in  internal  Mexican 
affairs.  We  do  mean  to  report  more  of  the 
daily  news  of  Tijuana  and  the  rest  of  Baja 
California.  There  is  no  tacit  agreement  to 
manage  news,  and  the  Tribune  regards 
any  suggestion  of  intolerance  by  Mex¬ 
icans  to  fair  foreign  news  coverage  to  be 
contrary  to  the  evidence.” 

Morgan  pointed  out  that  350,000  His¬ 
panics  are  included  in  San  Diego  Coun¬ 
ty’s  2  million  population. 

“We  regard  these  Hispanics  as  readers 
or  potential  readers,”  Morgan  said. 
“They  are  evolving  into  mainline  Amer¬ 
ican  citizens.” 

According  to  Morgan,  the  Tribune  has 
been  selling  500  to  600  copies  a  day  in 
Tijuana  since  the  bureau  opened.  It’s 
staffed  by  Hugh  Grambau,  35,  who  had 
covered  Mexican  affairs  from  San  Diego 
since  1979  and  is  fluent  in  Spanish. 

Morgan  put  the  circulation  of  the  6-day 
Tribune  at  130,000,  compared  to  211,000 
for  the  daily  Union.  He  added  that  home 
delivery  circulation  is  at  100,000,  “an  all- 
time  high.” 

How  has  the  new  style  Tribune 
affected  circulation? 

“Well,  we’re  up  2,000  since  March,” 
Morgan  replied.  “Maybe  we’re  doing 
something  right.” 


Banks  pull  ‘All  Savers’  ads 
to  await  IRS  ruling 
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Cable  system  boosters 
tell  success  stories 


News  on  the  tube 

Tiffin  (Oh.)  Advertiser-Tribune,  which 
is  owned  by  Buckner  News  Alliance.has 
joined  with  Tandy  Corp.’s  Radio  Shack 
division  to  install  a  computer  that  will  be 
used  to  prepare  and  deliver  news  and 


With  $3,718  income  from  37  accounts, 
one  month’s  profit  was  $2,182  after  all 
expenses. 

That  kind  of  experience,  related  at  a 
symposium  conducted  by  the  Southern 
Newspaper  Publishers  Asociation,  would 
make  many  a  small-city  newspaper  pub¬ 
lisher  enthusiastic  about  an  investment  in 
cablevision. 

“Get  on  the  cable  track  as  fast  as  you 
can,’’  advised  Walter  L.  Apperson,  pub¬ 
lisher  of  the  Murray  (Ky.)  Ledger  and 
Times.  “Cable  news  is  a  wonderful  ser¬ 
vant  to  the  newspaper,  but  it  would  make 
a  fearful  master.’’ 

Murray  Cable  News,  with  about  5,000 
subscribers,  has  been  in  business  almost 
two  years.  A  demographic  survey  dis¬ 
closed  that  62  percent  of  the  subscribers 
watch  the  MCN  channel  at  least  one  hour 
a  day.  Local  news,  sports  and  weather 
were  the  chief  reasons. 

Since  the  system  started,  Apperson 
said,  104  advertisers  have  appeared,  tak¬ 
ing  advantage  of  rates  that  “were  low  to 
attract  more  customers  and  to  outsell 
radio  and  tv.” 

Apperson  said  the  next  step,  when 
equipment  is  available,  will  be  interfacing 
classifieds  from  the  newspaper’s  front- 
end  system  onto  the  cable  channel.  Ca¬ 
blevision  income  of  $100,000  a  year  is 
projected  when  this  service  becomes 
available. 

The  biggest  outlay  at  the  beginning  was 
$26,800  for  a  flexcaster  system  with  a 
keyboard  and  monitor  in  the  newsroom 
and  a  fail-safe  power  supply.  Then, 
Apperson  said,  the  AP  Newscable  was 
bought  on  a  three-year  contract  with  a 
weekly  charge  $53.25  (based  on  the  num¬ 
ber  of  subscribers  in  the  market). 

Full  control  over  the  news  and  adver¬ 
tising  content  of  the  cable  is  held  by  the 
Ledger  and  Times  while  it  uses  the  12- 
channel  cable  system  that  is  owned  by 
American  Television  and  Communica¬ 
tions  of  Denver,  a  subsidiary  of  Time  Inc. 

When  it  comes  to  “hot  news,”  the  edi¬ 
tor  puts  a  story  on  the  cable  immediately 
but  viewers  don’t  get  the  whole  story. 
They  are  urged  to  read  the  Ledger  and 
Times  for  the  details. 

Roy  Appleton,  general  manager  of  the 
Denton  (Tex.)  Record-Chronicle,  told 
how  that  newspaper  broke  into  cablevi¬ 
sion  as  a  partner  with  Cox  Cable.  “It  is  a 
true  partnership,”  he  said.  “We  put  up  30 
percent  of  the  money  and  take  30  percent 
of  the  loss  or  profits.  Cox  handles  all  the 
daily  opeations  of  the  cable,  including 
programming,  construction,  subscribers 
sales,  etc.  The  newspaper  handles  all 
cable  advertising  sales.” 
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When  the  cable  system  was  turned  on 
officially,  on  Halloween  1979,  First  State, 
the  largest  bank  in  town,  was  the  first 
paying  sponsor.  A  tv  set  in  its  lobby  is 
tuned  to  Channel  12  all  the  time. 

To  produce  News  25  for  cable,  the  car¬ 
bon  copy  of  every  local  news  story  pre¬ 
pared  for  the  newspaper  goes  to  the  cable 
news  desk.  Stories  are  selected  and 
camera  crews  expand  or  re-work  some  of 
the  staff  photograhy.  The  cable  staff  often 
originates  features. 

News  25  consisting  local  news  is  pro¬ 
duced  live  at  noon  and  5  p.m.,  and  re¬ 
broadcast  by  tape  at  6  p.m.  and  7  p.m. 
The  advertising  part,  30-second  spots,  is 
produced  by  the  same  staff  that  does  the 
news  show  and  local  programing.  Apple- 
ton  explained,  “we  want  to  use  people 
who  have  no  prejudices  against  forms  of 
advertising  that  have  been  traditional 
competitors  of  newspapers.” 

The  best  selling  has  been  done  with 
packaging  built  around  sports  coverage 
and  with  a  Valentine’s  Day  feature  called 
“Love  Lines”  that  costs  $5  for  a  message 
in  the  newspaper  the  day  before  Valen¬ 
tine’s  Day  and  all  day  on  that  special 
occasion. 

When  a  publisher  aproaches  a  cable 
company  to  work  out  an  agreement,  he 
should  not  go  with  tin  cup  in  hand  be¬ 
cause  the  newspaper  has  something  no 
one  else  in  the  market  has — an  informa¬ 
tion  data  base.  That  advice  was  given  by 
Don  Soldwedel,  Yuma  (Ariz.)  Daily  Sun, 
who  related  that  71  percent  of  cable  view¬ 
ers  said  they  turned  to  the  Sun  for  all  of 
the  news  after  seeing  the  item  on  cable. 
The  Sun  is  using  five  channels  so  it  can 
provide  a  mix  of  news  and  information  to 
5,000  homes  on  a  24-hour  schedule. 

Soldwedel  said  the  cable  revenue  this 
year  will  reach  about  $40,000,  within  ab¬ 
out  $5,000  of  total  costs.  In  five  or  six 
years,  he  estimated  gross  income  of 
$200,000  to  $250,000. 

Sun  Cable  will  serve  up  classified  ads 
that  are  received  too  late  for  the  day’s 
paper.  Athough  there’s  a  possibility  that 
the  item  will  be  sold  before  the  ad  is 
printed,  that’s  no  problem,  says  Sold¬ 
wedel,  “because  ‘we’  sold  it  for  them  and 
I  want  the  users  to  remember  where  they 
should  go  for  best  results.” 

On  the  key  channel,  which  runs  60 
pages  of  information  at  the  rate  of  16 
seconds  per  page,  before  repeating,  com¬ 
mercial  advertising  is  limited  to  30  per¬ 
cent  of  the  time.  Soldwedel  said,  “we 
don’t  ever  want  people  to  think  this  is  a 
shopping  channel.” 

Soldwedel  summarized  two  facts  of  life 
from  participation  in  cablevision: 


want  ads  16  hours  a  day  via  home  compu¬ 
ters  this  fall.  For  $5  a  month,  Seneca 
County  residents  will  be  able  to  dial  a 
telephone  number  and  receive  the  latest 
news,  sports,  stock  market  information 
and  classified  ads  on  their  home  compu¬ 
ters.  The  callers  will  be  able  to  ask  the 
newspaper’s  computer  for  whatever  in¬ 
formation  he  desires.  An  editor  will  be  on 
duty  from  7  a.m.  to  11  p.m.,  continually 
updating  the  news.  The  experiment  is 
costing  the  paper  $25,000  for  equipment 
and  salaries  for  the  editors.  Publisher  Kaj 
Spencer  does  not  expect  the  system  to 
break  even  any  time  soon. 


“Advertising  agencies  are  beginning  to 
realize  that  they  cannot  buy  the  12  out¬ 
lying  counties  of  our  state  the  easy  way 
they  once  did  in  tv.  They  know  now  that 
where  cable  tv  has  penetrated  the  market, 
the  major  networks  have  lost  their  audi¬ 
ence — not  completely,  but  it’s  been  deci¬ 
mated.  We  don’t  suggest  that  the  agen¬ 
cies  don’t  buy  television;  we  just  suggest 
that  they  pay  tv  what  tv  is  worth. 

“People  tell  us  they  like  to  walk  into 
their  homes  and  not  have  to  look  at  a 
clock  to  find  out  if  they  can  get  a  quick 
update  on  local  news.  Sun  Cable  News  is 
there  at  the  flick  of  a  switch,  ready  for 
them,  and  they  like  it.  They  can  get  our 
news  without  having  to  wait  for  our  news¬ 
paper  to  get  off  the  press,  and  that’s 
another  measure  of  success.” 

Beginning  its  second  century  of  pub¬ 
lishing,  the  Eau  Claire  (Wise.)  Leader- 
Telegram  went  on-line  last  January  6  with 
a  news/display  advertising  channel  on 
Cable  13.  Advertising  director  Mark 
Atkinson  said  the  venture  was  under¬ 
taken  with  a  different  concept  than 
others.  “Electronic  transmission  of  in¬ 
formation,”  he  said,  “must  be  perceived 
by  the  user  as  friendly  and  helpful.  News¬ 
papers  with  cable  operations  have  got  to 
avoid  coldness,  in  much  the  same  way  we 
do  in  print.” 

“If  reading  text  on  a  screen  is  the  first 
objective,”  Atkinson  went  on,  “why 
then  do  the  systems  that  are  operating 
around  the  country  make  it  so  difficult? 
Everthing  I  have  seen  is  absolutely  con¬ 
trary  to  all  the  reading  studies  that  our 
industry  has  conducted  in  the  last  20 
years.  We  have  been  taught  that  body 
copy  should  be  set  upper  and  lower  case, 
and  that  flush-left,  ragged-right  is  the 
easiest  way  to  read  copy. 

“We  do  not  use  more  than  three  type 
fonts  per  ad.  We  use  color  sparingly  for 
impact.  Yet  almost  every  information 
channel  around  the  country  has  body 

(Continued  on  page  27) 
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Black  journalists  urged 
to  take  stand  on  issues 


By  Angela  Dodson 
Copy  editor, 

Courier-Journal,  Louisville 

Max  Robinson,  Midwest  anchor  for 
ABC-News  and  a  man  who  admits  he  has 
often  been  “cautioned  to  keep  my  mouth 
shut,”  told  black  journalists  last  week 
that  they  should  take  positions  on  issues 
and  speak  their  minds. 

More  than  250  newspaper  and  broad¬ 
cast  journalists  attended  the  sixth  annual 
convention  of  the  National  Association  of 
Black  Journalists,  Thursday,  August  20 
through  Sunday,  August  23,  in  Louis¬ 
ville,  Ky.  The  theme  of  the  convention 
was:  “Black  Journalists:  Challenging  a 
Changing  Nation.” 

Addressing  the  closing  banquet  Satur¬ 
day,  (August  22)  Robinson  reminded  the 
audience  of  several  hundred  delegates 
and  other  guests  that  he  had  been  accused 
of  embarrassing  his  network  “for  dealing 
as  best  I  could  with  the  truth.” 

The  black  anchor  on  ABC’s  “World 
News  Tonight”  caused  a  flap  when  he 
suggested  that  “unconscious  racism” 
was  apparent  at  his  network.  He  said 
black  journalists  should  continue  to  make 
such  statements  “even  at  the  risk  of  a 
job.” 

“Some  in  this  country  have  called  me  a 
militant.  I  deeply  resent  that.  I  reject 
that,”  he  said.  “To  suggest  that  I  am  a 
militant  implies  that  there  is  something 
abnormal  about  projecting  my  interest  in 
my  well  being  and  the  well  being  of  my 
people.” 

Another  speaker,  Robert  C.  Maynard, 
who  is  editor  and  publisher  of  the  Oak¬ 
land  Tribune  and  Eastbay  TODAY  told 
how  the  Tribune  had  risen  from  the  ashes 
after  it  had  been  declared  all  but  dead.  He 
said  that  feat  was  accomplished  in  part  by 
its  aggressive  attempt  to  reach  out  to  the 
various  minorities  in  the  newspaper's  di¬ 
verse  circulation  area.  The  effort  paid  off 
in  expanded  circulation  for  the  Tribune 
and  in  building  strong  readership  for 
Eastbay  TODAY,  the  morning  edition 
started  almost  two  years  ago.  The  news¬ 
papers  are  owned  by  Gannett  Co.  Inc. 

Maynard,  formerly  with  the  Washing¬ 
ton  Post,  was  honored  as  “Frederick 
Douglass  Journalist  of  the  Year”  by  the 
group.  The  award  goes  to  the  person  who 
has  contributed  the  most  to  the  advance¬ 
ment  of  black  journalists  during  the  pre¬ 
vious  year. 

After  coming  to  the  Tribune  as  editor  in 
1979,  Maynard  increased  the  editorial 
staff  from  130  to  177  in  his  first  year. 
Two-thirds  of  those  hired  were  women, 
and  more  than  one  half  were  members  of 
minority  groups. 
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JOURNALISTS  OF  THE  YEAR — Lerone  Bennett  Jr.,  senior  editor,  Ebony, 
(left),  and  Robert  C.  Maynard,  editor  and  publisher,  Oakland  (Calif.) 
Tribune,  were  honored  as  "Frederick  Douglass  Journalists  of  the  Year"  by  the 
National  Association  of  Black  Journalists. 


Maynard  is  a  founder  and  former  chair¬ 
man  of  the  Institute  for  Journalism 
Education  and  directed  its  Summer  Proe- 
ram  for  Minority  Journalists  at  the  Uni¬ 
versity  of  California  at  Berkeley  for  three 
years. 

The  association  also  honored  Lerone 
Bennett  Jr.,  senior  editor  of  Ebony  maga¬ 
zine.  He  received  the  “Frederick  Doug¬ 
lass  Journalist  of  the  Year”  award  for  his 
lifetime  body  of  work.  Over  the  past  three 
decades  he  has  been  a  journalist,  histor¬ 
ian,  author  and  educator. 

At  a  luncheon  Saturday,  Bennett,  chal¬ 
lenged  the  journalists  to  help  stop  what  he 
termed  the  spread  of  Ku  Klux  Klanism 
and  economic  hardship.  “We  are  in  the 
midst  of  a  major  black  depression,”  said 
Bennett. 

Other  speakers  throughout  the  four- 
day  session  included:  Gov.  John  Y. 
Brown  of  Kentucky;  Rep.  Louis  Stokes, 
D-Ohio;  Rep.  Steward  McKinney,  R- 
Conn.;  Nathaniel  Jones,  Judge,  U.S.  6th 
Circuit  Court  of  Appeals. 

Les  Payne,  national  editor  of  News- 
day,  was  elected  president  of  the  orga¬ 
nization  in  a  business  meeting  Saturday. 
The  NABJ  also  elected  1st  vicepresident 
Mervin  Aubespin  of  the  Courier- Journal, 
Louisville,  Ky.;  2nd  vicepresident 
Myron  Lowry  of  WMC-tv,  Memphis, 
Tenn.;  secretary  Angela  Dodson  of  the 
Courier-Journal;  treasurer  Mai  Johnson 
of  Cox  Broadcasting,  Washington,  D.C.; 
parliamentarian  Karen  Howze  of  Gannett 
Satellite  Information  Network,  Washing¬ 
ton,  D.C. 

Ten  regional  directors  also  were 
selected  in  caucuses  Friday.  The  officers 
and  regional  directors,  who  constitute  the 
NABJ’s  board  of  directors,  will  serve 
two-year  terms. 


During  the  convention,  workshops 
were  held  on  such  topics  as:  coping  and 
advancing  in  the  newsroom,  the  black 
media,  improving  journalistic  skills.  First 
Amendment  issues,  media  ownership, 
new  technology,  photojournalism,  cover¬ 
ing  the  black  community,  women  and 
blacks  in  the  newsroom,  student  journal¬ 
ists  and  covering  the  Third  World. 

Also  at  the  banquet  Saturday  night, 
NABJ  announced  the  winners  of  its  first 
annual  awards  for  outstanding  coverage 
on  issues  of  concern  to  black  people. 

A  Philadelphia  Bulletin  series,  “The 
Blacks:  Progress  of  Promises?”  was  de¬ 
clared  the  winner  in  the  print  category. 
The  project,  chosen  from  among  77  en¬ 
tries,  was  done  by  a  team  of  10  journalists 
ted  by  associate  editor  Claude  Lewis  and 
metropolitan  editor  Mitchell 
Blumenthall. 

Entries  were  judged  on  the  basis  of 
whether  they  had  a  significant  impact  in 
the  field  of  communications  from  a  black 
perspective.  The  criteria  for  selection 
were  news  impact,  news  sensitivity, 
news  quality  and  news  significance. 
Competition  was  open  to  all  broadcast, 
photo  and  print  journalists.  Four  other 
newspapers,  four  television  and  two 
radio  stations  were  honored. 

Outstanding  achievement  awards  in 
the  print  category  went  to: — Louisville 
Courier-Journal,  “A  Dream  Deferred: 
Being  Black  in  Louisville”  by  Michel 
Marriott,  Michael  Days  and  Mervin  Au¬ 
bespin. — Detroit  Free  Press  for  “Blacks 
in  Detroit,”  by  30  reporters  and  freelance 
journalists  who  worked  for  three  months 
on  the  project. 

— San  Bernadino  Sun's  “Skin  Deep,” 
an  extensive  project  that  was  two  years  in 

(Continued  on  facing  page) 
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BEST  PHOTOS — Durell  Hall  Jr.,  staff  photographer,  Louisville  Times,  accepts  an 
award  for  the  best  photographs  in  the  National  Association  of  Black  Journalists 
contest.  He  is  flanked  by  Ben  Johnson,  Detroit  Free  Press,  (right),  awards  chairman, 
and  Tony  Cox,  reporter,  KFWD  radio,  Los  Angeles,  an  awards  judge.  A  sample  olF 
Hall's  winning  photos  are  shown  here.  They  were  published  April  9  in  the  Times  in  a 
special  report,  entitled,  A  City  in  Sorrow  .  .  .  Atlanta. 


(Continued  from  page  14) 
the  making  and  that  filled  a  143-page  tab¬ 
loid  section. 

— Los  Angeles  Times  for  “Watts, 
1981 — 15  Years  After  the  Riot,”  which 
traced  the  life  of  a  child  of  the  Watts  riots. 

In  photography,  the  only  winner 
named  was  Durell  Hall  Jr.,  staff  photo¬ 
grapher,  Louisville  Times  for  a  10-picture 
layout  entitled:  “A  City  in  Sorrow/ 
Atlanta.” 

The  First-Place  winner  in  the  radio 
category  was  A1  Allen,  news  director  of 
Detroit’s  WJLB-fm,  for  the  series 
“Crime  by  Color,  Black  on  Black,”  a 
30-minute  documentary.  A  special  recog¬ 
nition  award  went  to  Judi  Moore  Smith, 
an  independent  radio  producer  from 
Temple  Hills,  Md.,  for  a  series  of  radio 
programs  about  black  achievements. 

The  winners  in  the  television  category 
were  reporter  Barbara  Rodgers  and 
photographer  Joseph  Smith  of  KDIX-tv, 
San  Francisco,  for  “Prisoners  of  the 
Palace,”  a  four-part  series  on  a  local 
housing  project. 
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Special  recognition  was  also  given  to: 

— Roger  Sims,  producer  for  the  CBS 
News  Sunday  Morning  repmrt  on  “Val 
James,  Black  Hockey  Player.” 

— Adrian  Woodfork,  producer, 
KCRA-tv,  Sacramento,  Calif.,  for  a  half- 
hour,  prime-time  special  “To  Be  Some¬ 
body:  Black  Women  on  the  Move.” 

— Phoebe  Tree  of  KDFW-tv,  Dallas, 
producer  for  “Just  a  Minute,”  a  public 
affairs-editorial  program  that  allows 
viewers  to  speak  out  on  issues. 

The  NABJ  awarded  its  first  Ida  B. 
Wells  Journalism  Scholarship  for  $1,000 
to  Keith  Thomas,  22  of  Wakulla,  Fla.  A 
graduate  of  Florida  A&M  University,  he 
will  begin  graduate  studies  in  journalism 
at  Northwestern  University  this  fall.  (The 
award  is  named  for  a  black  journalist, 
educator,  and  civil-rights  leader  who  cru¬ 
saded  against  lynchings  in  the  South). 

The  conference  chairman  was  Courier- 
Journal  reporter  Merv  Aubespin  and  the 
convention  hosts  were  members  of  the 
Louisville  Association  of  Black  Com¬ 
municators. 


Stauffer  buys 
travel  agency 

The  purchase  of  Five  Star  Travel  Agen¬ 
cy  of  Topeka  for  the  Capper  Division  of 
Stauffer  Communications,  Inc.,  has  been 
announced . 

Anderson  said  the  travel  agency  will  be 
used  to  make  travel  arrangements  for  the 
expanding  Capper  tour  program,  SCI  em¬ 
ployee  business  and  personal  travel,  and 
travel  arrangements  for  tour  programs 
developed  within  other  SCI  units. 

In  addition,  he  said,  the  agency  will 
offer  complete  retail  travel  service  to  the 
more  than  413,000  subscribers  of  Cap¬ 
per’s  Weekly,  principally  in  Kansas,  Mis¬ 
souri,  Iowa,  Nebraska,  Oklahoma  and 
Colorado.  A  toll-free  800  WATS  line  will 
be  installed  to  encourage  Capper’s  Week¬ 
ly  readers  and  SCI  employees  to  use  the 
bill-line  travel  agency. 

Future  plans  include  moving  the  agen¬ 
cy  from  the  current  Crosby  Place  location 
in  downtown  Topeka  to  larger  facilities- 
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100  dailies  enrolled 
in  Landen  Ce-Op  Sales 


Okla.  ad  bureau 
touts  value  of 
special  sections 


Frank  Moss,  director  of  the  Landon 
Co-Op  Division,  assured  a  group  of  New 
York  advertising  agency  representatives 
at  a  meeting  (August  27),  that  their  new 
co-op  program  will  “create  new  dollars” 
at  no  cost  to  manufacturers  or  agencies. 

Moss  said  the  division,  which  is  separ¬ 
ately  funded  and  staffed  by  Landon 
Associates,  Inc.,  national  newspaper 
sales  and  marketing  representatives,  has 
to  date  signed  up  more  than  100  daily 
newspapers  in  the  Southern  Region. 
These  newspapers  he  said,  are  paying 
Landon  a  fee  to  sell  co-op  advertising. 
Many  of  the  papers,  he  said,  have  estab¬ 
lished  a  “commissionable  co-op  ad  rate.” 

Moss  said  Landon’ s  goal  is  to  enroll 
every  daily  newspaper  in  the  country. 
“We  want  to  represent  all  dailies,  not  just 
Landon  newspapers,”  Moss  said.  He  ex¬ 
plained  that  this  was  possible  because  re¬ 
tail  advertising  dollars  were  not  competi¬ 
tive  between  newspapers  “so  we  can  rep 
them  all.” 

Moss  said  the  manufacturer’s  main 
concern  is  product  distribution  and  not 
who  owns  the  paper.  Moss  said  the  pub¬ 
lishers  pay  Landon  a  fee  to  make  the  co¬ 
op  service  free  to  agencies  and  manufac¬ 
turers. 

He  said  co-op  money  is  local  and  not 
part  of  a  fixed  budget  like  national.  The 
co-op  budget,  he  said,  is  based  on  retail 
accrurals  and  unlimited  if  product  turnov¬ 
er  remains  high.  Moss  said  Landon  is  not 
“palming  off  national  dollars.  Co-op  is 
above  and  beyond  the  national  budget.” 

Pointing  to  statistics  that  show  6  out  of 
10  retailers  don’t  use  co-op  funds.  Moss 
said  the  objective  of  his  division  is  to 
provide  the  newspaper  industry  “for  the 
first  time”  with  a  “full  time,  professional 
co-op  sales  force  in  place  to  better  serve 
the  needs  of  the  manufacturer,  advertis¬ 
ing  agency,  and/or  regional  product  sales 
managers  and  retailers.” 

He  said  Landon  expects  to  have  25  co¬ 
op  specialists  in  the  field.  At  present,  he 
said  Landon  has  2  specialists  in  Atlanta 
and  another  in  Greensboro,  S.C.  In  the 
next  few  weeks,  he  said  Landon  will 
make  presentations  to  publishers  in  the 
Northeast  in  an  effort  to  enroll  them  in  the 
program. 

“What  does  this  mean  to  agencies?,” 
Moss  asked.  “The  Landon  program,”  he 
replied,  “will  help  agencies  and  manufac¬ 
turers  coordinate  national  advertising 
and  local  market  co-op  programs.  Land- 
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on  co-op  sales  representatives  are  in  the 
field  developing  with  manufacturers  new 
co-op  plans  that  will  require  agency  in¬ 
volvement,  and  many  papers  are  estab¬ 
lishing  commissionable  co-op  advertising 
rate  structures.” 

Moss  said  agencies  will  be  able  to  find 
out  about  selling  opportunities  for  their 
clients  from  Landon.  For  example,  he 
said  Landon  will  inform  agencies  about 
what  papers  publish  special  “Fashion 
Accent”  sections  so  that  the  agency 
handling  the  Arrow  shirt  account  can 
schedule  a  striped  shirt  ad  in  1,300  mar¬ 
kets,  instead  of  1  market,  1  ad. 

In  another  example,  he  said  Landon’s 
local  co-op  specialists  will  counsel  the 
ABC  Furniture  Manufacturing  Co.  on 
how  to  write  a  co-op  plan  or  better  the  one 
it  now  has.  “This  is  where  the  agency 
comes  into  play,”  Moss  said,  “because 
that  manufacturer  will  need  a  new 
budget,  new  ad  work  and  you  do  the 
creating.”  We  are  creating  new  dollars 
for  the  agency,”  he  assured  the  agency 
account  and  media  executives. 

In  order  for  agencies  to  qualify  for  the 
newspaper’s  commissionable  co-op  rate, 
they’ll  have  to  complete  a  “Co-op  Adver¬ 
tising  Stipulation  Form”.  The  form  re¬ 
quires  the  agency  to  “stipulate  that  the 
advertising  promoting  the  products  of  the 
manufacturer  listed  below  is  financed  in 
part  or  in  total  by  advertising  dollars 
accrued  under  the  current  co-operative 
advertising  allowance  program,  and 
should  earn  the  co-op  rate.”  Moss  said 
the  form  must  be  signed  by  the  manufac¬ 
turer  and  must  accompany  the  “original 
order”  for  the  ad. 

Asked  by  Thruman  Pierce,  J.  Walter 
Thompson,  what  the  difference  was  be¬ 
tween  Landon  and  the  Newspaper 
Advertising  Bureau’s  new  1 -order,  1-bill 
plan.  Moss  said  Landon’s  program  was 
“sales  developement”  while  the  bureau’s 
was  a  “billing”  operation. 

Czufin  dies 

Stephen  Czufin,  80,  retired  advertising 
agency  and  newspaper  sales  executive, 
died  August  15.  Czufin,  whose  son, 
Robert,  is  advertising  manager  for  New 
York  Times,  retired  from  Story,  Brooks  & 
Finley,  newspaper  representatives,  in 
Miami,  Fla.  following  a  career  with  Lord 
&  Thomas,  and  Foote,  Cone  &  Belding 
ad  agencies. 


With  the  trend  towards  special  interest 
publications,  newspaper  special  sections 
should  become  more  and  more  attractive 
to  advertisers,  according  to  Oklahoma 
Newspaper  Advertising  Bureau. 

“Specialized  periodicals  are  popping 
up  every  day,  with  formats  aimed  at 
everyone  from  stamp  collectors  to 
mercenary  soldiers,”  reports  ONAB. 
They  guarantee  advertisers  an  audience 
interested  in  products  related  to  that  par¬ 
ticular  specialization. 

“If  you  are  selling  fishing  equipment, 
advertise  in  an  outdoor  magazine,  or  one 
exclusively  about  fishing.  It  makes  sense. 
You  may  not  reach  as  many  people  as  you 
would  in  a  general  interest  publication, 
but  those  you  reach  are  all  potential  cus¬ 
tomers,”  the  bureau  said. 

“For  those  same  reasons,  newspaper 
special  sections  are  a  good  advertising 
buy.  They  have  the  penetration  of  a  news¬ 
paper  and  the  audience  of  a  special  in¬ 
terest  magazine. 

“In  Oklahoma,  for  example,  67%  of  the 
rural  population  say  they  usually  read 
special  sections.  However,  that  number 
rises  by  an  average  of  13.25%  when  the 
response  is  from  only  those  who  are 
already  interested  in  ads  about  a  particu¬ 
lar  kind  of  product.  For  example,  83.9% 
of  those  people  who  usually  read  ap¬ 
pliance  and  furniture  ads  also  usually 
read  special  sections.  What  better  place 
for  a  furniture  store  to  advertise  than  in  a 
special  section  about  home  decorating. 

“It  is  important  to  have  cooperation 
between  editorial  and  advertising  staffs 
when  producing  a  special  section,”  the 
bureau  said.  Good  local  copy  is  just  as 
important  in  a  special  section  as  it  is  in  the 
regular  sections  of  the  paper. 

When  a  local  newspaper  in  Oklahoma 
publishes  a  special  section,  it  is  the  third 
most  read  portion  of  the  paper;  preceeded 
only  by  local  news  and  ROP  advertising, 
and  tieing  with  ad  inserts.  “It  is  clear, 
then,  that  local  copy  in  a  special  section 
will  increase  readership,”  the  bureau 
said. 

A  report  by  the  Inland  Daily  Press 
Foundation  states:  “The  gap  which  exists 
between  readers  and  small  newspaper  is 
created  primarily  by  unmet  reader  needs, 
failure  to  recognize  cosmopolitan  values 
and  interests  ...”  Special  Sections  are 
a  good  way  of  showing  people  there  is 
more  to  hometown  than  what  the  tradi¬ 
tional  beat  reporters  cover. 
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Ad  scene 


By  Dan  Lionel 


Retailers  need  N.Y.  News 

To  Robert  Gottlieb,  senior  vicepresi¬ 
dent  marketing  for  department  store 
giant,  Gimbels,  New  York,  the  demise  of 
the  New  York  News’  Tonight  edition 
simply  means  the  loss  of  about  70,000 
circulation. 

“It  doesn’t  lessen  the  value  of  the  pap¬ 
er  to  us  or  to  any  of  the  major  retailers.  It 
is  still  a  highly  viable  medium;  it  gets  the 
biggest  expenditure  of  any  paper  on  our 
schedule  and  it  is  in  the  interest  of  all  of  us 
to  give  it  aid  and  comfort,’’  he  told  E&P. 

In  an  era  when  the  much  sought 
“umbrella  coverage’’  of  the  retailers 
trading  area  could  be  accomplished  by  a 
single  metro  paper  is  virtually  non¬ 
existent,  Gottlieb  sees  the  News  with  its 
1.3  million  plus  circulation  as  one  of  the 
last  to  provide  a  semblance  of  umbrella 
coverage  with  its  city  and  suburban  edi¬ 
tions. 

With  only  two  of  its  10  stores  in  Man¬ 
hattan,  4  on  Long  Island,  2  in  New  Jersey 
and  one  each  in  Connecticut  and  West¬ 
chester,  Gimbels’  advertising  must  take 
into  account  efficiency  factors  in 
reaching  its  customers.  Gottlieb  sees  lit¬ 
tle  reason  to  step  up  his  ‘minimal’  adver¬ 
tising  in  the  New  York  Post  now  that 
Tonight  is  gone  because  “  .  .  .  We 
didn’t  buy  Tonight,  itself,  our  ads  were 
included  when  we  bought  the  city  and 
suburban  editions.  We’re  still  buying 
that.  Unfortunately  the  Post  can  show  us 
comparatively  little  suburban  circulation 
and  we’re  pretty  well  covered  in  the  city 
with  what  we’ve  got.’’  By  the  same 
token,  Gottlieb  doesn’t  believe  the  New 
York  market  could  support  another  even¬ 
ing  newspaper. 

Gottlieb  says  the  store  is  closely  moni¬ 
toring  the  efficiency  factor  of  the  7  daily 
newspapers  in  which  it  advertises.  “We 
are  concerned  with  the  routine  8-9% 
annual  rate  increases  that  are  unrelated  to 
circulation  growth — which  even  occur  in 
the  face  of  circulation  losses.  As  a  result, 
the  store  has  stepped  up  its  use  of  tv  over 
the  past  few  years.  “In  1982,”  Gottlieb 
said,  “Gimbels  will  probably  be  the 
largest  retail  advertiser  on  tv  in  the  metro 
New  York  market.” 

Characterizing  the  store  not  as  a  “mass 
merchandizer’  ’  but  as  a  “  merchandiser  to 
the  masses,”  Gottlieb  sees  tv  as  provid¬ 
ing  the  cost-efFicient  market  coverage  it 
requires.  He  ticked  off  his  reasons  for  the 
continued  step-up  in  Gimbel’s  use  of  the 
medium: 

“1.  Gimbels,  at  this  stage,  can  be  a 
dominant  tv  advertiser  whereas  it  cannot 
afford  to  do  so  in  print  media. 

“2.  We  find  tv  highly  productive  and 
hence  cost  efficient. 

“3.  We  find  enthusiastic  support 
among  vendors  for  use  of  co-op  dollars  on 
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tv.  Because  of  our  favorable  rate  due  to 
our  large  commitment  even  small  manu¬ 
facturers  are  able  to  obtain  exposure  on 
the  two  network  and  one  independent  sta- 
tions  we  use — this  pleases  them 
mightily.” 

Gottlieb  produced  Gimbels’  tv  com¬ 
mercials  in-house  and  says  that  his  mer¬ 
chants  have  found  it  to  be  more  of  a 
“direct  response”  vehicle  “than  any  one 
thought  it  could  be.”  He  said  it  is  an 
excellent  means  of  “crashing”  a  new 
classification — that  is  having  the  public 
identify  a  given  type  of  merchandise  with 
the  store.  He  cited  the  quick  success  in 
this  endeavor  with  swimsuits  and  house- 
wares. 

Until  now  the  increased  use  of  tv  has 
not  been  at  the  expense  of  newspapers 
but  represents  an  increased  total  outlay. 
“We  would  like  to  be  stepping  up  our  use 
of  newspaper  advertising  as  well  because 
we’re  well  aware  of  their  impact  but 
they’ve  got  to  find  a  way  of  increasing 
their  efficiency.” 

Asked  whether  the  store  has  utilized 
the  various  TMC  plans  offered  by  the 
suburban  media,  Gottlieb  said  they  have 
been  looking  at  them  but  had  not  as  yet 
had  the  budget  to  utilize  them. 


Largest  ad  club 

The  Adcraft  Club  of  Detroit,  Mich., 
approved  applications  for  membership 
from  16  persons  at  its  August  18  board 
meeting,  putting  total  membership  at 
2,388.  According  to  Bruce  Andrews,  Ke¬ 
nyon  &  Eckhardt,  chairman  of  the  mem¬ 
bership  committee,  the  Adcraft  Club  is 
the  “world’s  largest  advertising  club.” 


Griffin  promoied 
io  ad  manager 

Promotion  of  C.  Thomas  Griffin  to 
advertising  manager  of  the  Times  Pub¬ 
lishing  Co.  was  announced  by  advertising 
director,  Leo  L.  Kubiet. 

During  the  past  five  years,  Griffin  has 
been  retail  advertising  manager  for  the  St . 
Petersburg  Times  and  Evening  Indpen- 
dent.  Earlier  he  was  bureau  advertising 
sales  manager  and  sales  manager  for  the 
Semit  Division  of  TPC. 

In  his  new  position,  Griffin  will  be  re¬ 
sponsible  for  classified,  co-op,  general 
and  retail  advertising  and  will  handle 
duties  of  assistant  advertising  director. 

In  another  management  change,  James 
E.  Doughton  was  named  retail  advertis¬ 
ing  manager,  succeeding  Griffin.  Dought¬ 
on  was  assistant  manager  of  the  retail 
advertising  department  at  TPC. 

Another  change  in  sales  management 
assignment  was  announced  for  Arthur  G. 
Schuler,  who  will  become  automotive 
and  real  estate  advertising  manager  for 
The  Times  and  Evening  Indpendent.  His 
responsibilities  wilt  cover  both  classified 
and  retail  advertising  departments,  and 
he  will  continue  as  assistant  manager  of 
classified  advertising. 


Fashion  section 
sets  ad  record 

A  280-page  issue  of  “Fashions  of  The 
Times,”  a  record  issue  for  number  of 
pages,  number  of  advertising  pages  and 
advertising  revenues,  was  published  as 
Part  2  of  the  New  York  Times  Magazine 
August  30. 

The  280  pages  of  the  semi-annual  pub¬ 
lication  exceeded  the  previous  record  of 
224  pages  set  with  last  year’s  fall  issue. 

Advertising  pages  total  223,  compared 
with  last  year’s  record  of  178,  a  gain  of  25 
percent. 

Net  advertising  revenue  totals  approx¬ 
imately  $3  million,  compared  with  $1.95 
million  for  last  year’s  fall  issue,  a  gain  of 
better  than  50%. 

The  theme  of  this  year’s  fall  issue  was 
“The  Allure  of  Luxury.”  The  cover  arti¬ 
cle  on  the  subject  by  senior  editor  Carrie 
Donovan  stressed  that  fashion  today  is  all 
about  the  quest  for  the  best:  making  an 
investment  in  the  finest  possible  design, 
workmanship  and  fabric  for  the  money 
spent. 

“Fashions  of  The  Times”  is  distributed 
as  part  of  the  New  York  Times.  Sunday 
circulation  of  the  Times  for  the  six 
months  ended  March  30,  1981  was 
1,479,300. 
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Ad  impact  found 
high  in  nonmetros 


A  study  of  Tennessee’s  nonmetro  mar¬ 
kets  has  found  that  the  newspaper  is  an 
important  communications  medium  to 
audiences  in  these  markets,  both  for  news 
and  advertising. 

This  finding  is  reported  in  the  August 
issue  of  Journal  of  Advertising  Research 
by  Jerry  R.  Lynn,  professor  and  head  of 
the  advertising  sequence  in  the  College  of 
Journalism  at  Marquette  University,  who 
conducted  a  survey  of  nonmetropolitan 
newspaper  audiences. 

In  his  study,  which  was  made  possible 
by  a  grant  from  the  Tennessee  Press  Ser¬ 
vice,  Professor  Lynn  analyzes  the  results 
of  a  survey  of  1,487  randomly  selected 
respondents  from  the  91  nonmetro  coun¬ 
ties  in  Tennessee. 

The  results  showed  nearly  8  of  10  non¬ 
metro  Tennesseans  regularly  read  a 
newspaper.  Lynn  found  important  dis¬ 
tinctions  between  readership  and  audi¬ 
ence  characteristics.  Readers  are  more 
likely  to  be  married,  live  in  a  town,  be  36 
to  60  years  old,  have  more  than  a  high- 
school  diploma,  have  a  good  income,  be  a 
homeowner,  be  a  voter,  and  have  a 
family. 

Lynn  said  the  most  dramatic  rela¬ 
tionship  is  between  income  and  read¬ 
ership.  “While  only  43.4%  of  those  who 
earn  less  than  $3,000  per  year  are  regular 
newspaper  readers,  96%  of  those  earning 
$30,000  or  more  are  regular  readers,” 
Lynn  said. 

Advertising  exposure  in  nonmetro 
newspapers,  Lynn  found,  is  consistently 
high  across  audience  characteristics. 
Regular  readership  of  ads  ranked  fifth — 
behind  only  the  front  page,  state  news, 
national  news,  and  local  government 
news — in  an  array  of  15  content  items. 
“Sex  was  the  only  audience  characteris¬ 
tic  with  significantly  distinct  rela¬ 
tionship  to  advertising  readership  in  that 
more  than  86%  of  female  readers  (as 
opposed  to  68%  of  male  readers)  reported 
regular  use  of  newspaper  advertising,” 
he  said. 

Newspaper  advertising’s  utility  in  non¬ 
metro  markets  was  explored  by  determin¬ 
ing  what  one  thing  readers  would  “miss 
most”  if  their  newspaper  were  no  longer 
available.  Of  the  12  content  items  speci¬ 
fied  by  the  readers,  display  advertising 
ranked  fourth,  behind  local  news,  sports 
news,  and  national  news.  Want  ads  rank¬ 
ed  fifth. 

Although  regular  ad  readership  is  re¬ 
ported  by  77%  of  the  nonmetro  readers, 
the  persuasiveness  of  newspaper  adver¬ 
tising  was  acknowledged  by  nearly  85% 
of  the  nonmetro  readers  who  reported 
regular  or  occasional  buying  decisions 


Newspaper-Content  Preferences  of  Nonmetro  Readers 
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1 
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15 
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based  on  newspaper  advertising  exposure. 

“There  is  compelling  evidence  from 
this  study,”  Lynn  writes,  “to  support 
both  the  notion  of  purposeful  use  of 
advertising  media  by  the  audience  and  the 
complementary  role  of  the  media.”  While 
it  was  found  that  tv  is  the  clear  choice  as 
the  preferred  source  for  information  on 
new  products,  Lynn  said  the  newspaper 
was  the  “overwhelming  preference”  for 
more  specific  information,  cost  of  pro¬ 
ducts,  and  where  to  shop. 

“It  appears  that  tv  advertising  is  used 
as  a  form  of  general  surveillance  of  pro¬ 
ducts  and  services  while  newspapers  are 
used  to  obtain  more  specific  informa¬ 
tion,”  Lynn  said.  “Newspapers  and  tv, 
in  this  context,  are  complementary 
advertising  media,  not  competitive,”  he 
concludes. 


Edwin  G.  Warren 

Edwin  G.  Warren,  68,  Newsday’s  first 
classified  advertising  manager,  who  held 
the  job  for  26  years  until  his  retirement  in 
1968,  died  August  22.  Warren  build 
Newsday’s  classified  department  from  8 
people  and  just  over  a  half-million  lines  of 
advertising  in  1942  to  76  people  and  8 
million  lines  annually  in  1968,  officials  for 
the  paper  said. 


Landon  names 

Terence  E.  McGill,  former  salesman 
for  TV  Guide,  Kansas  City  StarlTimes, 
and  Crystal  Lake  Foods,  has  joined 
Landon  Associates  Inc.,  national  news¬ 
paper  advertising  sales  and  marketing 
company,  in  Kansas  City. 


TOP  MEDIA  JOB — ^Alec  Gerster,  who 
started  with  Grey  Advertising  as  a  media 
planner  nine  years  ago,  was  promoted  to 
senior  vicepresident/director  of  medio 
and  programming  services.  He  fills  the 
top  media/programming  slot  at  Grey, 
which  has  been  vacant  since  Lorry  Lourot- 
tino  left  lost  year  for  SSC&B. 


Back  to  school 

Richard  M.  Detwiler,  retired  vicepresi¬ 
dent/director  of  public  relations.  New 
York  advertising  agency  of  BBDO,  has 
joined  the  staff  of  the  Third  Century  Fund 
at  Phillips  Exeter  Academy,  Exeter, 
N .  H . ,  a  term  appointee  for  the  duration  of 
the  TCF  Campaign.  He  started  his  writing 
career  as  a  reporter,  columnist  and  fea¬ 
ture  writer.  Rocky  Mountain  News  De¬ 
nver.  Detwiler  was  a  member  of  the 
academy’s  Class  of  1940. 

PromoHon  chief 

Barbara  Sherburne,  former  assistant 
promotion  manager  and  Newspaper  in 
Education  coordinator  for  TODAY,  a 
Gannett  Co.  newspaper  in  Cocoa,  Flor¬ 
ida,  was  named  promotion  department 
director  for  the  Portland  Press  Herald, 
Evening  Express  and  the  Maine  Sunday 
Telegram. 

Coordinator 

Connie  Stocker  was  named  shopping 
center  and  special  section  coordinator  for 
the  display  advertising  department  of  the 
Arizona  Republic! Phoenix  Gazette.  Ms. 
Stocker  succeeds  Tom  Fielding,  who  res¬ 
igned  his  position  from  the  papers. 

Stop-N-Go  storos 

Marsteller  Inc.’s  Pittsburgh  office  was 
selected  to  handle  advertising  for  Stop-N- 
Go  Food  Stores  in  western  Pennsylvania 
and  eastern  Ohio. 
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Sales  rep  sees  pricing 
as  main  SAU  shertcoming 


C.P.M  C.P.M. 


SAU  No.8  SAU  No.10 

$7.53  $  9.07 

$7.01  $  9.04 

$8.64  $1084 

$6.14  $  7.63 

$8.96  $10.72 


Two  major  advertisers — Procter  & 
Gamble  and  Nissan-Datsun,  released  ex¬ 
tensive  SAU  newspaper  campaigns  in 
August  ...  a  month  before  the  official 
September  start  date.  And  the  enthusias¬ 
tic  reception  from  hundreds  of  advertis¬ 
ers  and  agency  contacts  indicate  planned 
usage  of  the  SAU  system  in  1982. 

However,  there  are  some  concerns  ab¬ 
out  the  SAU  pricing  of  space  units  by  our 
customers — the  agencies  and  national 
advertisers. 

The  SAU  concept  was  for  newspapers 
to  adjust  their  column  widths  as  soon  as 
possible  to  enclose  each  SAU  in  its  own 
stated  width  and  charge  for  that  space 
alone.  Far  too  few  newspapers  have  com¬ 
mitted  to  price  all  SAU's  only  for  the 
width  of  the  space  as  printed  and  most  are 
charging  for  the  entire  space — the  SAU 
ad  and  the  extra  “white"  space  or 
“float”  where  it  exists  within  their  stan¬ 
dard  column  sizes. 

Advertisers  and  their  agencies  expect 


(This  report  was  written  for  E&P  by  an 
executive  at  a  New  York  national  newspap¬ 
er  advertising  sales  representative  firm. 
The  writer  requested  no  by-line.) 


to  pay  each  newspaper’s  full  page  rate 
when  ordering  SAU  1  and  for  the  full 
column  depth,  when  ordering  SAU  num¬ 
bers  4,  9,  11  or  15  in  broadsheet  dailies. 

Company  costs 

But  agencies  and  advertisers  have  be¬ 
gun  to  compare  the  cost  per  thousand 
(readers,  target  audience  or  circulation) 
of  selected  SAU’s  as  a  comparison 
among  similar  newspapers. 

For  instance,  a  comparison  of  selected 
dailies  using  SAU  sizes  8  and  10  (units  not 
affected  by  page  depth  and  units  which 
should  prove  popular  with  many  advertis¬ 
ers)  reveals  a  wide  variation  of  the  cost 
per  thousand  units  of  circulation.  Re¬ 
member,  an  SAU  8  is  roughly  25%  of  an 
SAU  1 ;  while  an  SAU  10  is  roughly  30% 
of  an  SAU  1. 

The  five  selected  dailies,  shown  in  the 
following  table,  are  arranged  by  decend- 
ing  circulations  from  morning  and  even¬ 
ing  combinations  of  over  160,000  to  a 
morning  of  about  120,000.  Contrast  the 
C.P.M.  of  the  third  listed  newspaper  and 
you  will  see  why  agencies  and  advertisers 
will  be  asking  questions  about  cost  effi¬ 
ciencies  in  1982. 


Police-Press 
manual  drafted 

A  “Police-Press  Relations  Manual”  to 
be  adopted  by  the  California  Peace  Offic¬ 
ers’  Association  (CPOA)  is  being  drafted 
with  editorial  help  from  the  staff  of  the 
California  Newspaper  Publishers  Asso¬ 
ciation. 

The  manual,  which  was  underwritten 
by  a  $8,000  grant  from  the  Times  Mirror 
Foundation,  will  be  used  as  a  curriculum 
reference  for  a  series  of  training  seminars 
for  CPOA  members  throughout  the  state. 

A  CNPA  spokesman  said  the  manual’s 
guidelines  suggest  a  policy  of  disclosure 
of  crime  and  arrest-related  information 
that  is  much  more  liberal  than  strictly 
required  under  California  law. 

The  draft  also  includes  considerable 
practical  information  for  law  enforce¬ 
ment  officers  on  the  practices,  methods 
and  priorities  of  various  news  media  and 
advises  police  departments  to  exert  them¬ 
selves  to  meet  these  requirements. 

CNPA  has  invited  publishers,  editors 
and  reporters  to  offer  suggestions  on  the 
draft. 


UNDERWRITER? 

Insurance  is  a  confusing  business  .  .  .  especially  so  since  the 
language  we  use  in  it  very  often  means  something  entirely  differ¬ 
ent  to  non-insurance  people.  To  us,  an  underwriter  is  someone 
that  evaluates  risks.  To  others  . . .  who  knows? 

If  you’re  working  on  a  story  on  insurance  .  .  .  and  need  to  plug 
into  “our”  language  .  . .  give  us  a  call.  If  it’s  personal  insurance 
—auto,  home,  life,  boat— chances  are  we  can  help  you  come  up 
with  a  translation  that  everyone  can  understand. 


Media  Information  Service 
State  Farm  Insurance  Companies 
One  State  Farm  Plaza 
Bloomington,  IL  61701 
Phone;  309-662-2625 
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Secret  Service  moves 


tee  machinery  that  drives  the  legislative 
process. 

Dole  introduced  as  a  rider  to  the  annual 


to  close  records 


The  Secret  Service  has  joined  the 
growing  list  of  federal  agencies  seeking 
congressional  exemption  from  the  disclo¬ 
sure  requirements  of  the  Freedom  of  In¬ 
formation  Act. 

A  Treasury  Department  report  on  the 
unsuccessful  attempt  to  assassinate  Pres¬ 
ident  Reagan  March  30  recommends 
“narrowing  the  scope”  of  the  federal 
Freedom  of  Information  and  Privacy 
Laws  “as  they  relate  to  the  release  of 
information  furnished  to  the  Secret  Ser¬ 
vice.” 

The  Secret  Service  is  charged  with  pro¬ 
viding  security  for  the  president  and 
vicepresident  as  well  as  for  foreign  heads 
of  state  visiting  the  United  States.  The 
Treasury  Department  report  said  the  Sec¬ 
ret  Service  has  suffered  a  decline  in  in¬ 
telligence  information  from  domestic  and 
foreign  sources  in  recent  years. 

Attributing  the  viewpoint  to  Secret 
Service  director  Stuart  Knight,  the  Treas¬ 
ury  report  says  state  and  local  police  and 
foreign  law  enforcement  organizations 
have  become  reluctant  to  share  informa¬ 
tion  because  they  believe  U.S.  govern¬ 
ment  agencies  “cannot  maintain  the  con¬ 
fidentiality  of  information  they  receive.” 

The  same  argument  has  been  the  back¬ 
bone  of  attempts  by  executives  of  the  FBI 
and  CIA  in  recent  weeks  to  drum  up  sup¬ 
port  for  legislation  that  would  exempt  the 
agencies  from  the  disclosure  require¬ 
ments  of  the  Fol  Act.  Opponents  of  the 
proposals  for  broad  agency  exemptions 
have  countered  that  the  argument  is 
merely  a  smokescreen,  that  the  threat  to 
law  enforcement  has  not  been  demons¬ 
trated. 

Testifying  against  various  Senate  bills 
that  would  amend  the  Fol  Act  to  exempt 
the  FBI,  CIA  and  much  of  the  informa¬ 
tion  reported  to  federal  agencies  by  busi¬ 
ness  firms,  James  Wieghart,  executive 
editor  of  the  New  York  Daily  News,  re¬ 
cently  told  the  Senate  Subcommittee  on 
the  Constitution  such  claims  “just  ha¬ 
ven’t  been  substantiated.”  Wieghart  was 
representing  the  American  Society  of 
Newspaper  Editors. 

“Proponents  of  these  amendments 
have  conjured  up  images  of  FBI  and  CIA 
disclosures  which  allegedly  endanger 
national  security,  make  foreign  govern¬ 
ments  hesitant  to  provide  sensitive  in¬ 
formation  to  the  U.S.  government  and 
endanger  the  lives  of  FBI  informants  and 
impede  the  law  inforcement  obligations 
of  the  FBI,”  Wieghart  said. 

“However,  these  same  proponents, 
have  thus  far  been  unable  to  cite  one  sing¬ 
le  example  where  a  Fol  Act  disclosure  by 
either  the  FBI  or  CIA  resulted  in  any  of 
20 


these  harmful  consequences.” 

Weighart  also  opposed  a  bill  (S.1394) 
introduced  recently  by  Sen.  Dennis  De- 
Concini  (D-Ariz.),  the  Constitution  Sub¬ 
committee’s  ranking  minority  member, 
that  would  give  the  Secret  Service  a 
broad  exemption  from  FoIA  disclosure 
requirements.  The  subcommittee  had 
agreed  at  the  last  momemt  to  consider 
DeConcini’s  Secret  Service  exemption. 

Urging  adoption  of  the  DeConcini  mea¬ 
sure,  Robert  R.  Burke,  assistant  director 
of  the  Secret  Service,  said  it  would  “en¬ 
able  the  Secret  Service  to  ensure  the  law 
enforcement  community  at  home  and 
abroad  that  the  information  they  supply 
us  will  remain  confidential.” 

In  a  letter  to  ASNE  directors  and  mem¬ 
bers  of  its  Freedom  of  Information  Com¬ 
mittee,  Richard  M.  Schmidt  Jr.,  ASNE 
counsel,  echoed  Weighart’s  call  for  sub¬ 
stantiation  of  the  claims  by  agencies  seek¬ 
ing  exemption  from  Fol  Act  rules. 
Schmidt  said  the  Secret  Service,  like  the 
FBI  and  CIA  before  it,  had  adopted 
“scare  tactics”  in  promoting  the  exemp¬ 
tion  bills. 

During  the  Constitution  Subcommittee 
hearing  July  3 1 ,  Chairman  Orrin  G.  Hatch 
(R.-Utah)  asked  Burke  whether  the 
claimed  lessening  of  field  intelligence  be¬ 
cause  of  the  Fol  Act  may  have  made  it 
easier  for  the  attempt  on  President 
Reagan’s  life  to  occur.  Though  Burke  re¬ 
fused  to  rise  to  the  bait  and  lay  the  blame 
for  the  assassination  attempt  directly  on 
the  Fol  Act,  neither  did  he  reject  the  no¬ 
tion  out  of  hand. 

“We  don’t  know  what  information 
might  have  come  forward  .  .  .  had  the 
restrictions  on  intelligence  not  been  in 
place,”  he  said,  “had  informants  not 
been  so  reluctant  to  come  forward.” 

More  than  20  bills  that  would  amend 
the  Fol  Act  to  exempt  certain  information 
from  disclosure  have  been  introduced  in 
the  current  Congress.  The  House  Gov¬ 
ernment  Information  Subommittee, 
which  gave  birth  to  the  original  Fol  Act 
legislation,  concluded  a  series  of  over¬ 
sight  hearings  on  possible  revision  last 
month.  The  Senate  Constitution  Subcom¬ 
mittee,  which  has  held  three  oversight 
hearings  already,  plans  to  hold  further 
hearings  on  particular  bills  after  Congress 
returns  from  its  summer  recess  Septem¬ 
ber  9. 

While  the  House  and  Senate  panels  fol¬ 
lowed  their  measured  pace  of  hearings 
and  staff  reiew.  Sen.  Robert  Dole  (R.- 
Kan.),  a  powerful  committee  (Finance) 
chairman  who  intends  to  push  hard  for  a 
major  anti-crime  package,  has  quietly  in¬ 
serted  a  monkey  wrench  into  the  commit- 


authorization  bill  for  the  Justice  Depart¬ 
ment  (S.951)  an  amendment  later  de¬ 
scribed  by  the  Reporters  Committee  for 
Freedom  of  the  Press  in  Washington  as  a 
“backdoor,  virtually  secret  parliamen¬ 
tary  maneuver”  to  “gut  the  Fol  At.” 

In  a  “Media  Alert”  sent  to  press  asso¬ 
ciations  and  other  news  media  organiza¬ 
tions,  the  Reporters  Committee  noted  the 
broad  applicability  of  the  Dote  measure 
would  extend  the  exemption  not  only  to 
the  FBI  and  CIA,  but  also  to  records  held 
by  the  Treasury,  Defense  and  State  de¬ 
partments. 

Senate  consideration  of  the  underlying 
Justice  Department  authorization  bill 
stalled  in  the  final  days  before  the  recess 
early  this  month  as  Sen.  Lowell  P.  Weick- 
er  Jr.’s  filibuster  against  provisions 
opposing  school  busing  survived  two 
attempts  to  shut  off  debate.  When  the 
Senate  reconvenes  September  9,  consid¬ 
eration  of  the  authorization  bill  will  re¬ 
sume,  and  a  third  cloture  vote  is  expected 
soon  thereafter. 

Several  Senate  sources  last  week  pre¬ 
dicted  the  third  cloture  effort  also  will  fail 
and  that  the  Senate  leadership  will  agree 
to  table  the  authorization  bill.  Such  a  sce¬ 
nario  would  leave  Dole’s  and  numerous 
other  amendments  already  filed  on  the 
bill  high  and  dry.  Dole’s  staff  aide  in 
charge  of  the  FoIA  amendment  conceded 
it  is  likely  the  measure  never  will  come  to 
a  floor  vote. 

Anticipating  the  tabling  of  the  author¬ 
ization  bill,  the  aide  said  the  FoIA  provi¬ 
sions  would  be  drafted  into  an  indepen¬ 
dent  bill  for  introduction  by  Dole  later. 
Additionally,  the  10-year  moratorium  on 
release  of  investigatory  information 
might  be  dropped  to  seven  years  in  the 
new  bill,  the  aide  said,  in  accord  with 
previous  recommendations  by  FBI 
Director  William  H.  Webster. 

In  alerting  press  groups  to  the  Dole 
amendment,  the  Reporters  Committee 
observed  that  it  was  the  “fourth  back¬ 
door  effort  by  Congress  in  the  last  10 
months  to  significantly  mutilate  the  ex¬ 
isting  provisions  of  the  Fol  Act.”  The 
other  three  instances  resulted  in  substan¬ 
tial  cutbacks  in  information  previously 
required  to  be  disclosed  under  the  act, 
cutbacks  achieved  without  holding  public 
bearings  first. 

Last  fall,  a  conference  committee  of 
the  House  and  Senate  adopted  a  provi¬ 
sion  not  contained  in  the  bills  passed  pre¬ 
viously  by  either  house  exempting  many 
Federal  Trade  Commission  records  sub¬ 
mitted  by  businesses.  Another  confer¬ 
ence  committee  this  June  adopted  similar 
exemptions  for  the  records  pertaining  to 
Internal  Revenue  Service  auditing  stan¬ 
dards  and  rules  was  one  of  the  countless 
provisions  of  the  Omnibus  Tax  bill  to  be 
adopted  with  little  public  notice  and  no 
prior  hearings. 
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Newspaper  business  readies  ^ 
trade  advertising  campaign 


This  week,  individual  newspapers  will 
begin  paying  for  advertising  designed  to 
promote  the  entire  daily  newspaper  busi¬ 
ness. 

A  joint  effort  among  the  International 
Newspaper  Advertising  Executives,  the 
Newspaper  Advertising  Bureau  and  indi¬ 
vidual  daily  newspapers  has  led  to  the 
development  of  a  sustained  advertising 
campaign  targeted  at  advertising  decision 
makers.  It  is  slated  to  begin  next  week. 

The  first  phase  of  the  campaign,  which 
is  designed  to  sell  the  strengths  of  news¬ 
papers  as  an  advertising  medium  to  agen¬ 
cy  media  people,  will  include  trade  adver¬ 
tising  funded  by  the  individual  newspap¬ 
ers.  The  NAB  has  received  enough  com¬ 
mitments  from  individual  newspapers  to 
schedule  26  full-page  ads  in  Advertising 
Age  and  another  10  full-page  insertions  in 
Marketing  and  Media  Decisions  over  the 
next  12  months.  Other  advertising  trade 
publications  may  be  added  to  the  sche¬ 
dule  as  further  commitments  are  made. 

Over  150  newspapers  have  agreed  to 
either  make  a  cash  contribution  towards 
the  cost  of  an  insertion  or  to  sponsor  a 
full-page  ad,  according  to  Craig  Standen, 
the  N AB’s  executive  vicepresident/sales. 
Newspapers  which  already  have  contrac¬ 
tual  commitments  with  the  trade  publica¬ 
tion's  are,  in  some  cases,  running  the  ads 
in  place  of  their  regular  copy.  Standen 
would  not  specify  which  newspapers 
have  made  commitments. 

The  campaign  is  also  designed  to  in¬ 
corporate  a  local  thrust  in  newspapers 
themselves;  the  INAME  is  asking  news¬ 
papers  to  run  the  ads  as  part  of  their  own 
promotional  efforts.  The  NAB  is  making 
camera  ready  mechanicals  of  four  diffe¬ 
rent  ads  available  to  newspapers  for  local 
promotion.  In  the  three  weeks  since  the 
NAB  first  offered  the  proofs,  140  news¬ 
papers  have  made  formal  requests. 

INAME  president  Richard  C.  Ockerb- 
loom,  vicepresident/marketing  for  the 
Boston  Globe,  says  the  ideal  place  for  the 
local  advertising  is  a  newspaper’s  busi¬ 
ness-financial  section.  “Imagine  the  im¬ 
pact  of  having  the  advertising  manager  of 
the  Ford  Motor  Company  see  the  ad  in  Ad 
Age  one  day  and  then  see  the  same  ad  in 
his  Detroit  paper  a  few  days  later,”  ex¬ 
claimed  Ockerbloom. 

NAB  president  Jack  Kauffman  be¬ 
lieves  newspapers  “need  this  campaign” 
to  inform  advertisers  and  agencies  of  the 
improvements  the  industry  has  been 
making  in  the  way  space  is  bought  and 
sold  and  in  the  way  newspapers  are  pro¬ 
duced. 

“A  whole  new  generation  of  advertis¬ 
ing  professionals  has  grown  up  with  tele¬ 


vision,”  he  said,  “we’ve  got  to  educate 
them  in  the  basics  of  newspapers’  cover¬ 
age  and  selling  power.” 

The  ads,  which  were  developed  by  the 
bureau’s  creative  department,  feature 
long  copy  and  bold  headlines  touting 
Standard  Advertising  Units,  Newsplan 
discounts,  sales  results  drawn  from 
NABSCAN  studies  and  the  high  demog¬ 
raphic  profile  of  newspapers’  audience. 
The  SAU  ad  will  kick  off  the  campaign 
this  week. 

The  theme  of  the  campaign,  which  is 
carried  at  the  bottom  of  each  ad,  is, 
“Newspapers.  Number  One  for  a  lot  of 
good  reasons.”  The  fact  that  newspapers 
carry  more  advertising  than  any  other 
medium  is  also  used  in  the  ads. 

Each  ad  has  space  available  for  an  indi¬ 
vidual  newspaper’s  logo  under  the  last 
paragraph  of  copy. 


The  R.J.  Reynold’s  Tobacco  Company 
reports  that  it’s  Camel  Scoreboard  adver¬ 
tising  proposal  has  been  accepted  by  over 
300  daily  newspapers. 

About  600  papers  were  asked  to  take 
the  ads. 

The  concept,  which  involves  the  inser¬ 
tion  of  tabular  sports  results  in  space  sur¬ 
rounded  by  an  advertisement  for  Camel 
Light  cigarettes,  is  seen  by  some  news¬ 
papers  as  a  violation  of  editorial  integrity 
and  by  others  as  an  innovative  advertis¬ 
ing  concept  (E&P,  Aug.  15). 

The  ads  were  rejected  by  Scripps- 
Howard  Newspapers,  according  to 
James  Wagner,  editorial  promotion  direc¬ 
tor.  The  editors  of  S-H  papers  have  the 
final  decision  on  the  acceptance  or  rejec¬ 
tion  of  ads.  In  the  top  markets,  the 
acceptance  list  includes  New  York  Post, 
Dallas  News,  Dallas  Times  Herald, 
Nashville  Tennessean,  Houston  Post  and 
Portland  Oregonian. 

R.J.  Reynolds  is  currently  working  on 
the  media  plan  for  the  campaign.  At  pre¬ 
sent,  a  company  spokesman  doesn’t  want 
to  comment  further  than  to  say,  “We’ve 
been  well  pleased  with  the  response.” 

With  the  media  plan  about  a  week  from 
completion,  newspaper  representative 
firms  are  speculating  on  the  size  and 
scope  of  the  scoreboard  campaign.  While 
R.J.  Reynolds  hasn’t  told  anyone  which 
newspapers  will  be  included  in  the  sche¬ 
dule,  the  rep  firms  are  estimating  that  the 
company  will  be  placing  schedules  in  ab- 


Newspapers.  IkMberOMfcralotofgoodreasoas. 

THE  FIRST  AD  in  the  campaign  features 
an  explanation  of  the  Stan^rd  Advertis¬ 
ing  Unit  system,  which  began  operation 
this  week  at  over  1 ,400  daily  newspap¬ 
ers.  The  copy  contains  the  SAU  size  chart 
and  directs  questions  to  the  NAB. 


out  60  of  its  sales  areas.  That  would  mean 
that  roughly  100  to  125  of  the  newspapers 
which  have  ok’d  the  ads  would  be  receiv¬ 
ing  insertion  orders. 

One  rep  firm  executive  speculated  that 
newspapers  which  are  now  running  the 
current  Camel  Lights  campaign,  which  is 
scheduled  to  run  through  the  end  of  the 
month,  are  likely  candidates  for  the 
Scoreboard  schedule.  But  the  exec  said 
the  speculation  is  nothing  more  than  an 
educated  guess  of  which  papers  are  “logi¬ 
cally  good  prospects.” 

TTie  reps  are  expecting  the  campaign  to 
break  during  the  first  week  in  October, 
perhaps  the  fifth. 

Many  of  the  dailies  which  have  rejected 
the  RJR  proposal  are  proposing  alternate 
plans  which,  in  their  view,  would  not 
violate  the  traditional  separation  of  news 
and  advertising.  Among  the  proposals  are 
offers  to  RJR  of  a  permanent  anchor  posi¬ 
tion  on  sports  results  pages,  perhaps  by 
way  of  a  strip  ad  which  would  run  across 
the  bottom  of  the  page. 

An  RJR  spokesman  has  stated  that  the 
company  has  not  ruled  out  such  an 
arrangement,  but  it  is  not  considering 
alternate  proposals  at  this  time. 

At  the  Houston  Post,  the  Scoreboard 
proposal  was  accepted,  but  professional 
sports  results  will  continue  to  be  placed 
on  news  pages.  The  Post  plans  to  run 
college  sports  results,  which  were  pre¬ 
viously  included  in  regular  sports  pages, 
in  the  space  surrounded  by  the  Camel  ad. 


Over  300  daily  papers  prepared  to 
accept  RJR’s  Camel  Scoreboard 
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Let’s  have  disposable 
retirement  income, 
not  disposable  retirees. 

Despite  $700  billion  in  pension  funds  today,  tomorrow  could 
be  less  than  golden. 

More  men  and  women  are  retiring,  often  years  earlier,  and 


•  r; 


livii^  to  coUect  checks  longen*  Whfle  inflation^  share  of  those 
checks  keeps  increasing. 

Can  Sodal  Security  prevent  disaster?  At  best,  it^  a  partial 
answer.  At  worst,  it  may  go  broke  unless  its  bite  on  salaries  goes 
much  deeper  or  its  provisions  change  drastically.^ 

The  burden  is  on  private  pensions.  And  we  at  £tna  Life  & 
Casualty  are  convinced  private  persons  can  help  shoulder  it 
Employers  can’t  pull  dollars  out  of  thin  air.  So  letls  chai^ 
tax  laws  that  discourse  small  businesses  from  setth^  up  pensions 
in  the  first  place.^ 

Letls  also  give  employees  incentives  to  put  a  little  extra  into 
their  company  pension  or  savings  plan.  And— especially  impor¬ 
tant  for  today  Is  mobile  work  force— improve  their  penaon 
vesting. 

Neither  last  nor  least,  penaons  should  be  better  designed 
to  stave  off  the  munching  of  inflation,  ^tnals  acutely  aware  of 
this  problem,  and  we’re  working  on  it* 

If  you  don’t  want  the  American  dream  of  retirement  to  be 
permanently  retired,  use  your  influence  with  the  powers  that  be 
—as  we  are  trying  to  use  ours. 


^tna 

vvants  letiianent  to  be  affordaUe. 


'America  is  crossing  over  to 
what’s  been  called  “the  other  side 
of  the  baby  boom.”  The  median 
age  is  shifting  upwards,  and  with 
it  the  proportion  of  over-65’s  to 
the  general  population.  In  1979 
there  were  5.4  workers  to  every 
retiree,  as  opposed  to  7.5  to  1  in 
1950,  and  by  2030  the  ratio  will 
be  about  3  to  1. 

^Social  Security  was  never 


intended  to  be  more  than  a  basic 
system  supplemented  by  private 
{tensions  and  individual  savings. 
The  price  for  forgetting  this  has 
been  high  and  promises  to  get 
higher:  combined  employer/em¬ 
ployee  FICA  taxes  on  our  grand¬ 
children’s  salaries  could  reach 
25%.  Of  course,  there  are  alter¬ 
natives.  Social  Security  could  in¬ 
crease  the  official  retirement  age. 


pay  benefits  based  on  govern¬ 
ment-determined  need,  or  simply 
. . .  reduce  benefits  in  general! 

^Two-thirds  of  small  busi¬ 
nesses  surveyed  in  1978  offered 
no  pension  plans  at  all.  One  rea¬ 
son:  Typically,  big  employers  can 
write  off  464  in  taxes  for  every 
pension  dollar  they  contribute, 
while  most  small  ones  can  only 
write  off  about  204 .  In  some  cases. 


they  can’t  write  off  anything. 

■*Our  real  estate  and  participat¬ 
ing  mortgage  separate  accounts, 
for  example,  are  designed  to  offer 
larger  returns  in  the  face  of 
double-digit  inflation.  We’ve  also 
helped  fund  the  Pension  Research 
Council’s  study  of  pensions  and 
inflation. 


LI  FE&  CASUALTY 

For  /Etna  “Backgrounders”  on  pensions,  auto  theft,  health  care,  national  health  insurance,  the  rise  of  hospital  costs  and  arson,  write:  Rebecca  Cantor, 
/Etna  Life  &  Casualty,  Corporate  Communications  DA20,  151  Farmington  Avenue,  Hartford,  CT  06156.  If  you’re  on  a  deadline,  call  (203)  273-3682. 


Carol  M.  Frey,  a  member  of  Jack¬ 
sonville  (Fla.)  Journal  staff  since  1971, 
was  named  city  editor,  replacing  Ronald 
K.  Martin,  who  was  named  assistant 
managing  editor. 


Bruce  Dunning,  a  former  reporter 
and  entertainment  editor  for  St.  Peters- 


Fass 


Hallowell 


Cavanagh 


Fancher 


burg  (Fla.)  Times  (1%3-1966),  and  fea¬ 
tures  editor  for  International  Herald  Tri- 


SEATTLE  TIMES  APPOINTMENTS — Major  executive  and  news  depart¬ 
ment  changes  at  the  Seattle  Times  effective  this  month  include: 

A.S.  Faas,  vicepresident-administration  and  finance,  became  vicepresi¬ 
dent-operations,  a  new  position  in  which  he  oversees  production,  information 
services  and  personnel  departments. 

Robert  E.  Hallowell  moved  from  vicepresident-sales  and  marketing  to 
vicepresident-finance. 

Raymond  G.  Cavanagh,  vicepresident-production  director  and  labor- 
relations  manager,  will  concentrate  on  labor  matters  as  vicepresident-labor 
relations. 

Michael  R.  Fancher,  assistant  managing  editor-news,  is  now  managing 
editor,  and  H.  Mason  Sizemore,  formerly  managing  editor,  is  now  produc¬ 
tion  director.  Lane  Smith  moved  from  city  editor  to  assistant  managing 
editor-news,  and  Alex  MacLeod,  associate  city  editor,  moved  up  to  city 
editor. 


Marian  Burros,  food  editor, 
Washington  Post,  is  leaving  to  join  New 
York  Times  to  cover  food,  consumer 
affairs  and  nutrition. 

*  *  * 

Tim  Hunt,  previously  city  editor  and 
sports  editor,  Tri-Valley  (Calif.)  Herald, 
was  promoted  to  managing  editor,  suc¬ 
ceeding  Tom  York,  who  has  joined  the 
Stockton  (Calif.)  Record  as  assistant  city 
editor. 

*  *  * 

Tom  Pugh,  associate  editor  and  edito¬ 
rial  writer  for  Peoria  (111.)  Journal  Star, 
left  the  paper  (August  14)  because  he  said 
there  were  “differences  in  editorial  phi¬ 
losophy  with  top  management.” 

♦  ♦  ♦ 

Tom  McCarthy,  29,  a  native  of 
Bayonne,  N.J.,  was  promoted  from  state 
editor  to  city  editor  of  Daily  Oklahoman, 
succeeding  Randy  Splaingard,  28,  who 
will  cover  state  government  as  Capitol 
correspondent. 


Brent  Musburger,  one  time  col¬ 
umnist  for  Chicago-American,  returns  to 
his  role  of  managing  editor  and  host  of 
CBS’s  NFL  Today  show. 

♦  ♦  ♦ 

Fred  Russell,  Nashville  Banner 
vicepresident  and  sports  director,  retired 
on  August  27 — his  75th  birthday. 

*  * 

Charles  S.  Mill,  63,  president, 
American  Business  Press,  retired 
September  1 .  He  was  named  president  of 
ABP  in  1970.  No  successor  was  named. 

*  4c 

Robert  S.  Andrews,  southwest  assis¬ 
tant  regional  manager  for  Bowater  Paper 
Sales  Co.,  has  joined  Parade  in  Chicago 
as  manager  of  newspaper  relations  with 
responsibility  for  the  midwest. 

4c  4c  4c 

John  L.  Boland,  former  general  man¬ 
ager  of  Freehold  (N.J.)  News  Transcript, 
&  Bergen  Record  subsidiary,  promoted  to 
vicepresident.  Hill  &  Knowlton  Inc. 


bune,  assigned  by  CBS  News  as  corres¬ 
pondent  for  its  new  bureau  in  Peking. 

*  *  * 

Bill  Chapman  and  Ben  Johnston 
were  named  co-publishers  of  Bastrop 
(La.)  Enterprise  to  succeed  the  late 
Nathan  Bolton. 

*  *  « 

John  Peck,  25,  a  native  of  Colonia, 
N.J.,  and  political  writer  for  the  past  3 
years  at  the  Tampa  (Fla.)  Times,  was 
assigned  to  staff  the  Times  first  perma¬ 
nent  bureau  in  Tallahassee. 

4c  4c  4c 

Michael  K.  Zastudil,  former  city 
editor  of  Wheeling  (W.  Va.)  Intelligencer, 
named  editor  of  Pittsburgh  Business 
Times.  Michel  Bodnar,  former  manag¬ 
ing  editor,  Jeannette  (Pa.)  News- 
Dispatch,  was  named  associate  editor  of 
the  weekly  which  expects  to  start  pub¬ 
lication  within  30  days. 

4c  4c  4c 

Bill  Dwyre,  previously  sports  editor, 
Milwaukee  Journal  has  joined  the  Los 
Angeles  Times  as  acting  sports  editor, 
replacing  Bill  Shirley,  who  becomes 
national  sports  correspondent,  a  new 
position.  Dave  Moylan,  with  the  Times 
since  1977,  was  named  associate  sports 
editor,  and  Bob  Lockner,  was 
appointed  sports  editor. 

4c  4c  4c 

Calvin  Mayne  and  Gerald  M.  Sass 
were  elected  vicepresidents  of  the  Gan¬ 
nett  Foundation. 

4c  4c  4c 

Lindsey  Nelson,  baseball  and  foot¬ 
ball  sportscaster  is  rejoining  the  Knox¬ 
ville  (Tenn.)  News-Sentinel  as  a  sports 
columnist.  Nelson,  who  did  play-by-play 
for  New  York  Mets  and  Notre  Dame 
football  games,  once  was  promotion  di¬ 
rector  at  the  News-Sentinel. 


Advertising  is  a  force  shap¬ 
ing  American  life,  but  what 
are  the  forces  shaping  the 
advertising  industry?  In  a 
unique  weekly  column 
Nancy  Yoshihara  of  the  Los 
Angeles  Times  gets  behind 
the  image  of  the  image 
makers. 

Los  Angeles  Hmes- 

WashkigtonPost 
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IN  THE  NEWS 


James  A.  Rousmaniere  Jr.,  36,  until 
recently  economics  correspondent  for 
Baltimore  Sun,  was  named  assistant  pub¬ 
lisher  of  Keene  (N.H.)  Sentinel,  succeed¬ 
ing  Kenneth  F.  Zwicker,  who  retired 
because  of  ill  health. 

♦  *  ♦ 

Howard  J.  Smith,  former  deputy 
sports  editor,  Washington  Star,  was 
appointed  sports  editor,  Buffalo  Evening 
News,  succeeding  Milton  Joffe,  who 
was  named  chief  copy  editor. 

*  * 

Charles  H.  Loos,  assistant  managing 
editor.  Orange  Coast  Daily  Pilot  for  13 
years,  was  promoted  to  managing  editor. 

«  «  4t 

Edwin  C.  Frederickson,  vicepresi¬ 
dent  and  publisher  Times  Graphics  Inc., 
Vineland,  N.J.,  was  appointed  assistant 
to  the  president  of  Evening  News  Asso¬ 
ciation,  Detroit.  Benjamin  J.  Burns, 
business  manager.  Times  Graphics,  re¬ 
places  Frederickson  as  publisher. 

♦  «  ♦ 

Brenda  Tallman,  35,  assistant  to  the 
publisher.  Traverse  City  (Mich.)  Record- 
Eagle  since  1977,  was  promoted  to  gener¬ 
al  manager,  replacing  Francis  Peretta, 
who  left  last  November  to  become  gener¬ 
al  manager  of  Danbury  (Conn.)  News 
Times. 

*  *  * 

Virginia  Dodge  Fielder,  editorial 
research  manager,  Chicago  Sun-Times, 
was  named  director  of  news  and  circula¬ 
tion  research  for  Knight-Ridder  News¬ 
papers,  succeeding  Philip  E.  Meyer, 
who  resigned  to  become  Kenan  Professor 
of  Journalism  at  University  of  North 
Carolina  in  Chapel  Hill. 

*  * 

Larry  K.  Sanders,  who  was  execu¬ 
tive  editor  at  El  Paso  Times,  was  named 
editor  of  Santa  Fe  New  Mexican,  replac¬ 
ing  Mike  Stepanovich,  managing  edi¬ 
tor,  who  moves  to  Stockton  (Calif.)  Re¬ 
cord  as  news  editor.  The  husband-wife 
pair  of  John  R.  and  Paula  S.  Moore 
will  become  co-managing  editors  of  El 
Paso  Times. 

*  * 

Harry  Blaze,  45,  sports  editor,  Tren¬ 
ton  (N.J.)  Times,  was  named  an  associate 
editor  and  will  write  an  op-ed  column 
three  times  a  week.  Gary  Schnorbus, 
37,  sports  reporter,  promoted  to  assistant 
managing  editor/sports.  Rick  Levinson, 
29,  previously  day  metro  editor,  was 
named  assistant  managing  editor/metro. 

*  *  * 

Jack  E.  Doyle,  45,  vicepresident  and 
business  manager,  Charlotte  (N.C.) 
Observer  and  News,  was  appointed 
vicepresident  and  general  manager  of 
Boulder  (Colo.)  Daily  Camera,  succeed¬ 
ing  Gaylord  Whiting,  31,  who  was 
named  assistant  to  president  Don  C. 
Becker,  Detroit  Free  Press. 


LONG  TIMERS — ^Almost  a  century  of  wire  service  time  is  represented  by 
these  five  photo  men  now  working  for  U.S.  News  &  World  Report.  The  five 
photostoffers  ore  former  wire  service  men  whose  total  time  with  their  previous 
firms  odds  up  to  99  years.  Gathered  in  front  of  the  magazine's  office  in 
Washington,  D.C.  are:  (left  to  right):  photographer  Chick  Harrity,  who  hod 
16  years  with  AP;  AAax  Desfor,  retired  from  AP  after  45  years  photo  editor 
Winston  Townsend,  8  years  with  AP;  photographer  Darryl  Heikes  and  Time 
AAurphy  hod  20  and  10  years  respectively  with  UPl.  Desfor,  Pulitizer  Prize 
winning  photographer,  now  Photo  Director  for  USN&WR,  joined  the  maga¬ 
zine  2’/?  years  ago.  Heikes  and  Harrity  joined  2V2  months  ago  and  Townsend 
and  Murphy  were  added  in  between. 


Donald  J.  Brenner,  associate  direc¬ 
tor  of  both  the  University  of  Missouri- 
Columbia  School  of  Medicine’s  Informa¬ 
tion  Science  Group  and  the  UMC  Health 
Care  Technology  Center,  was  appointed 
associate  dean  for  Graduate  Studies  and 
Research  at  the  School  of  Journalism,  fill¬ 
ing  the  position  left  vacant  by  the  retire¬ 
ment  of  Dr  .  William  H.  Taft. 

♦  «  ♦ 

Roger  Manic  was  appointed  general 
manager  of  the  100-year-old  Sumter 
County  Times,  Bushnell,  Florida.  Manic 
succeeds  Vyron  Mitchell,  who  res¬ 
igned  when  he  purchased  the  weekly  Ten¬ 
nessean  at  Newbem,  Tenn.  Manic  was  a 
member  of  the  Times’  advertising  staff. 

Also,  Mark  Vogler,  former  editor  of 
the  weekly  Arcadian,  Arcadia,  Florida, 
was  named  editor  of  the  Times. 


ASSOCIATES 
MEDIA  CONSULTANTS 


Professional  assistance  in 
mergers,  acquisitions, 
divestitures,  public  offerings 
and  appraisals 


e.  Gordon  Strong  Louronco  E.  MantfMd,  Jr. 
■on  V.  Schnoldor,  Jr. 


6520  POWERS  FERRY  ROAD.  N.W. 
ATLANTA  GEORGIA  30339 
(404)  952-6063 


Thomas  C.  Sitler  was  appointed  op¬ 
erations  manager  of  the  Bloomsburg  (Pa.) 
Press-Enterprise,  Inc.  He  has  been  with 
the  organization  since  1959  with  excep¬ 
tion  of  four  years  in  the  U.S.  Air  Force, 
and  has  held  a  number  of  press  room  and 
composing  posts.  Most  recently  he  was 
systems  manager. 

(Continued  on  page  26) 
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Newspeople 

(Continued  from  page  25) 


Mike  Trueblood  was  promoted  to 
sports  editor  of  Galesburg  (Ill.)  Register- 
Mail,  succeeding  Joe  Morrissey,  who 
retired  after  33  years  with  the  paper,  the 
last  19  as  sports  editor.  Laura  E. 
Stevens  and  Rich  Ryman  were  prom¬ 
oted  from  reporter  to  copy  editor.  Lori 
Lau,  from  the  University  of  Wisconsin, 
Eau  Claire  journalism  program,  and  Jane 
Jankowski,  a  graduate  of  Wartburg  Col¬ 
lege,  Waverly,  la.,  were  hired  as  repor¬ 
ters  during  the  summer.  Isabelle  E. 
Buncher,  editor  of  the  You  &  Yours 
section,  retired  after  29  years  at  the  Regis¬ 
ter-Mail  and  24  years  as  section  editor. 

*  *  * 

Anne  L.  Curley,  27,  assistant  busi¬ 
ness  editor,  Milwaukee  Journal,  was 
named  business  editor,  replacing  David 
L.  Beal,  who  has  joined  the  St.  Paul 
Pioneer  Press  and  Dispatch  as  executive 
business  editor. 

*  * 

Paul  Haskins,  metropolitan  editor, 
Kansas  City  Times,  was  named  special 
assignments  editor  on  the  metro  desk.  He 
was  replaced  as  metro  editor  by  Bob 
Samsot,  formerly  a  visiting  professor  at 
the  University  of  Kansas  and  previously 
an  editor  at  Newsday. 

«  *  « 

Changes  in  the  circulation  departments 
of  the  Charlotte  Observer  and  the  Char¬ 
lotte  News  include  Jerry  Rodgers 
being  named  city  circulation  manager  for 
the  Observer  and  Mark  Wilfley,  city 
circulation  manager  for  the  News.  The 
past  18  months,  Rogers  was  city  circula¬ 
tion  manager  for  the  News  and  Wilfley 
was  a  zone  manager  for  the  Observer  for 
the  past  16  months. 

*  :«<  * 

Harriet  Pike  Epstein  is  newly 
named  a  vicepresident  of  Howard  J. 
Rubenstein  Associates,  Inc.,  New  York. 
She  joined  the  public  relations  firm  last 
July  and  formerly  was  managing  editor  of 
Long  Island  Business  Review  and  earlier 
worked  for  several  newspapers  including 
Newsday. 


NEWSPAPER 

STARTUP! 

We  need  $1 50,000  to  launch  a 
bi-monthly  tabloid  in  a  major 
metro  market.  Format  similar  to 
PROFITABLE  Chicago  Reader  and 
Boston  Phoenix.  Call  or  write  our 
C.P.A.  for  details:  Martin  Seibert, 
611  N.  Mayfair  Road., 
Wauwatosa,  Wi.  53226  (414) 
258-5158. 
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LeCates 


Margaret  Le  Cates,  newly- 
appointed  national  advertising  manager 
of  the  Kansas  City  Times  and  Star,  has 
worked  at  the  newspaper  five  years  in 
various  posts  of  co-op  advertising  coordi¬ 
nator,  account  executive,  district  sales 
manager  and  assistant  retail  advertising 
manager.  Previously  she  was  with  Nor¬ 
wich  Products. 


Lary  Bloom,  former  Tropic  Maga¬ 
zine  editor  with  the  Miami  Herald,  be¬ 
came  editor  of  the  Hartford  (Conn.) 
Courant’s  Sunday  Magazine  the  first  of 
August.  Before  joining  the  Miami  news¬ 
paper,  Bloom  edited  the  Beacon  Maga¬ 
zine  of  the  Akron  (Ohio)  Beacon  Journal 
for  seven  years. 

♦  *  s». 

Robert  W.  Hart,  former  assistant 
picture  editor  of  The  Times-Picayune/The 
States-Item,  New  Orleans,  was  named 
picture  editor. 

Hart  succeeds  Jim  Sheehan,  who  be¬ 
came  picture  editor  of  the  Louisville 
Times. 


Hartley 


In  Bellevue,  Washington,  Robert  E. 
Hartley  is  the  new  publisher  of  the 
Journal- American,  succeeding  John 
McCelland,  Jr.,  chairman  of  the  board 
of  the  parent  Longview  Publishing  Com¬ 
pany,  Longview.  McCelland  will  spend 
more  time  on  his  responsibilities  as  chair¬ 
man  and  be  able  to  enjoy  more  leisure 
activities.  Hartley  moved  west  from  his 
former  position  as  executive  editor  of  the 
Toledo  Blade. 


Editorial  staffs  are  combined 


Greensboro  (N.C.)  News  and  Greens¬ 
boro  (N.C.)  Record  will  combine  their 
reporting  and  editing  staffs  in  a  series  of 
moves  over  the  next  several  months. 

The  change  is  intended  to  improve  the 
content  of  both  newspapers.  Robert  D. 
Benson,  president  and  publisher,  and  ex¬ 
ecutive  editor,  Walther  Rugaber,  said  the 
Daily  News  and  the  Record  would  remain 
separate  nwspapers  and  would  in  some 
ways  become  more  distinctive. 

News  staff  assignments  are: 

Irwin  Smallwood — appointed  to  new 
position  of  deputy  executive  editor  of 
both  papers. 

Ned  Cline — promoted  from  assistant 
managing  editor  to  managing  editor  of  the 
Greensboro  Daily  News. 

Howard  Covington — appointed  execu¬ 
tive  city  editor  of  both  papers ,  a  new  posi¬ 
tion. 

Van  King — named  state  editor  of  both 
papers  with  responsibility  for  state  cover¬ 
age,  outside  Guilford  County,  and  busi¬ 
ness  and  financial  news. 


Eddie  Robinette — will  become  opera¬ 
tions  editor  with  responsibility  for 
graphics,  layout  and  copy  editing. 

Becky  Smith — will  become  features 
editor  of  both  papers. 

Mac  Hill — named  sports  editor  of  both 
newspapers. 

Other  changes  include  the  following: 

Don  Patterson  will  be  city  editor  of  the 
Greensboro  Record  and  Katherine  Ful¬ 
ton  will  be  city  editor  of  the  Greensboro 
Daily  News. 

George  Hord  will  be  assistant  state  edi¬ 
tor  and  Bill  Hass  will  be  deputy  sports 
editor  for  the  Daily  News. 

Wilt  Browning,  former  sports  editor, 
has  become  full  time  sports  columnist. 

Henry  Coble  will  be  deputy  manging 
editor  of  the  Daily  News  and  Jubee 
Stange  will  be  planning  editor. 

Susan  Fulton  will  be  planning  editor  of 
the  Record,  joining  Alfred  Hamilton, 
managing  editor,  and  Bob  Register,  depu¬ 
ty  managing  editor,  who  assumed  those 
posts  in  November, 
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FP  shares  must 
be  held  in  trust 


About  awards 


A  Court  of  Queen's  Bench  judge  has 
ruled  that  proceeds  from  the  sale  of  334 
Class  A  voting  shares  of  FP  Publications 
Ltd.  to  Thomson  Newspapers  are  to  be 
held  in  trust  for  the  youngest  of  John  Wil¬ 
liam  Sifton's  four  sons. 

In  a  written  decision,  Mr.  Justice  John 
Hunt,  who  last  year  empowered  the  trus¬ 
tees  of  Sifton's  estate  to  sell  the  shares, 
ruled  the  proceeds — about  $668,000 — are 
to  be  held  for  Victor  Sifton,  grandson  of 
FP’s  founder. 

The  shares,  worth  $2,000  each  in  the 
Thomson  takeover  of  FP  Publications, 
represented  22.5%  of  the  voting  stock  of 
the  former  newspaper  group. 

Hunt  said  the  proceeds  “should  be 
held,  accumulated  and  invested”  by  the 
trustees  of  the  estate  until  Victor  Sifton, 
15  during  a  hearing  into  the  matter  in 
January,  1990,  turns  25. 


Cable 

(Continued  from  page  13) 


copy  set  in  all  caps,  on  a  desk  field,  usual¬ 
ly  with  several  colors.  Yes,  some  even 
flash  on  and  off. 

“We  wanted  to  produce  what  ‘looked 
like'  our  newspaper.  We  capitalize  on 
that  warm,  friendly,  familiar,  pre¬ 
accepted  newspaper  that  already  was  in 
the  homes  of  the  cable  subscribers.” 

An  advertiser  may  buy  one  spot  an 
hour  for  24  hours.  To  break  even  the  first 
year,  Atkinson  said,  about  12.75  percent 
of  the  time  on  cable  must  be  sold.  So  far  it 
has  been  running  at  about  15  percent. 

Some  advertisers  perceive  this  Tele- 
Cable  as  broadcast  and  that's  okay,  said 
Atkinson,  but  it's  not  “okay  with  us”  if 
they  see  it  as  print.  “We  try  to  make  them 
think  of  cable  as  a  new  medium,  which  it 
really  is.  In  fact,  we  compare  it  to  an 
electronic  billboard,  reaching  people  in 
an  information  mode,  adding  frequency 
to  the  advertiser's  message. 

Tv  magazine 

TeleView,  a  tv  magazine,  will  appear  in 
the  Columbus  (Oh.)  Dispatch,  starting 
September  13.  Three  editions  of  the 
weekly  booklet  will  be  delivered  to  diffe¬ 
rent  cable  areas. 


Named  ad  director 

Mike  Guise,  most  recently  retail  ad 
manager  at  Wimington  News-Journal, 
was  named  ad  director  for  Pennywhistle 
Press,  which  Gannett  is  testing  as  a  Sun¬ 
day  supplement  for  children  3  to  13  and 
their  families. 
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DRAGONSLAYERS  ...  A 
brochure  from  the  United  States  Indust¬ 
rial  Council  Educational  Foundation  con¬ 
tains  several  examples  of  how  the  press  is 
supporting  the  principles  of  the  free  en¬ 
terprise  system.  They  are  the  winners  in 
the  Dragonslayer  Cartoon  and  Editorial 
competition.  For  a  cartoon  illustrating 
the  impact  of  government  paperwork  on 
small  business  a  $500  prize  was  awarded 
to  Dan  Adams,  Hillsboro  (Ore.)  Argus.  In 
the  editorial  contest,  first  prize  went  to 
Stanley  J.  Modic  oi Industry  Week  maga¬ 
zine  and  second  prize  was  won  by  Warren 
Brooks,  Boston  Herald  American,  for  a 
article  telling  how  immigrants  are  a 
national  asset.  Steve  Greenberg,  Valley 
News,  Los  Angeles,  won  second  prize  in 
the  cartoon  category. 

*  ♦  « 

FLYING  HIGH  .  .  .  Gary  Gerhardt, 
Rocky  Mountain  News,  won  the  top  prize 
and  two  other  in  the  Eagle  Rare  Bourhon 
Journalism  contest  among  members  of  the 
Outdoor  Writers  Association  of  America. 
His  report  on  efforts  to  save  the  peregrine 
falcon  from  extinction  was  deem^  worthy 
of  a  share  in  the  $2,000  prize  kitty. 

* 

INVITATION  ...  The  1981-82  com¬ 
petition  for  the  Emery  A.  Brownell 
Award  is  now  ojien  for  newspaper  arti¬ 
cles  and  broadcast  material  from  August 
1, 1981  to  July  31, 1982.  The  award  recog¬ 
nizes  efforts  to  inform  the  public  of  the 
crucial  role  played  by  legal  aid  and  defen¬ 
der  offices  in  assuring  equal  justice  under 
the  law.  Entries  must  be  sent  before  Au¬ 
gust  8,  1982,  to  (new  address):  National 
Legal  Aid  and  Defender  Association, 
1625  K  Street  NW,  Washington,  D.C. 
20006. 

*  ♦  ♦ 

CLEAN  VALLEY  .  .  .  The  Roanoke 
(Va.)  Times  and  World  News  has  received  a 
national  Keep  America  Beautiful  Award 
for  its  support  of  the  Clean  Valley  Commit¬ 
tee’s  enisle  to  make  residents  conscious 
of  littering  prohlems.  The  newspapers  con¬ 
tributed  numerous  stories  and  $5,656 
worth  of  advertising  space  to  promote 
Clean  Valley  Day.  Nominations  for  KAB 
Awards  may  be  made  to  Keep  America 
Beautiful  Inc.,  99  Park  Avenue,  New 
York,  N.Y.  10016. 

*  *  * 

TEAM  WORK  ...  The  State  Bar  of 
California  gave  Golden  Medallions  to 
Bob  Schmidt,  Long  Beach  Press- 
Telegram,  and  George  E.  Newman,  San 
Jose  Mercury-News,  for  their  series  on 
the  criminal  justice  system.  Both  writers 
service  Kni^t-Ridder  newspapers. 

♦  ♦  « 

SUCCESSFUL  .  .  .  “A  fine  handmade 
cigar  has  long  been  associated  with  the 
successful  businessman  .  .  That’s  the 
underlying  theme  of  the  Primo  Award 


LIVELY  WRITING  and  substantive  in¬ 
formation  in  her  articles  about  car¬ 
diovascular  disease  won  the  Paul  R.  Ellis 
Award  of  $500  for  Linda  Little,  Dallas 
AAoming  News  medical  reporter,  from  the 
American  Heart  Association  Texas 
affiliate. 

given  by  Consolidated  Cigar  Company. 
One  of  this  year’s  recipients  was  Frank 
Bennack  Jr.,  president  of  the  Hearst  Cor¬ 
poration. 

FOR  LIBRAR1AN*SHIPS  .  .  .  Stu¬ 
dents  in  master's  degree  and  doctoral 
programs  of  library  science  are  eligible 
for  scholarships  from  the  Special  Librar¬ 
ies  Association,  235  Park  Avenue  South, 
New  York,  N.Y.  10003. 

*  * 

NOMINATIONS  SOUGHT  .  .  . 
Southern  Illinois  University-Carbondale’s 
School  of  Journalism  is  accepting  nomina¬ 
tions  for  its  Elijah  Parrish  Lovejoy  Award 
for  Courage  in  Journalism.  Editorial  staf¬ 
fers  on  non-daily  newspapers  in  the  U.S. 
are  eligible.  Send  documentation  to  Ver¬ 
non  A.  Stone,  SIU,  Carbondale,  III.  62901 
before  Oct.  1. 


KEEP  YOURSELF  UP-TO-DATE  WITH  WHAT 
GOES  ON  IN  AUSTRALIA  BY  SUBSCRIBING  TO 
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Newspaper  lawyers  brief 
publishers  on  libel 


By  William  M.  Freeman 

A  warning  that  punitive  damages  in 
libel  cases  represent  “a  significant  dan¬ 
ger”  for  newspapers  was  put  before  the 
New  York  State  Publishers  Association 
meeting  last  week  at  the  Gideon  Putnam 
Hotel  in  Saratoga  Springs. 

At  the  same  time,  the  publishers  were 
told  that  media  defendants  “almost  al¬ 
ways  win  libel  cases,”  usually  after  an 
appeal. 

The  speakers  were  George  Freeman, 
staif  attorney  of  the  New  York  Times,  and 
Alice  Neff  Lucan  of  the  Gannett  Com¬ 
pany. 

Freeman  warned  that  it  appeared  that 
in  New  York  State  there  can  be  no  insur¬ 
ance  against  punitive  damages. 

Alton  case 

Mrs.  Lucan  called  attention  to  the  $9.2 
million  award  against  Alton  (Ill.)  Daily 
Telegraph,  which  threatens  to  put  the 
paper  out  of  business,  and  commented: 

“Punitive  damages  should  be  allowed 
where  there  is  reckless  disregard  for  the 
truth,  but  should  not  be  allowed  to  the 
point  of  putting  a  newspaper  out  of  busi¬ 
ness.” 

In  the  Alton  case,  which  began  in  1969 
and  did  not  go  to  trial  for  12  years,  by 
which  time  many  of  the  witnesses  had 
died,  two  reporters  began  investigating 
possible  mob  connections  of  an  indi¬ 
vidual.  They  talked  to  a  former  sheriff,  a 
chief  investigator  for  the  sheriff  and  an 
assistant  state  attorney  and  were  told  by  a 
Justice  Department  attorney,  “Put  it  in 
writing  in  a  letter  to  me.” 

The  letter  was  not  intended  to  be  a 
news  story  but  a  privileged  report  to  law 
enforcement  officials,  Lucan  said. 
Nevertheless,  she  went  on,  the  letter  was 

(William  J.  Freeman  is  a  retired  New  York 
Times  reporter,  who  now  lives  in  Cam¬ 
bridge,  N.Y.) 
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transferred  to  the  Home  Loan  Bank 
Board. 

Someone  at  that  agency  read  the  letter, 
investigated  and  cut  off  the  multi-million- 
dollar  line  of  credit  of  a  man  only  remote¬ 
ly  connected  with  the  original  investiga¬ 
tion. 

He  operated  a  highly  leveraged  con¬ 
struction  company  and  without  sufficient 
credit  he  went  out  of  business.  His  suit 
was  based  on  this  fact  and  his  inability  to 
put  up  buildings  as  well  as  the  damage  to 
his  reputation. 

The  letter’s  existence  was  not  disco¬ 
vered  until  6  years  after  it  was  written  and 
the  trial  did  not  take  place  for  another  6 
years,  that  is,  until  1981. 

Lucan  said  she  believed  the  verdict 
would  be  reversed  on  appeal  because  “a 
reporter,  as  a  citizen,  has  an  absolute  pri¬ 
vilege  to  report  suspected  wrongdoing  to 
the  proper  public  official.” 

Freeman  told  the  publishers  that  while 
courts  in  New  York  were  unlikely  to 
force  an  insurer  to  pay  the  punitive  dam¬ 
age  portion  of  a  libel  award  the  big  awards 
are  “the  exception,  not  the  rule.” 

Media  wins 

“Despite  the  enormous  publicity  given 
to  a  few  libel  cases  in  which  outrageous 
sums,  including  large  punitive  damages, 
were  awarded,”  he  said,  “the  truth  of  the 
matter  is  that  generally,  at  least  after  an 
appeal,  media  defendants  almost  always 
win  libel  cases.  And  in  those  cases  where 
we  lose,  the  punitive  damages  awarded, 
the  arguably  uninsurable  portion  of  a  ver¬ 
dict  against  a  defendant,  have  not  been  so 
great.” 

He  urged  the  publishers  to  make  sure 
insurance  polices  that  they  carry  against 
damage  for  libel  include  awards  for  puni¬ 
tive  damages  rather  than  merely  for 
actual  injury  or  wrong. 

He  said  that  if  an  insurance  company 
refuses  to  pay  the  punitive  damage  por¬ 
tion  of  an  award  the  court  may  refuse  to 
enforce  the  contract  on  the  ground  that 
such  damages  are  awarded  as  a  deterrent 
and  that  “allowing  the  insured  to  shift  the 
burden  to  the  insurance  company  would 
negate  the  purpose  of  the  sanction.” 

Representative  Gary  A.  Lee,  Republi¬ 
can  of  New  York,  who  represents  all  or 
part  of  7  counties  in  central  New  York, 
told  a  dinner  meeting  that  while  “budget 
cuts  can  be  ephemeral  and  block  grants 
can  be  reserved  by  a  greedy  bureaucracy, 
the  people  are  not  likely  to  give  up  easily  a 
long-time  tax  change,  returning  volun¬ 
tarily  to  a  policy  of  tax  manipulation.” 

Sports  coverage 

Joseph  Durso,  a  highly  regarded  and 
versatile  sports  writer  and  columnist  for 
the  New  York  Times,  warned  the  pub¬ 


lishers  against  ignoring  full  coverage  of 
sports.  He  urged  that  the  news  of  sports 
go  beyond  reports  of  who  won  and  how  it 
was  done  to  report  “the  true  meaning,  the 
essence,”  of  sports. 

He  explained  that  this  meant  not  only 
whether  Muhammed  Ali  won  or  lost  a 
boxing  title,  but  his  influence  on  athletics 
generally;  on  the  meaning  of  astronomic¬ 
al  television  contracts  for  baseball  and 
football  coverage,  and  on  how  and  why 
professional  athletes  became  the  “capi¬ 
talists”  of  the  postwar  era,  with  the  jet 
plane  and  television  making  this  possible. 

Money-making  tips 

William  J.  Rush,  vicepresident  and 
general  manager  of  the  Troy  Times  Re¬ 
cord  and  the  Sunday  Record  outline  a 
number  of  ideas,  gathered  over  the  state, 
for  cutting  costs  and  making  extra  profit. 

Among  the  cost  cutting  ideas: 

— Arrange  advertising  sales  territories 
geographically  to  save  mileage. 

— Install  automatic  time  clocks  on  ther¬ 
mostats  in  all  departments. 

— Do  not  hire  replacements  until 
accrued  benefits  are  used  up  for  termina¬ 
tions. 

— Use  returned  papers  for  mail  sub¬ 
scriptions. 

— Bargaining  can  reduce  the  prices 
asked  for  a  syndicated  feature  or  comic 
strip. 

The  money-making  ideas  included 
these: 

— Run  a  club  directory  section  and  sell 
extra  copies. 

— In  classified,  run  ads  for  homes 
under  $50,000  with  a  heading,  “En¬ 
dangered  Species.” 

— Editors  should  look  for  ideas  to  de¬ 
velop  special  sections  that  provide  adver¬ 
tising  opportunities. 

New  officers 

The  publishers  elected  Russel  C.  Field¬ 
ing,  vicepresident,  treasurer  and  general 
manager  of  the  Rome  Daily  Sentinel,  to 
serve  as  president,  beginning  January  1. 
He  succeeds  Roy  H.  Park,  president  of 
the  Park  Newspapers,  Ithaca. 

Others  named  were  Brian  J.  Donnelly, 
president  and  publisher,  Westchester 
Rockland  Newspapers,  White  Plains, 
vicepresident,  and  Paul  J.  Zindell, 
vicepresident  of  Hudson  Register-Star, 
secretary-treasurer. 

Directors  named  to  serve  three-year 
terms  were  Joseph  T.  Lyons,  publisher  of 
Albany  Times-Union  and  Knickerbocker 
News;  Fred  G.  Eaton,  president  and  pub¬ 
lisher  of  Binghamton  Sun-Bulletin,  and 
Edward  J.  Somers,  president  and  pub¬ 
lisher,  Oneonta  Daily  Star. 

Sale  completed 

The  Courier  Printing  Co.,  owners  of 
the  weekly  Littleton  (N.H.)  Courier 
announced  the  purchase  of  the  Reporter, 
a  weekly  serving  the  North  Conway  and 
Conway  (N.H.)  area. 
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go,”  Dolata  said.  “1  do  see  us  doing  more 
of  what  we  do  with  the  editorial  page” 
which  is  printed  in  both  English  and 
Spanish. 

The  challenge  of  becoming  bilingual 
ties  in  with  El  Diario’s  potential  to  be¬ 
come  part  of  a  national  medium,  or  news 
service,  for  the  Hispanic  populace. 

A  recent  survey  by  Yankelovich,  Skel- 
ley,  &  White  found  57%  of  the  nation's 
Hispanics  to  be  bilingual  while  over  90% 
knew  Spanish. 

About  50%  of  the  New  York  area’s 
Hispanics  are  bilingual,  said  the  survey. 

According  to  the  survey,  Cubans  have 
the  highest  average  family  income  at 
$21,300.  Mexicans  were  next  with  an 
average  family  income  of  $16,300.  Fhierto 
Ricans,  the  survey  said,  have  a  average 
family  income  of  $1 1,400. 

Gannett  in  January  1980  did  its  own 
study  of  the  Hispanic  populace  known  as 
CASA  for  Communications  and  Spanish 
speaking  Americans. 

The  study  covered  Gannett's  newspap¬ 
er  markets  in  the  southwest  where  there 
are  sizable  Hispanic  communities.  The 
CASA  study  did  not  include  New  York. 

The  newspaper  markets  were  El  Paso 
(Tex.)  Times,  Tucson  (Ariz.)  Citizen, 
Santa  Fe  New  Mexican,  and  four  Califor¬ 
nia  papers,  San  Bernadino  Sun,  Salinas 
Californian,  Visalia  Times-Delta,  and 
Stockton  Record. 

Mexican  Americans  comprise  at  least 
20%  of  the  population  in  those  cities. 

Gannett’s  survey  found  Hispanic  peo¬ 
ple  are  more  concerned  about  the  quality 
of  news  coverage  of  their  communities 
than  they  are  with  the  availability  of 
Spanish  language  stories  in  their  news¬ 
papers.  They  also  are  more  interested  in 
local  news  than  in  national  coverage. 

Dolata  said  Gannett  is  looking  into  the 
feasibility  of  “a  nationally  distributed 
Sunday  magazine,”  which  he  described 
as  being  a  Parade  type  supplement 
targeted  for  a  Hispanic  audience. 

Another  possiblity,  he  said,  is  to  trans¬ 
mit  via  satellite  “full  pages”  of  Hispanic 
oriented  news  to  “Gannett  and  non- 
Gannett  papers.” 

The  satellite  facilities  Gannett  needs 
for  such  a  venture  will  soon  be  operation¬ 
al.  The  company  has  already  installed 
satellite  uplink  facilities  at  its  GANSAT 
facilities  in  Springfield,  Va.  The  23  foot 
earth  station  will  be  used  by  Gannett’s 
Satellite  Information  Network  (GAN¬ 
SAT)  to  transmit  news  and  advertising  to 
the  company’s  83  dailies. 

If  Gannett  decides  to  develop  a  Sunday 
supplement  for  a  Hispanic  audience,  the 
company  would  transmit  it  via  satellite  to 
regional  printing  plans  in  a  manner  similar 
to  its  plans  for  distributing  its  proposed 
national  daily  paper,  USA  Today. 
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Dolata  said  the  national  advertising 
potential  he  wants  to  develop  in  El  Diario 
would  “go  well  with  a  supplement.” 

He  noted  the  cultural  differences  be¬ 
tween  Mexicans  living  in  the  western 
states  and  the  Hispanics  living  in  the  east, 
who  hail  mostly  from  the  Caribbean, 
make  the  two  groups  “pretty  distinct 
markets”. 

Dolata  believes  it  is  possible  to  develop 
a  national  publication  appealing  to  both  of 
those  markets  by  empahasizing  “unifying 
factors”  over  “factional  interests.” 

“Without  becomming  a  national  news¬ 
paper,  El  Diario  can  become  much  more 
visible  along  the  Eastern  Seaboard,  poss¬ 
ibly  down  into  Miami,”  he  stated. 

Dolata  added  that  Gannett  does  not  in¬ 
tend  to  make  its  southwestern  papers 
bilingual. 

Dolata  stressed  that  Gannett’s  plans 
for  transforming  El  Diario  into  a  national 
publication  are  tentative. 

“This  is  an  area  where  no  one  has  yet 
gone,”  he  said.  “We’re  still  exploring 
ideas.” 


Switch 
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centered  in  the  circulation  departments. 
Newspapers  replaced  50%  to  100%  of 
their  carrier  and  management  work  force, 
despite  incentives  in  some  cases. 

Most  newspapers  reported  slight  news¬ 
stand  sales  gains,  a  muddied  picture  con¬ 
cerning  home  delivery  increases,  and  some 
slight  increase  in  mail  circulation  after 
they  converted. 

Some  youth  carriers  were  replaced  by 
adults.  Some  route  sizes  increas^;  others 
decreased.  More  collections  are  P.I.A. 

Phone  rooms  generally  begin  handling 
customer  complaints  about  6  A.M. 

Most  papers  reported  “no  significant 
competitor  counter  moves.  In  most  cases, 
the  competition  has  lost  some  market 
share.” 

All  but  one  respondent  would  make  the 
change  again  today.  There  is  an  opportun¬ 
ity  to  better  meet  reader  needs,  provide 
coverage  of  outlying  areas,  and  create 
more  immediate  customers  for  adver¬ 
tisers. 

The  study  also  found  that  papers  experi¬ 
enced  most  problems  from  converting  in 
their  circulation  departments  where  car¬ 
rier  turnover  could  run  as  high  as  100%. 

“The  survey  showed  not  one  of  the 
newspapers  regretted  making  the 
change,”  said  Beverly  Bamum,  Harte- 
Hanks  director  of  corporate  research. 

John  Williams,  who  became  publisher 
of  the  Eagle  on  January  1,  said  the  con¬ 
version  “has  gone  extremely  well.  The 
community  has  been  receptive.  This  rein¬ 
forces  our  belief  that  the  downside  risk 
was  minimal.  The  potential  is  unbeliev¬ 
able.” 


Law  allows  earlier 
delivery  of  N.Y.  dailies 

Governor  Hugh  Carey  signed  into  law 
(July  31)  an  amendment  to  the  New  York 
State  Education  Law  that  changes  the 
starting  time  for  delivery  of  newspapers 
by  youth  carriers  to  5:00  a.m.,  one  hour 
earlier  than  the  present  allowable  time. 

The  law  should  help  the  circulation  of 
morning  newspapers  in  the  state.  Many 
newspapers  encountered  problems  find¬ 
ing  and  retaining  youth  carriers  because 
of  the  time  constraint  placed  on  selling 
and  delivering  newspapers. 

John  Kutzer,  executive  director  of  the 
New  York  State  Publishers  Association, 
a  strong  supporter  of  the  legislation,  said, 
“We  anticipate  that  change  will  provide 
some  much-needed  relief  to  a.m.  news¬ 
papers  in  the  state  who  have  been  finding 
it  increasingly  difficult  to  find  and  retain 
youth  carriers  because  of  earlier  school 
hours  and  the  general  shrinkage  of  that 
age  group.” 

According  to  a  recent  survey,  the  aver¬ 
age  time  necessary  to  deliver  newspapers 
runs  from  30-60  minutes  with  the  majority 
of  routes  taking  about  45  minutes  to  deliv¬ 
er.  Many  schools  begin  classes  as  early  as 
7:00  a.m.  with  school  bus  pick-ups  even 
earlier.  This  makes  it  almost  impossible 
for  most  carriers  to  leave  home  at  6:00 
a.m.,  deliver  their  newspapers  and  get  to 
school  by  7:00  a.m.  In  addition,  some 
morning  subscribers  in  the  state  cannot 
be  serviced  on  time  before  they  leave  for 
work.  The  legislation,  an  amendment  to 
Section  3228  of  the  Education  Law,  was 
passed  in  one  session.  Kutzer  said  that 
“It  was  somewhat  of  a  surprise  to  see  the 
measure  approved  in  only  one  session.  In 
the  past,  this  type  of  change  was  accom¬ 
plished  after  several  sessions.” 

Cable  acquired 

Toledo  Blade  Co.  has  acquired  North 
Central  Television,  Inc.,  a  cable  system 
that  serves  1 3,600  subscribers  in  Sandus¬ 
ky,  Huron,  Castalia,  Maragaretta,  Bay 
View,  and  other  parts  of  Erie  County, 
Ohio.  The  Blade  also  owns  cable  systems 
in  Toledo  and  in  Monroe,  Mich. 

Cable  tv  satellite 

Times  Mirror  Co.  has  bought  two 
transponders  on  a  Hughes  Communica¬ 
tions  Inc.  satellite  that  will  be  launched  in 
May  1983.  The  transponders  will  be  used 
by  Times  Mirror’s  cable  tv  unit  to  relay 
signals  between  ground  facilities. 

Emeritus  status 

Paul  Miller,  retired  former  chairman  of 
Gannett  Co.,  Inc.,  and  a  member  of  the 
board  of  directors,  was  elected  director 
emeritus.  The  election  takes  effect  on  his 
75th  birthday,  September  28. 
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Major  press  supplier  comments 
on  future  newspaper  direction 


The  focal  point  of  the  53rd  annual 
ANPA  Production  Management  Confer¬ 
ence  held  in  Atlantic  City,  N.J.,  (June 
6-10)  was  the  “printing  press.”  It  has 
been  referred  to  over  the  years  by  mem¬ 
bers  of  the  Fourth  Estate  as  the  “Iron 
Monster.” 

For  most  of  “newspaperdom”  the  dai¬ 
ly  start-up  of  the  “Iron  Monster”  evokes 
excitement  and  pride.  These  emotions 
are  also  experienced  by  the  press  sup¬ 
pliers  to  the  industry,  but  are  muted  by 
the  demands  of  building  the  “printing 
press.”  The  know-how  to  build  a  preci¬ 
sion  production  system  for  any  printing 
technique  is  not  proprietary  to  any  com¬ 
pany  or  country. 

One  of  the  oldest  suppliers  of  printing 
presses  to  the  newspaper  industry,  R. 
Hoe  &  Company  (Hoe  Press  Division), 
has  gone  through  over  the  years  a  number 
of  changes  in  management  and  own¬ 
ership. 

On  February  9,  1979,  M.A.N.  (Mas- 
chinenfabrik  Augsburg-Nuernberg)  of 
Augsburg,  West  Germany,  acquired 
Wood  Industries  of  Middlesex,  New 
Jersey.  Wood  Industries  had  several 


years  earlier  taken  over  the  R.  Hoe  & 
Company’s  printing  press  operations. 

Two  months  after  the  acquisition  of 
Wood  Industries  by  M.A.N. ,  a  multi¬ 
billion  dollar  organization  with  products 
for  the  printing  industry,  electronics,  tur¬ 
bo  units  for  transportation  and  engineer¬ 
ing  and  equipment  for  iron  and  steel  mills. 
Editor  &  Publisher  interviewed  Dr. 
Ing.  Peter  Bruett,  managing  director 
M.A.N.  Printing  Press  division.  (See 
E&P  April  28,  1979). 

Some  of  the  responses  to  questions 
from  E&P  during  that  1979  interview  are 
important  to  newspaper  executives  to¬ 
day.  Editor  &  Publisher  recently  inter¬ 
viewed  Bruett  and  Walter  G.  Hantscho, 
president  and  chief  executive  officer  of 
M.A.N. -Wood  Industries,  Inc.,  about  the 
future  direction  of  the  company  and  spe¬ 
cific  products  for  the  newspaper  in¬ 
dustry. 

The  Q.  and  A.  excerpts  that  follow  are 
from  the  1979  interview  with  Bruett. 
These  remarks,  coupled  with  the  com¬ 
ments  and  answers  from  Hantscho  and 
Bruett  in  this  1981  E&P  interview,  pro¬ 
vide  newspaper  executives  with  an  addi¬ 


tional  insight  into  the  philosophy  and 
marketing  directions  of  a  major  press  sup¬ 
plier  to  the  industry. 

Q.  With  the  entry  of  M.A.N.  into  the 
U.S.  newspaper  market  as  a  supplier  of 
printing  presses  through  the  purchase  of 
Wood  Industries,  would  you  comment  on 
why  M.A.N.  wants  to  be  in  the  U.S.  mar¬ 
ket,  and  specifically  the  newspaper 
market? 

A.  From  our  market  research  we  know 
that  the  North  American  market  repre-. 
sents  about  half  of  the  world  market  in  the 
newspaper  printing  presses  and  about 
45%  in  the  field  of  commercial  web  press¬ 
es.  Like  other  European  printing  press 
manufacturers,  M.A.N.  so  far  has  not 
been  able  to  carve  out  a  noteworthy  share 
of  the  web  press  market  in  North  Amer¬ 
ica,  because  in  our  opinion  it  is  impossi¬ 
ble  in  the  long  run  to  adequately  serve  this 
market  from  Europe.  Having  been  estab¬ 
lished  for  quite  some  time  as  a  successful 
supplier  in  Europe  and  most  other  world 
markets,  we  now  want  to  tackle  the 
largest  and  certainly  the  most  difficult 
market.  We  consider  a  professional  fast 
service  to  be  essential  for  continuous, 
successful  operation  in  the  U.S.  market. 
This  service  we  are  unable  to  provide 
from  West  Germany.  With  the  acquisi¬ 
tion  of  Wood  Industries,  whom  we  want 
to  retain  their  U.S.  identity,  we  have  cre¬ 
ated  a  sound  and  indispensable  precondi¬ 
tion  for  our  entry  into  the  U.S.  market. 

We  consider  the  U.S.  newspaper  mar¬ 
ket  to  be  particularly  interesting  at  pre¬ 
sent  and  in  the  years  to  come  because 
after  the  tremendous  surge  in  invest¬ 
ments  made  in  photo-composing  equip¬ 
ment,  there  will  now  be  an  increase  in 
investments  for  replacement  of  printing 
equipment. 

We  have  found  that  there  is  a  large  and 
ever  increasing  market  potential  for 
newspaper  presses  in  the  small  and 
medium-circulation  range  as  well  as  for 
large  circulations.  In  addition,  there  seem 
to  be  distinct  bottle-necks  in  the  produc¬ 
tion  capacity  of  the  suppliers  of  such 
equipment. 

Q.  What  structure  and  posture  will  the 
new  management  team  have  at  Wood  In¬ 
dustries  or  the  new  M.A.N.  organization? 

A.  1  have  already  pointed  out  that  we 
want  to  keep  M.A.N.  Wood  Industries  as 
an  American  company  with  American 
management.  We  want  to  keep  and  build 
a  team  which  is  thoroughly  familiar  with 
the  U.S.  technology,  the  U.S.  market 
and,  of  course,  the  North  American  cus¬ 
tomers  and  which  can  be  responsive  part¬ 
ner  for  them. 

Q.  Will  your  division  introduce  to  the 
U.S.  newspaper  market  within  the  next 
12-18  months  a  double-width  lightweight 
letterpress  press  designed  for  shallow  relief 
plates  as  proposed  by  the  ANP A/Research 
Institute? 

A.  No,  we  do  not  plan  to  introduce 
such  a  press  design  within  the  next  twelve 
(Continued  on  page  32) 
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It’s  better  because  when  you  add 
the  3M 106K  processor  to  your  Itek'^ 
11.17  Positive  Printmaker,  400,  or  440 
Camera/Processor  and  use  3M  Positive 
Paper  Stat  Material,  you  can  process 
stats  up  to  38%  faster. 

It’s  better  because  you’ll  get  a 
recommended  minimum  print  length  up 
to  9%  shorter  than  your  standard  11.17 
Itek  Positive  Printmaker  and  up  to  16% 


shorter  than  your  standard  Itek  440 
Camera/Processor  to  help  you  save 
material. 

And  you’ll  get  a  high  quality  3M 
Positive  Paper  Stat  that  some  people 
feel  is  even  better  than  Itek. 

When  you  add  the  106K  proces¬ 
sor  by  3M  to  your  Itek,  you  no  longer 
technically  get  an  Itek  stat.  But  then 
again,  why  should  they  get  credit  for  it? 


I  use  approximately  stats  per  month 

Tell  me  if  I  quality  for  a  free  106K  conversion  unit. 
I  have  an  Itek:  □  11.17  Positive  Printmaker  □  400 
Camera/ Processor  □  440  Camera/  Processor 


State  Zip  _  Phone 

Write  to;  M.  Wagner.  Industrial  Graphics  Div 
3M.  223-2N,  3M  Center.  St.  Paul,  MN  55144 

3M  hears  you . . . 


Major  press 

(Continued  from  page  30) 


to  eighteen  months,  but  we  are  thorough¬ 
ly  examining  this  suggestion  by  ANPA/ 
RI.  We  feel  it  is  a  step  towards  the  right 
goal  direction,  but  one  must  remember 
the  simple  design  is  very  often  from  a 
technical  position  a  difficult  one. 

Q.  Newsprint  waste  in  offset  operations 
(papers  using  over  50,000  tons  annually)  is 
one  of  the  major  areas  being  studied  by 
U.S.  press  manufacturers.  What  contribu¬ 
tions  in  the  way  of  hardware/software  sys¬ 
tems  or  other  approaches  does  M.A.N. 
have  presently,  or  expect  to  have  in  the 
near  future  to  help  solve  the  problem  of 
newsprint  waste  from  offset  printing? 

A.  In  this  connection,  I  can  see  two 
basic  contributions,  namely  the  introduc¬ 
tion  of  less  complex  ink  trains  and 
dampening  systems.  Here,  we  can  benefit 
from  our  many  years  of  experience  with 
commercial  presses  which,  I  feel,  in  this 
respect  have  made  more  progress  in  their 
development  than  the  newspaper 
presses. 

MAVO  is  our  press  presetting  system 
now  in  use  in  Europe  on  commercial 
presses.  MAVO  will  be  shown  as  a  mock- 
up  at  Las  Vegas. 

Q.  What  products  from  your  present 
press  line  do  you  plan  to  sell  in  the  U.S. 
market? 

A.  To  start  with,  we  rely  on  the  market¬ 
able  products  from  Wood  Industries, 
mainly,  for  instance,  on  the  Lithomatic 
and  Lithoflex  product  lines.  With  their 
latest  installations.  Wood  proved  the 
quality  of  their  products.  Of  course,  the 
development  is  carried  on  continuously, 
for  which  our  large  R&D  potential  for 
printing  presses  in  Germany  is  available. 
Moreover,  we  intend  to  gradually  intro¬ 
duce  our  UNIMAN  product  line,  a  low- 
cost  single-width  newspaper  press  for 
short  and  medium  runs,  into  the  market. 

In  our  opinion,  this  press  is  particularly 
suited  as  a  “door-opener”  because  it  is  of 
American  design.  However,  we  also  see 
some  prospects  for  our  highly  sophisti- 
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cated  COLORMAN  press  line,  a  success¬ 
ful  high-speed  doublewidth  heavy-duty 
newspaper  press  in  Europe,  for  instance, 
for  high-quality  four-color  printing. 

In  particular,  I  am  thinking  of  the  good 
experience  we  have  had  for  many  years 
with  the  satellite-type  printing  units 
which — for  special  publishing  condi¬ 
tions — get  increasing  attention  also  in  the 
U.S. A.  I  am  personally  convinced  that, 
as  in  Europe,  the  improving  quality  of 
color  tv  will,  in  the  medium  term,  create  a 
demand  for  four-color  newspaper  ads 
with  which  we  can  successfully  cope  with 
our  machines. 

The  following  comments  by  Bruett  and 
Hantscho  were  given  in  response  to 
several  general  questions  asked  during 
the  1981  E&P  interview. 

The  questions  asked  by  E&P  ranged 
across  a  broad  spectrum  of  marketing  and 
management  direction  for  the  immediate 
future  and  over  the  next  five  years.  Also, 
E&P  asked  about  European  press  tech¬ 
nology  and  its  transfer  and  implementa¬ 
tion  in  the  U.S.  by  M.A.N. -Wood.  Addi¬ 
tional  questions  were  pointed  toward  the 
growth  of  M.A.N.-Wood  and  why  there 
appeared  to  be  a  slow  development  of  the 
company  since  the  purchase  by  M.A.N. 
in  1979. 

M.A.N.-Wood,  and  particularly  the 
Wood-Hoe  Division,  had  made  signifi¬ 
cant  progress  over  the  past  two  years  to¬ 
ward  achieving  our  goal  of  becoming  a 
strong  force  in  the  supply  of  newspaper 
pressroom  equipment  to  North  American 
and  Latin  American  newspaper  pub¬ 
lishers. 

M.A.N.-Wood  is  a  unique  supplier  in 
that  we  can  supply  not  only  products  of 
traditional  U.S.  newspaper  press  design 
such  as  the  high  page  capacity  arch  type 
press  originating  from  the  Hoe  designs, 
but  also  the  latest  European  technology 
such  as  the  “H”  type  color  units  which 
offer  significantly  advanced  flexibility 
and  quality  of  production.  We  can  also 
offer  a  full  line  of  horizontal  blanket  to 
blanket  perfectors  and  magazine  type  fol¬ 
ders  for  the  production  of  supplements 
and  other  products  so  prevalent  in  news¬ 
papers  today. 

In  addition  to  this  wide  product  capa¬ 
bility,  we  have  developed  sophisticated, 
but  very  cost-effective,  control  systems 
including  meaningful  “automation”  de¬ 
signed  to  permit  the  progressive  pub¬ 
lisher  and  production  manager  to  effec¬ 
tively  control  not  only  quality,  but  cost  of 
people,  inks  and  paper. 

Much  of  this  technology  and  product 
capability  has  been  developed  out  of  our 
close  association  with  progressive  Euro¬ 
pean  publishing  groups  such  as  the  Sprin¬ 
ger  organization  and  others.  We  believe 
the  experience  we’ve  acquired  in  Europe, 
helping  to  solve  problems  of  high  waste 
caused  by  regional  editions  or  zone  pap¬ 
ers  and  the  increasing  use  of  color,  parti¬ 
cularly  for  high  quality  national  advertis¬ 
ing,  has  a  direct  and  timely  application  in 


the  United  States  market,  especially  now 
during  a  period  in  which  a  growing  num¬ 
ber  of  alternatives  are  being  actively  pur¬ 
sued  by  publishers,  the  ANPA  and  new 
suppliers  in  the  market. 

This  refreshing  look  for  new  methods 
of  producing  newspapers  is  both  an 
opportunity  and  a  responsibility  for 
M.A.N.,  and  we  believe  our  worldwide 
experience  should  help  publishers  utilize 
new  ideas  in  printing  equipment  more 
effectively  with  lower  risk. 

Quite  a  few  people  have  commented 
about  the  apparently  slow  development 
of  the  M.A.N.-Wood  Company  since  the 
acquisition,  the  implication  being  that  our 
step  into  the  U.S.  market  is  a  tentative 
one. 

On  the  contrary,  we  are  quite  a  diffe¬ 
rent  company  today  and  are  determined 
to  re-establish  M.A.N.-Wood  as  a  re¬ 
spected,  progressive,  fully  integrated 
U.S.  supplier;  however,  we  are  a  con¬ 
servative  company  and  we  prefer  to 
achieve  results  deliberately  because  we 
know  that  to  achieve  lasting  results  in  the 
U.S.  market,  we  must  institute  solid  im¬ 
provements  in  M.A.N.-Wood — not  just 
quick  fixes. 

A  solid  business  is  made  up  of  strong 
people,  healthy  business  philosophies 
and  practices,  good  product  technology 
and  effective  plants,  and  we  have  been 
moving  aggressively,  albeit  quietly,  in  all 
these  areas. 

In  the  area  of  people,  we  have  attracted 
to  the  company  a  new  staff  of  experi¬ 
enced  competent  professionals,  such  as 
Lou  Tyma — engineering  (33  years  with 
Goss);  George  Haynes — manufacturing 
(35  years  with  Ingersoll  Milling  machine 
Co.);  Bob  Geyer — customer  service  (20 
years  with  the  New  York  Times  and  Har¬ 
ris  Corp.);  Bernie  Lauber — finance  (28 
years  with  Worthington)  and  just  recent¬ 
ly,  Bill  Seaman — sales  and  marketing  (27 
years  with  Harris  and  Langston).  These 
people,  plus  Burt  Polglase  (29  years  with 
Hoe  and  Wood);  and  John  Pascarella  (25 
years  with  Hoe  and  Wood)  and  a  number 
of  others,  provide,  we  believe,  a  strong 
team  to  carry  out  our  plans. 

To  these  people  we  add  a  philosophy 
that  is  straight  forward.  We  view 
ourselves  as  a  long  term  partner  of  the 
publishers  in  the  acquisition  of  press 
equipment.  To  this  partnership,  we  bring 
the  technology  in  the  form  of  products 
that  meet  the  publishers’  performance  ex¬ 
pectations,  delivered  on  time,  at  a  reason¬ 
able  price,  and  fully  supported  by  a  com¬ 
petent  customer  service  group. 

We  know  these  things  are  easy  to  say 
and  that  this  industry  is  a  “show  me” 
industry.  So,  we  have  started  where  it 
counts  and  that  is  with  those  who  already 
are  customers  of  M.A.N. — Wood.  We 
feel  our  efforts  will  quickly  convince  the 
skeptics  that  we  know  what  we’re  doing 
and  can  be  a  dependable  supplier. 

In  the  area  of  products,  we  have,  as  we 
(Continued  on  page  33) 
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(Continued  from  page  32) 
said  earlier,  a  truly  unique  product  line 
with  which  we  can  fulfill  the  need  for  not 
only  the  traditional  arch  type  newspaper 
press,  but  for  superior  color  accessories 
and  supplement  presses  as  well. 

In  our  plant  in  Middlesex,  N.J.,  we 
launched  a  major  investment  program 
over  one  year  ago,  which  will  provide  us 
with  not  only  the  most  technically  adv¬ 
anced  and  cost  effective  manufacturing 
facility,  but  an  overall  capacity  to  support 
the  larger  press  orders  while  at  the  same 
time  continuing  to  be  able  to  respond  to 
the  smaller  press  orders  with  reasonable 
lead  times. 

We  are  quite  aware  that  a  serious  news¬ 
paper  press  supplier  must  be  of  sufficient 
size  and  are  convinced  that  we  must  grow 
to  a  $100  million  annual  capacity  as  our 
first  step.  This  program  is  well  along  and 
will  progress  rapidly. 

All  in  all,  we  have  accomplished  quite  a 
lot  to  date  and  have  received  a  very  favor¬ 
able  reaction  from  customers.  As  you  can 
imagine,  the  Los  Angeles  Times  Com¬ 
pany  looked  us  over  very  carefully  and 
we  are  quite  pleased  that  their  confidence 
in  us  resulted  in  the  24-unit  press  order 
just  recently  announced. 

Worldwide,  M.A.N.  employs  close  to 
40,000  people  in  various  high  technology 
product  areas.  Over  5,000  people  are  de¬ 
voted  to  the  design  and  manufacture  of 
printing  machinery.  Our  press  business  is 
in  the  area  of  $375  million  in  annual  sales. 

One  of  our  major  growth  areas  in  the 
graphic  arts  is  the  Western  hemisphere 
newspaper  press  market,  and  in  particu¬ 
lar  the  U.S.  market.  Our  overall  goal, 
therefore,  is  to  penetrate  this  market 
effectively  and  develop  a  strong  market 
share.  As  we  said  earlier,  our  initial  step 
is  to  build  at  least  a  $100  million  annual 
turnover  operation  in  M.A.N. -Wood. 

One  of  the  ways  we  feel  this  can  be 
accomplished  is  via  continuing  dialogue 
with  publishers,  providing  information 
and  ideas  on  the  development  of  the  pub¬ 
lishers’  business;  for  example,  the  pro¬ 
duction  of  pleasing  consistent  4-color 
printing  that  will  enhance  the  sale  of 
advertising  color. 

We  believe  we  can  provide  products 
that  are  the  most  effective  in  producing 
the  results  the  publisher  requires  to 
achieve  his  marketing  and  earnings  goals. 

Product  support  is  another  area  that  is 
receiving  strong  attention.  We  can  pro¬ 
vide  not  only  installation  technicians,  but 
also  startup/training  facilities  via  our  own 
staff  of  hands-on  experienced  press  oper¬ 
ators  and  trainers. 

Three  additional  questions  were  asked 
by  E&P  on  press  trends.  Q.  What  about 
letterpress?  Can  offset  produce  higher 
quality? 

A.  Technically,  letterpress  can  pro¬ 
duce  a  quality  level  every  bit  the  equal  of 
offset.  The  difference  in  the  processes, 
however,  is  that  offset  can  generally 
achieve  a  higher  quality  for  a  limited 


amount  of  make-ready  time  and  operator 
skill.  Few  publishers  can  accept  the  time 
consuming  preparation  and  the  cost  of 
inks  and  plates  necessary  to  produce  top 
quality  letterpress  printing.  We  in 
M.A.N.  recognized  this  some  years  ago 
and  felt,  therefore,  that  offset  was  the 
future  process  for  newspaper  production. 
Q.  Are  you  still  involved  in  letterpress? 
A.  Very  much  so.  In  fact  we  are  just 
completing  a  letterpress  order  to  be  ship¬ 
ped  to  Czechoslovakia.  Letterpress  is 
still  quite  strong  in  the  Eastern  countries. 
M.A.N. -Wood  is  also  still  supplying  let¬ 
terpress  equipment;  i.e.,  color  attach¬ 
ments  for  Colormatics.  While  we  receive 
very  few  inquiries  for  this  equipment,  we 
have  by  no  means  stopped  offering  letter- 
press. 

Q.  What  is  M.A.N.’s  view  of  the  impact 
of  the  flexographic  printing  process  on 
newspaper  production? 

A.  The  evolution  of  the  use  of  flexo  in 
newspapers  is  quite  new.  We  have  not 
completed  our  assessment  of  this  applica¬ 
tion;  however,  we  are  quite  interested  in 
this  development  and  in  the  advent  of 
water  based  inks  plus  the  resilient  relief 
plate. 

Both  Hantscho  and  Bruett  believe  that 
over  the  next  five  years  advertising  dol¬ 
lars  for  newspapers  will  not  increase  dra¬ 
matically,  but  will  maintain  a  high  level 
with  some  peaks  and  valleys.  Also,  they 
cannot  foresee  a  change  in  the  amount  or 
method  for  producing  information. 

In  the  next  five  years  the  press  will 
continue  to  be  the  center  piece  of  the 
newspaper  production  process.  The  two 
executives  also  believe  cylinder  writing 
and  on-press  loading  of  information  will 
be  an  important  development  for  the  in¬ 
dustry. 

Gannett  establishes 
printing  network 

Gannett  Co.  has  established  a  new  net¬ 
work  to  coordinate  commercial  printing 
operations  at  the  company’s  newspapers. 

“This  network  will  enable  us  to  coor¬ 
dinate  sales  and  production  so  we  can 
attract  new  business,  and  provide  quality 
service  to  all  our  customers,’’  said  John 
E.  Heselden,  president  of  the  Gannett 
Newspaper  Division. 

After  the  network  is  operating,  the 
feasibility  of  using  the  Gannett  Satellite 
Information  Network  to  transmit  copy 
for  job  printing  operations  will  be  studied, 
Heselden  said. 

Richard  B.  Thomas,  publisher  of  Gan- 
nett’s  Marion  (Ind.)  Chronicle-Tribune, 
was  named  president  of  the  Gannett 
Commercial  Anting  Network,  Heselden 
announced.  Thomas  will  continue  as  pub¬ 
lisher  in  Marion. 

Tom  G.  Hansen,  who  has  been  produc¬ 
tion  director  of  the  St.  Cloud  (Minn.)  Dai¬ 
ly  Times,  was  named  vicepresident  of  the 
printing  network. 


EPS  roof  insulation 
has  5-year  warranty 

BASF  Wyandotte  Corporation  of  Par- 
sippany,  N.J.,  has  announced  a  premium 
quality  EPS  (expanded  polystyrene)  roof 
insulation  that  is  guaranteed  to  maintain 
high  thermal  efficiency  for  up  to  5-years 
in  approved  installations. 

The  new  material — WARRANTY- 
GRADE  EPS — is  designed  to  help  build¬ 
ing  owners  minimize  heating  and  cooling 
costs  over  many  years  of  service.  The 
comprehensive  thermal  performance 
warranty  is  made  possible,  the  company 
says,  because  of  the  product’s  high  resist¬ 
ance  to  moisture  and  aging. 

The  new  insulation  is  also  said  to  pro¬ 
vide  improved  cost-efficiency  compared 
to  other  materials.  BASF  research 
shows,  for  example,  that  Warranty- 
Grade  EPS  has  twice  the  R- Value  per 
dollar  of  glass  fiber,  fiberboard  and  per¬ 
lite  roof  insulations — and  about  one-third 
more  R-Value  per  dollar  than  either 
urethane  or  extruded  polystyrene  foam 
insulation.  Warranty-Grade  EPS  is 
manufactured  by  a  number  of  indepen¬ 
dent  companies  throughout  the  U.S.  from 
BASF  Styropor  expanded  polystyrene.  It 
is  available  in  almost  any  thickness,  as 
flat  or  tapered  roof  insulation,  and  as  fac¬ 
tory  laminated  composite  roof  insulation. 

Conversions  Group 
to  meet  in  Boston 

The  annual  meeting  of  the  International 
Newspaper  Conversions  Group  (former¬ 
ly  the  DiLitho  Users  Group)  will  be  held 
at  the  Boston-Sheraton,  Boston,  Mass., 
October  14-16. 

Registration  and  Supplier  cocktail  par¬ 
ty  and  buffet  are  scheduled  for  October 
14.  The  next  day  will  have  reports  from 
the  following  manufacturers:  P.E.C.; 
P.M.C.;  T.K.S.;  L.O.C.;  Dahlgren,  Kid¬ 
der  Stacy  and  Rockwell  Goss. 

For  additional  information  contact: 
Ted  Diel,  secretary.  The  Topeka  Capital- 
Journal,  Topeka,  Kansas,  (913)  295-1 162. 
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Syndicates 

By  Lenora  Williamson 

Humor  is  the  name  of  the  game  in  sports 


“America’s  love  affair  with  sports  has 
become  a  national  obsession,”  says  Ed 
Morgan,  Jr.,  creator  of  a  new  comic 
panel — “It’s  Just  A  Game” — which  de¬ 
buted  this  week  in  newspapers  across  the 
country. 

“The  interest  in  sports,  no  matter  what 
kind,  is  a  big  part  of  all  our  lives,”  Mor¬ 
gan  adds  but  suggests  that  “over  serious¬ 
ness”  creeping  into  the  world  of  sports 
these  days  takes  the  fun  away. 


Ed  AAorgan,  Jr. 


His  new  six-a-week  panel  from  the 
Register  and  Tribune  Syndicate  is  Mor¬ 
gan’s  antidote  for  that  seriousness.  “We 
would  all  enjoy  whatever  sports  and 
games  we  play  or  watch  if  we  took  my  golf 
partner’s  perspective — 'It’s  just  a  game,’ 
he  keeps  telling  me.” 


So,  Morgan’s  new  panel  just  happens 
to  be  all  about  sports — all  varieties. 

The  cartoonist,  whose  work  appears  in 
major  magazines  and  whose  father  was  a 
Saturday  Evening  Post  cartoonist  in  the 
30s,  won  varsity  letters  in  high  school  and 
college.  Morgan  Jr.  lives  in  Chicago  and 
has  two  sons.  Mike,  19,  holds  the  Illinois 
State  swimming  record  in  the  200  yard 
freestyle  and  was  voted  outstanding 
swimmer  in  the  state  last  year.  He  is  a 


"1  hate  these  rood  gomes." 


member  of  the  Indiana  University  swim 
team.  Scott,  13,  is  in  high  school  and  into 
soccer  and  dirt  bike  racing,  with  both 
sons  giving  father  multifaceted  sports  in¬ 
put  for  his  cartoons. 

Morgan  has  worked  for  several  Chica¬ 
go  advertising  agencies  as  an  art  director- 
producer. 

Charter  clients  for  the  new  panel  in¬ 
clude  the  Philadelphia  Bulletin,  Detroit 
News,  Arizona  Republic,  Denver  Post 
and  San  Antonio  Light. 


Time-Life  Features,  a  new  syndication 
service,  begins  this  Fall  with  its  first  fea¬ 
tures  “Foods  of  the  World”  and  “Home 
Repair  &  Improvement”  adapted  from 
the  Time-Life  Books  of  the  same  names. 

The  service,  a  division  of  Time-Life 
Books  Inc.,  is  based  in  Alexandria,  Virgi¬ 
nia,  with  Howard  B.  Lowell  as  manager. 

Lowell  says  the  new  feature  service, 
which  emphasizes  line-art  and  camera- 
ready  graphics,  is  encouraged  with  in¬ 
terest  shown  by  newspapers  of  all  circula¬ 
tion  sizes  and  geographic  markets. 

Charter  subscribers  to  Foods  of  the 
World  include  Philadelphia  Inquirer, 
Tampa  Tribune,  Detroit  Evening  News, 
Schenectady  Gazette,  Bergen  Record 
(Hackensack,  N.J.),  San  Francisco 
Chronicle  and  Alexandria  (La.)  Town 
Talk.  The  home  repair  feature  has  charter 
clients  including  the  Baltimore  News- 
American,  Kenosha  News,  Charleston 
(W.Va.)  Gazette-Mail,  Pawtucket  Even¬ 
ing  Times,  San  Francisco  Chronicle  and 
Sandusky  Register. 

*  «  * 

The  Newspaper  Comics  Council  has 
scheduled  an  intensive  series  of  talks, 
study  reports  and  panels  in  Toronto, 
September  23,  on  the  eve  of  the  annual 
convention  of  the  American  Association 
of  Sunday  and  Feature  Editors. 

The  panels  at  the  Hotel  Royal  York  will 
take  up  use  of  comics  and  other  features 
in  competitive  newspaper  situations,  new 
feature  trends  of  the  80s,  and  endeavor  to 
decide  the  eternal  question  of  what  edi¬ 
tors  should  expect  from  a  syndicate. 
General  talks  will  be  given  by  Gene 
Roberts,  vicepresident  and  executive  edi¬ 
tor  of  the  Philadelphia  Inquirer,  and 
Canadian  comic  strip  creator  Lynn  John¬ 
son  of  “For  Better  or  For  Worse.” 


“I  like  a  car  with  good  pickup!’ 


MARMADUKE  stars  in  his 
own  Saturday  morning  TV  show 
beginning  September  12  on  ABC! 

Take  advantage  of  MARMADUKE’S  increased  visibility  and  intro¬ 
duce  him  to  a  new  generation  of  comics  readers.  When  America’s 
favorite  Great  Dane  pounces  onto  your  comics  page,  you’ll  join 
more  than  500  other  newspapers  including  the  Chicago  Sun- 
Times,  Miami  Herald,  New  York  Daily  News,  Houston  Post,  Kan¬ 
sas  City  Times,  Nashville  Banner  and  Boston  Herald  American. 

Available  daily  and  Sunday. 

Call  Chris  Pierson  Toll  Free  at  1-800-221-4816 
for  rates  and  availability! 

UNITED  FEATURE  SYNDICATE 

200  Park  Avenue 
New  York,  N.Y.  10166 
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The  Toronto  Star  and  the  Toronto  Star 
Syndicate  will  host  a  joint  reception  that 
evening,  and  the  AASFE  members  then 
begin  an  intensive  two  day  schedule 
September  24  to  25  at  the  Toronto  Har¬ 
bour  Castle  Hilton. 

Syndicated  gossip  columnist  Liz  Smith 
and  columnist  Maxine  Mesinger  of  the 
Houston  Chronicle  will  be  on  the  prog¬ 
ram  Friday  afternoon,  with  Smith  talking 
about  doing  a  gossip  column  for  national 
and  international  readership  and  Mesin¬ 
ger  telling  how  she  handles  a  gossip  col¬ 
umn  on  a  regional  basis. 

Also  on  the  program  will  be  Paul  Neely 
of  the  St.  Petersburg  Times  discussing 
training  programs  of  special  interest  to 
Sunday  and  feature  editors  and  staffers. 

*  *  « 

The  new  monthly  magazine.  National 
Comment,  which  features  divergent 
views  of  syndicated  newspaper  col¬ 
umnists  and  editorial  cartoonists  as  well 
as  columns  and  editorials  from  individual 
newspapers  across  the  country,  is  now 
available  on  key  newstand  locations  in  a 
number  of  major  cities. 

The  magazine,  published  by  American 
Learning  Sustems,  Inc.,  of  Columbus, 
Georgia,  a  subsidiary  of  American  Fami¬ 
ly  Corporation,  is  being  distributed  by  the 
Hearst  Corporation’s  Eastern  News  Dis¬ 
tributors,  Inc. 

National  Comment  is  edited  by  Bever¬ 
ly  Greer,  a  former  editor  and  columnist 
with  the  Columbus  (Ga.)  Enquirer  and  a 
former  daily  featured  columnist  for  the 
Columbus  Ledger.  Greer  started  last 
March  to  work  on  the  concept  of  a  cross 
section  of  commentary  and  the  premier 
issue  came  out  in  May.  Associate  Editor 
George  Bernard  handled  contacts  with 
the  syndicates  as  a  consultant  in  New 
York. 

Greer  said  the  magazine  is  interested  in 
receiving  more  columns  and  editorial 
pages  from  daily  and  weekly  newspa¬ 
pers.  The  magazine,  she  added, takes  no 
editorial  stand  itself.  Lloyd  R.  Bard  well, 
president  of  the  magazine  and  of  Amer¬ 
ican  Learning  Systems,  emphasizes  the 
magazine  seeks  participation  from  more 
newspapers.  He  commented,  “There  is  a 
wealth  of  opinion  available  to  us  from  the 
editors  of  newspapers  around  the  country 
and  National  Comment  seeks  to  become 
a  forum  by  which  this  diversity  of  thought 
can  be  presented  to  the  national  reading 
public.” 

Typically  each  month,  the  columns  and 
cartoons  are  grouped  on  various  issues  in 
the  news.  For  example,  the  August  issue 
dealth  with  commentary  sections  on  the 
draft,  the  Supreme  Court,  taxes,  the 
Israeli  Raid,  the  economy  and  an  addi¬ 
tional  “variety”  grouping.  Among  the 
columns  and  cartoons  used  in  the  issue 
were  those  of  Arthur  Hoppe,  Nicholas 
von  Hoffman,  Hugh  Sidey,  Marianne 


Philadelphia  Inquirer 

A  federal  court  judge  in  Philadelphia 
has  ruled  that  readers  of  the  Philadelphia 
Inquirer  can  see  Miss  Piggy,  Kermit  the 
Frog  and  entourage  beginning  September 
21  in  their  new  “Muppets”  comic  strip. 

U.S.  District  Judge  Charles  R.  Weiner 
ruled  Monday,  August  31,  that  he  found 
no  merit  in  Philadelphia  Bulletin  pub¬ 
lisher  N.S.  Hayden’s  charge  that  King 
Features’  sales  director,  Richard  Fales, 
promised  to  get  back  to  him  before  the 
July  3  bidding  deadline  on  the  strip  so  the 
newspaper  could  obtain  the  new  strip 
without  submitting  a  bid  as  a  major  client 
of  King.  (E  &  P,  August  8) 

Fales  testified  in  a  Philadelphia  hearing 
July  30  before  Judge  Weiner  that  the  right 
to  publish  the  Muppets  in  the  Phi¬ 
ladelphia  area  was  awarded  to  the  Inquir¬ 
er  July  6  because  there  were  no  other 
bids. 

The  Muppets  will  cost  the  Inquirer  $230 
a  week  for  2  years,  the  opinion  noted. 

Judge  Weiner  said  that  the  Fales  state¬ 
ment  to  Hayden  cannot  be  viewed  as  a 
promise  for  which  enforcement  must  be 
ordered.”  .  .  .Whatever  the  motive  for 
plaintiff  s  failure  to  bid,  or  Fales  not  get¬ 
ting  back  to  Hayden,  Hayden  was  not 
‘duped’  into  his  failure  to  bid  .  .  .” 

The  federal  judge  wryly  concluded, 
“Although  all  parties  in  this  matter  are  in 
the  communication  business  there  some¬ 
how  was  a  lack  of  communication  be¬ 
tween  them.” 

Craig  Ammerman,  executive  editor  of 


Means,  Nick  Thimmesch,  Richard 
Reeves,  George  Will,  Joseph  Sobran, 
Jack  W.  Germond  and  Jules  Witcover, 
Robert  Walters,  Richard  des  Ruisseaux, 
Tom  Wicker,  Louis  Rukeyser,  Pete 
Hamill,  Max  Lemer,  James  Kilpatrick, 
John  Roche,  Jack  Anderson,  Art  Buck- 
wald,  William  Safire,  Andy  Rooney  and 
many  more. 

The  July  issue  grouped  comment  on  the 
issue  subjects  of  social  security,  terror¬ 
ism,  housing,  the  economy,  Ireland, 
Saudis,  and  the  infant  formula  vote  in  the 
U.N. 

The  cover  title  bills  National  Comment 
as  “a  cross  section  of  the  nation’s  press.” 

Material  submitted  to  the  magazine, 
letters  and  subscription  inquiries  should 
be  sent  to  National  Comment,  1932 
Wynnton  Road,  Columbus,  Ga,  31999. 

♦  *  * 

Now  for  some  good  economy  news. 
The  Chicago  Tribune-New  York  News 
Syndicate  is  launching  Jay  Conrad  Levin¬ 
son’s  weekly  newspaper  feature,  “Earn¬ 
ing  Extra  Money”,  September  14. 

Levinson  is  the  author  of  “Earning 
Money  Without  a  Job”  published  by 
Holt,  Rinehart  &  Winston  now  in  its 
fourth  printing  and  “555  Ways  to  Earn 
Extra  Money.” 


wins  Muppets  strip 

the  Bulletin,  told  E  &  P  the  paper  was 
considering  an  appeal  on  the  ruling. 

Robert  Greenberg,  the  Inquirer’s  assis¬ 
tant  managing  editor  for  features,  plans 
two  weeks  of  promotion  on  the  new  strip 
beginning  September  7  in  advance  of  the 
daily  debut  September  21  and  the  Sunday 
bow  the  27th. 

In  the  daily  roster  of  comics.  Universal 
Press  Syndicate’s  “King  Kat”  will  be 
dropped  by  the  Inquirer  to  make  room  for 
the  Muppets.  The  Sunday  Inquirer’s 
pages,  Greenberg  added,  have  more  lati¬ 
tude  and  he  is  not  sure  as  yet  what  strip 
might  be  dropped. 

The  judge’s  ruling  rejected  the  Bulletin 
request  for  a  preliminary  injunction  to 
stop  King  from  supplying  the  strip  to  the 
Inquirer  until  the  Bulletin  could  bid  on  it. 

On  Tuesday,  September  1,  the  Bulletin 
ran  a  three  column  headline  and  story 
announcing  “Bulletin  loses  Muppets  plea 
but  may  appeal.”  The  Inquirer  quietly 
announced  its  victory  in  a  three- 
paragraph  item  in  its  Metropolitan  Area 
News  in  Brief  column. 

The  Philadelphia  battle  is  over  the  new 
strip  considered  a  very  high  readership 
feature.  Formally  titled  “Jim  Henson’s 
Muppets,”  it  is  drawn  and  written  by  Guy 
and  Brad  Gilchrist.  The  charter  subscri¬ 
ber  roster  includes  “well  over  400”  news¬ 
papers  in  the  United  States  and  Canada, 
according  to  King  Features.  Canadian 
newspapers  in  all  major  markets  have 
signed  for  the  Muppets. 


Jay  Levinson 


Levinson  spent  12  years  in  advertising 
agencies  and  was  vicepresident  and  crea¬ 
tive  director  of  J.  Walter  Thompson.  He 
left  the  ad  world  in  1970  to  establish  him¬ 
self  as  a  writer  and  since  has  written  for  a 
number  of  magazines  and  done  a  book  on 
“Secrets  of  Successful  Free-Lancing” 
amd  “Marketing  Secrets  for  Entrep¬ 
reneurs.” 
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Educators 
urged  to 
teach  ethics 

By  M.  L.  Stein 

Journalism  educators  were  urged  in  the 
wake  of  the  Janet  Cooke  affair  to  teach 
students  more  about  ethics  and  how  to 
deal  with  editors  and  the  pressures  of 
their  future  jobs. 

In  a  panel  discussion  at  a  recent  meet¬ 
ing  of  the  Association  for  Education  in 
Journalism  (AEJ)  at  Michigan  State  Uni¬ 
versity  in  East  Lansing,  Charles  Seib 
asserted  that  “with  all  the  pressures 
brought  on  by  the  competitive  drive, 
young  people  need  help  in  coping  with 
them.” 

He  recommended  an  emphasis  on  the 
“basic  matter”  of  news  reporting  which 
he  regarded  as  more  important  than  in¬ 
struction  in  the  new  technology. 

Bill  Green,  who  wrote  the  15, 000- word 
explanation  of  the  Cooke  hoax,  said  it 
convinced  him  that  journalism  education 
should  get  back  to  fundamentals. 

“I’m  talking  about  honest  journalism 
honestly  written,”  he  explained.  “1  be¬ 
lieve  in  the  short  English  sentence  and 
would  discourage  the  soft  lead.  This  is 
guaranteed  to  bail  the  writer  out  of 
trouble.” 

Green  added  that  journalism  schools 
should  turn  away  “triflers”  who  are  not 
serious  about  the  business. 

“Tell  them  the  truth,”  he  continued. 
“Tell  them  how  tough  it  is,  that  it  can 
wreck  their  marriage  and  that  the  pay  is 
lousy.” 

One  of  the  panel  discussants.  Dr. 
Lionel  C.  Barrow,  dean  of  the  Howard 
University  School  of  Journalism,  asked 
why  Green  did  not  investigate  Cooke’s 
“Jimmy”  story  about  a  child  drug  addict 
while  it  was  unfolding  since  doubts  had 
been  expressed  about  its  authenticity. 

"1  plead  guilty  as  charged,”  Green  re¬ 
plied. 

Earlier  the  AEJ  membership  approved 
a  resolution  that  journalism  education 
should  strive  for  “positive  long-range  im¬ 
pact  from  the  Janet  Cooke  story  by  emph¬ 
asizing  editorial  responsibility  for  truth 
and  integrity  in  the  news  media  and  con¬ 
cern  for  the  subjects  of  news  stories.” 
The  resolution  also  cautioned  against 
“letting  the  drive  for  blockbuster  and/or 
prize-winning  stories  impair  judgment.” 
and  called  for  a  strengthening  of  instruc¬ 
tion  in  journalism  ethics. 

In  an  advertising  session,  Ronald  E. 
Rhody,  corporate  vicepresideot  of  Kaiser 
Aluminum  and  chemical  corporation, 
said  the  three  major  television  networks 
should  permit  issue  advertising  which,  he 
claimed,  they  currently  ban. 
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“The  networks  will  allow  us  to  offer 
our  products  for  sale,  but  they  will  not 
allow  us  to  offer  our  idea  for  examina¬ 
tion,”  he  complained. 

Rhody  said  CBS  refused  his  company’s 
offer  to  buy  time  for  a  commercial  that 
advocated  hiring  unemployed  youths  and 
another  that  urged  the  country  to  develop 
its  energy  sources. 

“As  a  result  of  this  denial  of  access,  the 
American  public  is  being  short-changed 
on  information  and  ideas  they  could  and 
should  have  from  responsible  institutions 
on  matters  of  substance,”  the  speaker 
said. 

In  a  justification  for  advocacy  advertis¬ 
ing,  Rhody  stated: 

“Business  leaders  have  been  awaken¬ 
ing  to  the  fact  that  if  they  don’t  tell  their 
own  story  loud  and  clear  .  .  .no  one  else 
will  tell  it  for  them  .  .  .  there  is  a 
tremendous  amount  of  misinformation 
about  key  issues  taken  as  fact  by  large 
segments  of  the  public  simply  because  the 
public  is  not  being  offered  the  other  side 
of  the  story.” 

In  a  panel  on  international  communica¬ 
tion,  Robert  Cox,  former  editor  of  the 
English-language  Buenos  Aires  Herald, 
said  American  journalists  and  journalism 
educators  should  exert  pressure  on  the 
Argentine  government  to  free  the  approx¬ 
imately  60  journalists,  he  claimed,  it  has 
imprisoned. 

Cox,  a  Nieman  Fellow  now  workingfor 
the  Charleston  (S.C.)  News  and  Courier, 
said  Argentine  rulers  are  sensitive  to 
American  concern  about  political  jailings 
in  that  country,  a  fact  which  may  have 
spared  the  life  of  Jacobo  Timmerman, 
former  editor  of  La  Opinion,  who  was 
recently  freed  after  months  of  captivity. 

Cox,  who  said  his  own  life  and  that  of 
his  family  were  threatened,  dismissed  the 
idea  that  the  Argentine  press  can  be  of 
help  to  the  incarcerated  journalists,  many 
of  whom  have  disappeared  without  a 
trace. 

“The  press  in  Argentina  is  dead,”  he 
declared. 

Cox  indicated  he  expects  little  more 
from  the  Inter-American  Press  Associa¬ 
tion  which,  he  said,  is  “slow  in  getting 
information”  and  has  not  been  energetic 
on  behalf  of  political  prisoners. 

Many  lAPA  members,  he  noted,  come 
from  Latin  American  countries  with  little 
or  no  press  freedom. 

Surprise  award 


Yablonski  sons 
demand  apology 

The  sons  of  murdered  United  Mine 
Workers  official  Joseph  Yablonski,  in  a 
seven-page  letter,  have  asked  the  Phi¬ 
ladelphia  Bulletin  to  publicly  apologize 
for  a  series  of  articles  which  indicated 
that  W.A.  “Tony”  Boyle  may  have  been 
unfairly  convicted  of  their  father’s  death. 

The  Yablonskis  also  asked  other  mem¬ 
bers  of  the  Philadelphia  news  media  to 
investigate  the  Bulletin’s  handling  of  the 
story. 

Information  brought  to  light  through 
the  series  could  lead  to  a  new  trial  for 
Boyle  (E&P,  August  29). 

Craig  Ammerman,  executive  editor  of 
the  Bulletin,  said  the  newspaper  plans  a 
response  to  the  letter  from  Kenneth  and 
Joseph  Yablonski. 

The  Bulletin  carried  the  story  of  the 
apology  demand  by  the  Yablonskis  on  its 
front  page. 

Bulletin  publisher  N.S.  “Buddy” 
Hayden  and  two  of  the  reporters  who 
worked  on  the  series  were  reportedly  on 
vacation  and  the  newspaper  is  awaiting 
their  return  before  drafting  a  response. 

A.M.  Denver  Post 
edition  planned 

Denver  (Colo.)  Post  has  announced 
that  it  will  begin  publishing  a  daily  early 
morning  edition  September  14.  The  Post 
was  acquired  by  the  Times  Mirror  Co. 
last  fall. 

The  early  morning  edition  of  the  Post 
will  not  be  available  through  subscrip¬ 
tions.  That  edition  will  be  available  only 
through  newsstands  and  box  sales. 

Since  the  Post  was  acquired  by  the 
Times  Mirror  Co.,  circulation  has  in¬ 
creased  from  260,0()0  to  276,(X)0  daily  and 
from  351,149  to  357,157  on  Sundays.  The 
Post’s  major  competitor,  the  Rocky 
Mountain  (Colo.)  News,  owned  by 
Scripps-Howard  Newspapers,  has  in¬ 
creased  its  circulation  during  the  same 
period  from  271,153  to  288,410  daily  and 
293,004  to  306,627  on  Sundays. 

The  Post  has  said  that  it  hopes  to  in¬ 
crease  street  sales  10,000  to  15,000  with 
the  publication  of  the  early  morning  edi¬ 
tion.  Street  sales  now  stand  at  18,000. 


Thanks  to  the  alertness  and  persistence 
of  a  Girl  Scout  leader,  LaVon  Langston,  LOGROy  ndmGCl 
AP  writer  Tad  Bartimus  won  $500  in  the 

Lowell  Thomas  Good  Youth  News  Robert  J.  Leeney,  retired  editor  of  the 
Awards.  Langston  nominated  a  Bartimus  New  Haven  Register,  was  appointed  to 
story  in  the  Topeka  Capital-Journal  ab-  the  State  Freedom  of  Information  Com- 
out  seven  children  who  stayed  together  as  mission  by  Gov.  William  A.  O’Neill.  He 
a  family  after  their  parents  died  in  a  plane  fills  the  vacancy  on  the  commission  left 
crash.  Bartimus  didn’t  know  her  story  by  the  death  earlier  this  year  of  William  J. 
had  been  entered  until  she  was  notified  of  Clew,  retired  manging  editor,  Hartford 
the  prize.  Courant. 
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Classified  Advertising 


BENEFIT  FROM  OUR  VAST 
NEWSPAPER  AUDIENCE 


FEATURES  AVAILABLE 


ALCOHOUSM  HUMOR 


A  MORAL  APPROACH  TO  ALCOHOLISM:  14  TWICE  the  service!  R-Gabs  &  DicKson  unite, 
pages.  Reprintable,  in  columns  or  sold  bound  100  features.  OBI,  17700  Western  69e,  Gar- 
as  IS.  $2.50  postpaid.  The  Newspaper  Agency,  dena  CA  90248. 

Inc,  35  W  Main  St,  Suite  5,  Smithtown  NY 

MONEY 


AUTOMOTIVE  "EASY  MONEY"  a  weekly  column  that  shows 

how  to  make  money  watching  tv,  playing  office 
YOUR  AUTO  AND  YOU:  Weekly  test  reports  on  politics,  cashing  in  on  Barbie  dolls  and  many 
new  American,  foreign  cars  plus  weekly  column  more  unusual  methods.  Tremendous  reader  re- 
of  answers  to  readers'  car  problems.  Write  for  sponse.  Charles  Webb.  Route  5.  Box  367, 
samples,  rates.  Automotive  Features,  814  E  Black  River  Falls  Wl  54615. 

Manor  Circle,  Milwaukee  Wl  53217.  _ 


,  ANNOUNCEMENTS 

ANNOUNCEMENTS 

BUSINESS  OPPORTUNITIES 

NEWSPAPER  BROKERS 

SMALL  BUSINESS  COLUMN— Popular  and 
practical  feature  for  your  local  business  com¬ 
munity.  Provides  expert  advice  for  the  self- 
empkqred.  Featured  in  Newsday,  Philadelphia 
Bulletin,  Houston  Chronicle  and  100  fine 
newspapers.  Free  samples.  M  Stevens,  15 
Breckenridge  Rd,  Chappaqua  NY  10514. 


"EASY  MONEY"  a  weekly  column  that  shows 
how  to  make  money  watching  tv,  playing  office 
politics,  cashing  in  on  Barbie  dolls  and  many 
more  unusual  methods.  Tremendous  reader  re¬ 
sponse.  Charles  Webb.  Route  5.  Box  367, 
Black  River  Falls  Wl  54615. 

1  "MORE  FOR  YOUR  MONEY"— Weekly  column 
I  of  money-saving  news.  Proven  results.  Camera- 
'  ready.  Samples,  Mike  LeFan,  1802  S  13th. 

I  Temple  TX  76501. 

I - 

i  MOVIE  REVIEWS 

MINI  REVIEWS  (Cartoon  illustrated).  Great  for 
weekend  section  or  entertainment  pages. 
Issued  weekly.  Camera-ready.  Our  7th  year. 
Cineman  Syndicate,  7  Charles  Court,  Middle- 
town  NY  lOWO;  (914)  692-4572. 


CHILDREN  learn  about  nature  through  "Uncle 
Walt's  Animal  Farm"  column.  Free  samples. 
Cinderella  Adventures  Ltd.  PO  Box  2216, 
Clearbrook  BC  Canada  V2T  3X8. 

FOR  THE  ONE  publisher  in  10  really  serious 
about  promotion — The  Bottom  Line  tells  your 
local  merchant  why  he  should  use  more  news¬ 
paper  advertising.  Weekly  questions  and 
answers  by  publisher-professor  use  fact.  Iwic 
and  humor.  S  Gale  Denley,  The  Journal,  Box 
278,  Bruce  MS  38915. 

"HORSIN'  AROUND”,  weekly  general  interest 
feature,  in  11th  year.  Horses,  country  living, 
family,  American  West,  humor,  nostalgia. 
Samples,  rates.  Don  Goldsmith,  Rt  5,  Emporia 
KS  66801. 


SQUARE  DANCING:  32  years  of  research  and 
expertise.  Weekly  columns;  magazine  articles. 
Harriet  Miles,  305  S  Val  Vista  No,  269,  Mesa 
CA. 


PUZZLES-COMIC  STRIPS-AND  SPECIAL  FEA¬ 
TURES.  Wide  selection  to  choose  from.  Write: 
Dickson-Bennett.  PO  Box  265,  St  Joseph  MO 
64502  or  phone  (816)  279-9315  or  (213) 
515-5047. 


START  YOUR  OWN  WEEKLY— Extensive  how-  | 
to  manual  by  prominent  publisher,  describes 
every  step.  Details  from  Meadow  Press,  fox 
35-E,  Pt  Jefferson  NY  1 1777.  | 

SHARE  IN  AMERICA'S 
150  BILLION  DOLLAR  TRAVEL  MARKET  ! 
Publish  your  own  local  section  of  a  colorful  new  | 
travel/entertainment  tabloid.  Unique  circula-  j 
tion.  Part-time,  minimal  investment-excellent  ! 
return,  amenities.  Call  or  write  Great  American  I 
Images,  12122  W  82nd  Terr,  Lenexa  KS  i 
66215;  (913)  492-8913. 

WEEKLY  NEWSPAPER  that  appeals  to  all  pro- 
fesskmal  members  of  the  health  care  delivery 
^ems  within  southeastern  Michigan.  Estab¬ 
lished  in  1976,  readership  is  presently 
65,000;  grossing  approximately  $400,000 
per  year.  Interested  in  additional  investment 
for  expansion  both  in  and  outstate.  Box  3003, 
Editor  &  Publisher. 

NEWSPAPER  APPRAISERS 

APPRAISALS  FOR  ESTATE  TAX,  partnership, 
loan,  depreciation  and  insurance  purposes. 
Sensible  fees.  Brochure.  Marion  R  Krehbiel, 
Bm  88.  Norton  KS  67654  or  Robert  N  Bolitho, 
Box  7133,  Shawnee  Mission  KS  66207. 


NEWSPAPER  BROKERS 

ALAN  G  LEWIS.  MEDIA  BROKER 
On  file  over  100  active  qualified  buyers  for 
daily,  top  weekly  or  shopper  publications. 
Ridge  Rd,  Hardwick  MA  01037;  (413)  477- 


_ REAL  ESTATE _ 

HOUSE  CALLS-National  award  says  "enter¬ 
taining,  concise,  solid  writing  skills,  wealth  of 
real  estate  knowledge."  7th  year,  major  dailies. 
College  prof,  broker,  journalist.  24()  Homing- 
way.^ochester  NY  14620;  (716)  271-6230. 


PRIZE-WINNING  Washington  Star  religion  edi¬ 
tor  offering  weekly  column.  No  preaching— just 
solid  analysis  of  religious  developments  in  con¬ 
temporary  society.  5302  Knole  Ct,  Alexandria 


COMIC  ART  for  sale  from  the  original  BETTER 
HALF  feature  by  Bob  Barnes.  For  information 
send  self-addressed  stamped  envelope.  Dick 
Rogers,  Box  1258,  Santa  Cruz  CA  95061. 

FOUR-LINE  VERSES,  each  with  a  chuckle.  By 
one  of  the  best,  he  said  without  blushing.  $1 
per  quatrain.  Dick  Emmons,  2411  Bucking¬ 
ham,  Ann  Arbor  Ml  48104. 

Feature  Your  Feature  in 
FEATURES  AVAILABLE 
And  Watch  Your  Syndicate  Sales 
Soar! 


Feature  Your  Feature  in 
Features  Available 
and  watch  your 
syndicate  sales  soar! 

Run  your  ad  for  12,  26  or  52  issues  and 
benefit  from  our  low 
contract  rates. 

Call  for  information; 

E  &  P  CLASSIFIEDS  (212)  752-7053 


Appraisals,  Mergers.  Sales. 

No  Charge  for  (^wsultation. 
WHITE  NEWSPAPER  SERVICE 
Box  109,  McMinnville  TN  37110 
(615)  473-2104  or  473-3715. 


_ TELEVISION _ 

NO  FRILL  TV  LISTINGS,  economical  rates. 
Green  County  Share  Mailing,  Box  815,  New 
Glarus  Wl  53574. 


_ WEEKLY _ 

VOICE  FROM  THE  WOODS  is  an  editorial  col¬ 
umn  for  readers  troubled  by  our  inapt  energy¬ 
using  economy.  Samples.  Walter  Gormly,  Mt 
Vernon  lA  52314. 


BILL  MATTHEW  COMPANY  conducts  profes-  i 
skmal,  confidential  negotiations  for  sale  and  i 
purchase  of  highest  quality  daily  and  weekly  I 
newspapers  in  the  country.  Before  you  consider 
sale  or  purchase  of  a  property,  you  should  call 
(813)  733-8053  d^ime;  (813)  446-0871 
nights:  or  write  Box  3364,  Clearwater  Beach  FL 
33515.  No  obligation,  of  course. 


Brokers  You  Can  Trust 
Nationwide  Service  I 

WAYNE  CHANCEY 
CONSULTANTS/INVESTORS  I 

PO  Box  86.  Headland  AL  36345 
Wayne  Chancey  (205)  693-2619 

Jim  Hall  (205)  566-7198 

BROKERS  and  CONSULTANTS 
for  the  purchase  and  sale  of 
WEEKLY  AND  DAILY  NEWSPAPERS 
W  B  GRIMES  &  CO.  INC 

ISllKSt,  NW  1 

Washington  DC  20005 
(202)  NAtional  8-1133 


MEDIA  ACQUISITIONS  AND  MERGERS 
A  Division  of 

Graphic  Management  Associates,  Inc 
11  Main  St,  Southboro  MA  01772 
(617)  481-8562 


MEL  HODELL,  Newspaper  Broker, 

PO  Box  2277,  Montclair  cA  91763-0777 
(714)  626-6440 

I  MIDWEST  NEWSPAPERS 

-OUR  ONLY  BUSINESS 
!  Roy  Holding  &  Associates 

'Newspaper  Brokers 
i  'Appraisers 

!  Call  d»  or  night 

I  Office  (309)  932-2270 

Evenings  (309)  879-2412 

I  NEWSPAPER  OWNERS-SEEKERS.  We  will  be 
glad  to  go  over  your  plans  with  you.  No  obliga- 
i  tions.  NEWSPAPER  SERVICE  CO,  INC,  TO 
j  Drawer  12428,  Panama  City  FL  32401. 

i  SYD  S  GOULD  ASSOCIATES 

I  "The  broker  with  instant  buyers" 

I  SALES,  SERVICE,  MANAGEMENT 

I  Rte  1,  Box  146,  Theodore  AL  36582 
]  (205)  973-1653 

I  'Sell  or  Buy  a  Weekly  Newspaper. 

I  'Over  20  listings  nationwide. 

I  'Inquires  and  details  confidential. 

I  BUSINESS  BROKER  ASSOCIATES 

(615)  756-7635  (24  hours) 


I  WE  HAVE  QUALIFIED  BUYERS  for  dailies  and 
I  large  weeklies.  Information  strictly  confiden- 
i  tiaL 

DIXIE  NEWSPAPERS,  INC 
I  TO  Box  490,  Gadsden  AL  35902 
I  (205)  546-3356 

■  NEWSPAPER  CONSULTANTS 

I  I  OWN  one  of  the  most  successful  weekly  news- 
I  papers  on  the  East  Coast.  I  can  help  your  busi- 
I  ness  increase  in  volume.  Reasonable  rates — 
1  call  Steve  Kozak  (914)  623-1060  or  write  16 
i  Fisher  Av.  Nanuet  NY  10954. 


JIMMY  CROWE 

CONFIDENTIAL  NEGOTIATIONS 
Specializing  in  the  best  Southern  markets.  114 
Wickersham  Dr,  Savannah  GA  31411;  (912) 
352-8931,  day  or  night. 

KREHBIEL-BOLITHO,  INC 
Over  500  sales  in  our  31  years. 

(We  handle  different  properties  — 
offices  350  miles  apart.) 

MARION  R  KREHBIEL,  "Norton  Office" 
TO  Box  88,  Norton  KS  67654. 

Office  (913)  877-3407 
ROBERT  N  BOLITHO,  "Kansas  City  Office," 
TO  Box  7133,  Shawnee  Mission  KS 
66207,  Office  (913)  381-8280 


NEWSPAPERS  FOR  SALE 

AWARD-WINNING  well  established  Anglo- 
Jewish  weekly.  Excellent  earning  record.  Unli¬ 
mited  potential.  $2.2  million.  Box  3039,  Edi¬ 
tor  &  Publisher. 


(XJUNTY  SEAT  Midwestern  weekly,  competi¬ 
tive,  with  5000  circulation  will  sell  majority 
control  with  low  down  payment  and  long-term 
payout.  Send  letter  giving  full  deaths  about 
yourself.  Include  a  resume.  Detail  financial  re¬ 
sources.  Box  2964,  Editor  &  Publisher. 

ESTABLISHED  NEW  JERSEY 
COMMUNITY  WEEKLY  NEWSPAPER 
WRITE  BOX  2959,  EDITOR  &  PUBLISHER. 

ESTABLISHED  southwest  Oregpn  weekly  avail¬ 
able.  9000  free  circulation.  $r(X).(X)0.  Wayne 
Chancey  Consultants,  TO  Box  86,  Headland  AL 
36345;  (205)  693-2619. 

FIVE  PAPER  GROUP,  Close  together, 
$1CX),000.  Others,  man  and  wife  size  listings, 
around  $40,000.  Associated  Texas  New^p- 
ers,  brokers,  8ox  2234,  Austin  TX  78768. 

HIGHLY  PROFITABLE  Zone  4  nev«spaper/pu6 
lishing  company.  Growth  near  5  million  dollars. 
Owner  retiring.  Call  or  write  Wayne  Chancey 
Consultants,  TO  Box  86,  Headland  AL  36345; 
(205)  693-2619. 

SOUTH  CAROLINA  EXCLUSIVE  county  seat 
weekly  and  building.  $74.0(X)  gross,  gorxl  net. 
$120.000-good  terms.  Box  3018,  Editor  & 
Publisher. 

SOUTH  TE)(AS  semi-weekly.  TMC.  15th  year. 
Gross  $670M.  Liberal  owner  terms.  James 
White,  Box  109,  McMinnville  TN.  (615)  473- 
2104. 

AMERICA’S  LEADING  BROKERS 
Know  That  When  It  Comes  To 
Selling  Papers  — 

We  Know  Our  Business 
E&P  CLASSIFIEDS 
(212)  752-7050 
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CLASSIFIED  ADVERTISING 
Order  Blank 


Assign  a  box  number  and  mail  responses  daily. 


■Till  Forbidden 


Please  indicate  exact  classification  in  which  ad  is  to  appear. 
Mall  to;  Editor  &  Publisher.  575  Lexington  Av,  New  York,  NY  10022. 


ANNOUNCEMENTS 


NE¥lfSPAPERS  FOR  SALE 


WESTERN  OREGON  Mom  and  Pop,  ownefs  net 
near  2  IK,  growing  fast.  $35,000.  lllSMadi- 
son,  NE,  Box  216,  Salem  OR  97303. 

NEWSPAPERS  WANTED 

IF  YOU  ARE  without  competition  in  your  home 
base,  do  not  have  a  central  printing  plant,  and 
have  at  least  4500  paid  circulation,  our  widely- 
respected  group  of  community  newspapers 
would  like  to  discuss  purchasing  your  non-daily 
publication.  Flexible  arrangements  to  meet 
your  needs,  including  your  remaining  with  the 
newspaper.  No  paper  too  large  for  us  to  consid¬ 
er.  Please  send  information  to  Box  31752,  Edi¬ 
tor  &  Publisher.  All  replies  kept  strictly  con¬ 
fidential. 


SMALL  WEEKLY  WANTED  in  Zone  7,  8  or  9. 
Partnership  considered.  Box  3048,  Editor  & 
Publisher. 

OFFICE  SPACE  WANTED 

ONE  PERSON  Washington  DC  bureau  for  legal 
affairs  daily  looking  to  share  office  space  with 
other  newspapers.  Downtown  Washington 
space  preferred.  Need  space  by  Novemeber  1 
for  indefinite  period.  Contact  Kenneth  lost. 
Managing  Editor,  Los  Angeles  Daily  Journal, 
PO  Box  54026,  Los  Angeles  CA  90054;  (213) 
625-2141. 


INDUSTRY 

SERVICES 

ADVERTISING  SERVICES 

THOUSANDS  OF  NEW  AD  DOLLARS  yours  for  ' 
as  little  as  $50  a  month  with  most  complete 
and  easy  co-op  systems  available.  Includes  i 
training  manuals,  40  programs  and  accrual 
contacts  monthly,  newsletter,  audio  visuals, 
staff  support.  Send  for  15  minute  Co-Up  cas¬ 
sette  Metro  "Co-Up"  System.  A  Goldgraben, 

33  W  34th  St,  New  York  NY  10001. 

CIRCULATION  SERVICES 

VER-A-FAST's  winning  formula  assures  that 
your  starts  are  good  and  being  started.  Program 
also  available  to  save  up  to  30%  of  your  stops. 
Call  Robert  Bensman  at  (216)  651-2000. 


EDITORIAL  SERVICES 

"FOI  ACT  GUIDE  for  Editors."  How  to  get  the 
document  you  need.  By  a  retired  FOI  officer. 
For  further  information  write  Box  3036,  Camar¬ 
illo  CA  93010. 


INDUSTRY  SERVICES 


ENGINEERING  & 
INSTALLATIONS 

PRESS  INSTALLATIONS,  rigging,  engineering 
modifications,  rebuilding  and  removal.  Single 
width  to  4  plate  wide.  Bramble  Professional 
Press  Engineering,  Rt  2,  Box  2285,  McAllen 
TX  78501.  (512)682-7011. 


INK  RECOVERY 

WE  WILL  ACCEPT  your  waste  offset  ink.  Our 
federal  EPA  ID  number  is  CTD000790949. 
Call  for  details.  Ink  Recovery  Service  (203) 
443-5890. 


NEWSPAPER  DESIGN 


FOR  RE-DESIGN,  new  logos,  special  sections, 
new  formats,  layout,  type  specification,  cir¬ 
culation  enhancement,  design  critiques,  and 
staff  training,  call  or  write:  AMERGRAPHICS  & 
URBAN,  INC,  PO  Box  571052,  Miami  FL 
33157:  (305)  248-5434.  The  creative  con¬ 
sulting  and  editorial  design  experts  specializ¬ 
ing  in  precise  visual  communications  for  the 
newspaper  industry.  Ask  for  Alan  Urban,  Presi¬ 
dent  and  Creative  Director. 

NEWSPAPER  SERVICES 

WATCH  YOUR  CLASSIFIED  AD  SALES  SOAR! 
For  43  years  we  have  gained  knowledge  and 
experience  in  sales  management  that  can  help 
you  build  rapid  classified  profits,  promotion 
and  training!  Consultations  and  programs  are 
designed  for  your  own  local  opportunities! 
Greater  profits  can  be  yours.  Call  or  write  for 
more  information  and  references:  Tom  Greene, 
3211  North  74th  Av,  Hollywood  FL  33024; 
(305)  981-1240. 

Put  our  proven  classified  sales  building  experi¬ 
ence  to  work  for  you. 

OFFICE  DESIGN 

INCREASE  PRODUCTIVITY  in  the  office  with¬ 
out  increasing  costs.  Specialized  space  plan¬ 
ning  and  design  for  journalism  offices.  Contact: 
Dan  Danford,  MANNSCHRECK  BUSINESS  IN¬ 
TERIORS,  512  Felix  St,  St  Joseph  MO  64501; 
(816)  279-8567. 


ROLL 

THE 

PRESSES! 

E&P  CLASSIFIEDS 
We  Move  Machinery! 


CLASSIFIED  ADVERTISING  RATES 


LINE  ADS 

1  week  — $3.50  per  line. 

2  weeks — $3.20  per  line,  per  issue 

3  weeks— $3.00  per  line,  per  issue. 

4  weeks— $2.80  per  line,  per  issue. 


POSITIONS  WANTED 

1  week  —$2.50  per  line. 

2  weeks— $2.20  per  line,  per  issue. 

3  weeks — $2.00  per  line,  per  issue. 

4  weeks— $1.80  per  line,  per  issue. 


Add  $3.50  per  insertion  for  box  service.  Add  $2.50  per  insertion  for  box  service, 
count  as  an  additional  line  in  copy.  count  as  an  additional  line  in  copy. 

Count  approximately  39  characters  and/or  spaces  per  line. 

3  lines  minimum  (no  abbreviations). 

Payment  must  accompany  alt  Positions  Wanted, 

Features  Available  and  Announcement  ads. 

DISPLAY  CLASSIFIED 

The  use  of  borders,  boldface  type,  cuts  or  other  decorations,  changes 
your  classified  ad  to  display.  The  rate  for  display-classified  is  $75  per 
column  inch  camera  ready,  $85  pub  set. 

Contract  rates  available  on  request. 

DEADLINE:Every  Tuesday,  2  pm  New  York  Time, 
for  Saturday's  Issue. 

Box  number  responses  are  mailed  each  day  as  they  are  received. 


Nltor  A  PvbllslMr 

575  Lexington  Av,  NY,  NY  10022.  (212)  752-7050. 
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PHOTOTYPESETTING 


EQUIPMENT  E  SUPPUES 
_ PRESSES 


EQUIPMENT  &  SUPPLIES... 


BUSINESS  SYSTEMS 


CUSTOMIZED  BUSINESS  SYSTEMS 
Looking  for  sophisticated  business  and  circula¬ 
tion  systems  tailored  for  your  newspaper?  CDS. 
Inc  offers  proven  systems  in  circulation, 
accounts  receivable,  payable,  payroll,  and 
general  ledger.  We  have  installed  and  modified 
systems  for  newspapers  with  circulations 
varying  from  15,000  to  100,000.  Call  collect 
for  more  information  (913)  381-1 109,  or  write 
CDS,  Inc,  do  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  Park  KS  66212. 


CAMERA  a  DARKROOM 


CHEMCO  Marathon  camera.  Film  size 
24"x24";  30"x40"  copyboard,  480mm  Nikon 
lens.  65  line  glass  screen.  Phone  John  Perfet- 
te.  The  Tribune  Chronicle  (Ohio);  (216)  393- 
2521. 


KAMERAK  SQUEEZE  LENSES 
Variable  lenses  0  to  8%.  Fixed  lenses  up  to 
12%.  Compare  our  quality  and  service. 
KAMERAK  (213)437-2779 

Box  2798  Long  Beach  CA  90801 


SQUeeze  Lenses,  new  and  trade  ins.  .  . 
Manufacturer/Specialists  since  1968 
New,  super  designs  surpass  all 
CK  Optical  (213)  372-0372 

Box  1067,  Redondo  Beach  CA  90278 


COMPUTER  SOFTWARE 


ACCOUNTS  RECEIVABLE  SOFTWARE  de¬ 
signed  by  a  publisher  to  handle  bookkeeping  in 
terms  of  "column  inches."  Provides  many  sales 
analysisfeports,  aging  analysis,  will  print  daily 
cash  and  sales  journals  and  monthly  state¬ 
ments,  will  calculate  "service  charge.”  re¬ 
quires  Radio  Shack  Model  II  64K  micro¬ 
computer.  For  sample  reports,  phone  or  write; 
Steve  Kuckuk,  PO  Box  469,  Shawano  Wl 
54166;  (715)  526-6188. 


ACCOUNTS  RECEIVABLE  SYSTEM 
Developed  by  a  multi-faceted  publisher  to 
handle  all  types  of  receivables  from  invoicing  to 
^atement  generation.  Fully  capable  with  our 
general  ledger,  payroll  and  accounts  payable 
programs.  Sales  analysis,  aging  and  service 
charge calculationsareallsupported.  Requires 
Radio  Shack  Model  II  equipment.  Proems 
can  be  modified  to  meet  your  needs  and  size 
requirements.  For  further  information  contact 
Bob  Mechler,  1303  Mary  Jane,  Memphis  TN 
38116;  (901)396-1444. 


SMALL  DAILIES  AND  WEEKLIES 
Now  you  can  computerize  your  business  and 
circulation  systems  for  under  $60,000  with 
sophistication  formerly  available  only  to  large 
dailies.  Our  economical  software  pactoge  com¬ 
bines  with  the  IBM  Systems  34  to  provide  you 
with  application  in: 

Circulation 
Display  Receivables 
Classified  Receivables 

Payroll,  Accounts  Payable  and  General  Ledger 
Your  newspaper  can  now  obtain  immediate  on¬ 
line  information  with  the  convenience  of  multi¬ 
ple  "CRTS",  all  at  a  very  cost-effective  price 
and  without  the  need  to  create  a  burdensome 
data  processing  department.  For  more  informa¬ 
tion,  call  collect  (913)  381-1109,  or  write 
CDS,  Inc,  do  Sun  Publications,  Interstate  435 
at  Metcalf  Av,  Overland  f^rk  KS  66212. 


MAILROOM 


CUTLER-HAMMER  conveyors  and  spare  parts. 
Also  new  Oabtree  comc)^  and  spare  parts. 
NORTHEAST  STORAGE  &  INOIJSTRIES 
(213)  257-7557 


(KXJD  RECONDITIONED  Cheshire  and  Mag- 
nacraft  labeling  machines  with  single  and  mul¬ 
tiwide  label  heads  and  quarter  folders.  Call 
Scott  or  Ed  Helsley;  (800)  527-1668. 


MULLER  AND  MARTINI  Model  227E.  2  into  1 
inserter  for  sale.  Excellent  condition.  New  cost 
$47,500,  your  cost  $29,950.  For  information 
call  Obie  Lee  (713)  526-2693. 


MAILROOM  EQUIPMENT.  Buy  &  Sell.  10% 
commission— our  only  fee.  Jeff  Weber  (216) 
729-2858,  Box  413,  Gates  Mills  OH  44040. 


SHERIDAN  48P  inserter  with  complete 
conveyor  connection  and  spare  parts. 
Sheridan  24P  inserter  with  handfN  table. 
Folded  edge  first  delivery  system  for  Sheri¬ 
dan  inserter. 

Muller  229  inserter. 

Ferag  H5(X)  Counter  Stacker. 

Sta  Hi  257  Counter  Stacker. 

Sta  Hi  251  Counter  Stacker  with  spare  parts. 
Sheridan  5  knife  trimmer. 

Baum  quarter  folder. 

Guilmont  quarter  folder. 

Saxmayer  tying  machine. 

All  equipment  in  excellent  condition  and  avail- 
I  able  immediately. 

Graphic  Management  Associates,  Inc. 
Newspaper  Mailroom  Systems  Division 
11  Main  St.,  Southboro  MA  01772 
(617)  481-8562 


MISCELLANEOUS 


BALDWIN  DOCUMENT  CONVEYOR,  single 
channel  three  feet  high,  85  to  90  running  feet 
with  two  45  degree  turns.  Less  than  6  months 
in  classified.  Like  new.  Make  us  an  offer.  (919) 
323-0610. 


FOR  SALE— 20,000  black  steel  city  road  run¬ 
ner  motor  route  tubes.  Price  is  negotiable.  Ex¬ 
cellent  condition.  Quick  sale  necessary.  Bill 
Johnson,  Record  Publishing,  123  N  Prospect, 
Ravenna  OH  44266;  (216)  296-8414. 


TEMPORARY  COVERED  STORAGE 
Used  air-supported  structure  50'xl00'x25' 
high,  in  good  condition.  Currently  used  for  ac¬ 
tive  storage:  may  be  viewed  prior  to  purchase. 
Manufactured  by  Air  Tech  Industries.  Inc.  In¬ 
cludes  interior  lighting,  air  lock,  two  primary 
blowers,  propane  back-up  blower,  and  fuel 
tank.  Available  December  1981  time  frame. 
Call  Jim  Salzano,  (201)  646-4151. 


NEWSPRINT 


30  LB  NEWSPRINT  ROLLS  all  sizes 
BEHRENS  Pulp  &  Paper  Corp 
3305  W  Warner,  Santa  Ana  CA  92704 
(714)  556-7130 


NEWSPRINT — Specialties-colors-converting. 
David  F  Hoy-Paper  Sales,  Mill  Agent;  Affili¬ 
ated:  The  Paper  Group,  Inc,  CortaroAZ  85230, 
(602)  297-9976;  New  York  (212)  752-0558. 


AM  (X)MPSET  510  with  processor  used  less 
than  3  months.  Paid  $18,000-sacrifice 
$13,000  cash  or  terms.  (305)  994-8777. 


BRPE  PUNCHES 
for  paper  tape 

Los  Angeles  Times  (213)  972-5186 


COMPUGRAPHIC IV  HR  model  B,  $5500;  LR- 
B.  $5250;  also  model  A's,  $3750.  Unified 
composers.  $2500.  AM  3510/504,  $8950. 
Compugraphic  II,  $25(X).  4961,  $1500.  Itek 
430,  $4750.  7200  HR,  $1500.  VIP  Servo, 
$14,500.  Quad  1200,  $8950.  All  Guaren- 
teed.  Many  more.  Jeff  Weber.  (216)  729- 
2858. 


COMPUGRAPHIC  VIDEOSETTER  Universal,  2 
years  old,  reverse  lead,  reverse  type,  includes 
11  fonts,  complete  Analog  and  Digital  spare 
parts.  $^,9(Xj.  (kxnpu^phic  7700  Editwri- 
terand  2750  Editwriter  terminal,  72  fonts  with 
plugs  and  Compugraphic  RC  processor. 
$15,000  complete.  Howard  Barrow,  (919) 
%7-7045. 


FOR  SALE— 2  brand  new  APS-5-lOO's.  1  with 
mag  tape  drive.  Never  used  in  production.  Price 
for  both  APS-5-lOO's  and  mag  tape  drive 
$200,000.  Call  for  individual  prices:  Dick  Wal¬ 
lace  (714)  953-7705. 


MARK  I P- 16. 5  lenses;  Mark  I  updated  to  Mark 
IV,  13  lenses,  Mark  V.  13  lenses,  and  5  AKI- 
CIT-70  keyboards.  Priced  to  sell.  Please  call 
Jim  HekJenreich,  (305)  377-3721. 


PACESETTERS— Mark  V,  $13,900.  Mark  IV, 
$7500.  Mark  I.  $1750.  38  segments,  $125 
each.  All  guaranteed.  Jeff  Weber.  (216)  729- 
2858 


THREE  (3)  ELECTROSETS  perforating 
keyboards.  6-level  punch  for  ^/h"  perforator 
tape.  Excellent  condition.  $800  each  or  best 
offer.  Box  2966,  Editor  &  Publisher. 


TWO  COMPUGRAPHIC  7200s  available  im¬ 
mediately.  One  low  range  with  display,  one  high 
without  display.  Extra  cassettes  and  font  strips 
included.  Cine  Compugraphic  Videosetter  I  with 
two  font  grids.  (>>ntact  Larry  Barr.  Fort  Wayne 
Newspaper;  (219)  461-8270. 


TYPESETTING  BARGAIN!  Compugraphic 
Trendsetter  812  Low  Range  with  2  M(jT's, 
plenty  of  new  disks,  16  type  fonts  with  width 
cards,  spare  parts  kit  and  font  cleaner— deli¬ 
vered  August,  1980.  Presently  in  use.  Over 
$30,000  in  equipment  for  $22,000.  Perfect 
for  newspaper,  job  shop,  ad  agency  or  pub¬ 
lishing  company.  Too  much  equipment  for  our 
needs  but  it  will  do  the  job  for  you.  (915)  332- 
3168  or  write  Mike  Sherrod,  PO  ^x  3465, 
Odessa  TX  79760. 


UNISETTER  LR,  Unified  Composer,  FDR  read¬ 
er,  4  strips.  $11,900.  All  or  part.  Guarenteed. 
Jeff  Weber,  (216)  729-28587 


PRESS  CONVERSIONS 


WEB  WIDTH  REDUCTION 

PRESS  PARTS  *  CONVERSION  LABOR 
Reasonable  delivery  time  *  Expert  Installation 
Over  1(X)  Web  Width  Reductions  (Ximpleted 
George  R  Hall,  Inc 
(800)  321-3109 


PRESS  PARTS 


COMPUTERS 


COPY  (XJNTROL  III  stand-alone  computer  ter¬ 
minal  for  text  entry,  edit,  disk  storage  and 
phone  communications  to  your  computer;  with 
word  processing.  Terminal  Systems  Corpora¬ 
tion,  wl  Columbia  Cr,  Merrimack  NH  03054; 
(603)  424-5033. 


TELERAM’S 

P1888 

Portable/Bureau 

Terminal 

Sales  demo  units  in  perfect  condition  with  90 
day  warranty— includes  cassettes  with 
216,000  characters  of  storage,  7"  diagonal 
screen  and  host  of  text  editing  abilities  and 
keyboard.  $4295  each,  while  supply  lasts. 
Contact:  Teleram  Communications  Corp,  2 
Corporate  Dr.  White  Plains  NY  10604. 

(914)  694-9270 


NEWSPRINT  ROLLS— We  Buy/Sell.  Kramer  & 
Cramer  Inc,  540  Frontage  Rd,  Northfield  IL 
60093;  (312)  446-7017. 


NEWSPRINT  ROLLS 

DIRECT  MILL  SHIPMENTS  FROM  OUR 
AMERICAN  &  CANADIAN  MILLS. 

brookman  paper  corp. 

300  E  54  ST,  NEW  YORK  NY  10022 

(212)  688-3020 


PHOTOTYPESETTING 


ONE  SYSTEMS— Complete  front  end  system, 
16  terminals,  2  remotes,  output  printer,  wire 
service  terminals,  spare  parts,  daily  paper  went 
out  of  business,  must  sell,  may  tr^.  (405) 
737-9494. 


PHOTOTYPESETTING  EQUIPMENT.  Buy  & 
Sell.  10%  commission — our  only  fee.  Jeff  We¬ 
ber  (216)  729-2858,  Box  413,  Gates  Mills  OH 
44040. 


BRONZE  TROLLEYS,  ink  floats,  and  more  for 
Goss  Headliner  series  press.  Highest  quality, 
fastest  delivery,  25%-115%  less  than  OEM 
prices.  Call  or  write  for  our  catalog.  URBAN 
PRINTING  PRESS  PARTS,  PO  Box  571052, 
Miami  FL  33157;  (305)  245-1351. 


PRESSES 


21  Vt"  CUTOFF  HOE  COLORMATIC,  3  units,  2 
half  decks,  available  now. 

224'4"  Goss  Headliner  unit,  1  color  hump. 
New  ink  oscilating  gear  Go»  Headliner. 

224'4"  cutoff  Hoe  color  convertible  4  units, 
available  now. 

Now  in  our  warehouse  cleaned  and  painted  or 
rebuilt. 

4  unit  Harris  V22. 

1  unit  Harris  VI 5A. 

1  Gregg  imprinter. 

6  unitV15A. 

BRAMBLE  PROFESSIONAL  PRESS  INC. 
Route  2.  Box  2285,  McAllen  TX  78501 
(512)  682-7011 


LINOTYPE  Newsmaster  offset  newspaper 
press,  5  units  (4  units  are  3/c  units),  45V7" 
(224'4"  cut-off)  X  36  web  width,  2  folders,  5 
flying  pasters,  drives  and  all  accessories,  new 
1972,  priced  one-third  of  replacement  cost. 
IPEC.INC 
97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


PRESSES.  BUY  &  SELL.  10%  commission — 
our  only  fee.  Jeff  Weber  (216)  729-2858,  Boor 
413,  Gates  Mills  OH  44040. 


THE  WEB  SPECIALISTS 
Goss  SSC,  8  units,  1980 
Goss  SC,  6  units,  1969 
Goss  Community,  4  units,  1978 
Goss  Communi^i,  4  units,  1972 
Harris  Vise,  5  units,  1979 
Harris  V25,  8  units 
2  JF25S.  1977 
!  Butler  Autosplicets,3 
j  ONE  Corp/Atlanta 

I  (404)  321-3992  Telex  700563 

I  1976  6  UNIT  NEWSKING  with  KJ  6  folder. 

counterveyor,  all  related  press  and  camera 
!  equipment  to  set  up  cornplete  shop.  San  Anto- 
I  nio  TX.  (512)  736-43077 


WE  HAVE  IN  STORAGE:  Spare  parts  for  Hoe, 

I  Scott,  Goss  and  Wood  presses,  offset  or  letter 
I  press;  portable  ink  fountains;  2  Cline  reels  and 
pasters;  Goss  single  width  balloon;  104Acoun- 
I  ter  stacker;  4  units  Goss  (Ximmunite  press;  6 
I  units  Goss  Urbanite  press;  5  units  Econo  «reb 
I  press;  forklifts  with  rotating  roll  clamps.  We 
i  nave  or  can  get  what  you  need  for  your  press- 
!  room  or  maiTroom.  We  do  machinery  moving 
;  and  erecting.  We  but  used  printing  equipment. 

I  N<mTHEAST  STORAGE  AND 

I  INDUSTRIES  INC. 

j  (213)  257-7557 


HARRIS  EQUIPMENT 
6  Units  -  2  Folders  -  V15A 
4  Units  -  2  Folders  -  V25 
8  Units  -  3  Folders  -  V25 

Can  be  seens  in  operation! 

We  are  agents  only.  Guarantee  our  finder's  fee, 
then  make  your  own  deal  with  the  owners. 

UPECO 

PO  Box  455 
Lyndhurst  NJ  07071 
(201)  438-3744 


GOSS  URBANITE  PRESSES 
AND  COMPONENTS 

4  units  1  folder,  1972 
6  units  1  folder,  1972 

Roll  stands,  upper  balloon  former,  motor  drives 
and  miscellaneous  accessories.  We  will  sell 
complete  presses  or  components. 

I  PEC,  INC. 


97  Mantuardt  Drive 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


GOSS  SUBURBANS,  2  units,  3  units,  4  units, 
with  folders  available.  Completely  refurbished. 
Also  Suburban  add-on  units,  single  or  stacked. 
All  types  of  web  equipment  available:  (415) 
626-7020  or  (408)  49^0666. 


GOSS  SUBURBAN — Urbanite  roll  stand.  4- 
position,  2  high.  Brass  bushing  style.  $5000. 
Call  Sid  Simon  (215)  365-1155. 


GOSS  URBANITE  PRESSES 
6  unit  Goss  Urbanite  press,  SN  U-892, 

M^  1971. 

6  unit  Goss  Urbanite  press,  SN  U-640, 

Mfg  19M.  Used  to  print  15,000  daily 
newspaper. 

Both  presses  have  been  well  maintained  and 
are  available  for  immediate  delivery. 

Offered  exclusively  by 
Inland  Newspaper  Machine^  Corp. 
105th  &  Santa  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  4-2362 
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EQUIPMENT  A  SUPPLIES 


PRESSES 


HARRIS  V15C 

5  Unit  Harris  web  offset  press,  manufactured 
and  installed  in  1979,  Vlt  and  V4  page  folder, 
50  hp  drive,  excellent  press. 

Offered  exclusively  by 
Inland  Newspaoer  Machinery  Corp 
105th  &  SanU  Fe  Dr,  PO  Box  15999 
Lenexa  KS  66215 

(913)  492-9050  Telex  42362 

HARRIS  V-15A,  4  units,  1971. 

Harris  V-15A,  6  units,  1973. 

Harris  V-15A,  add-on  units,  1977. 

Harris  845,  6  units,  23  9/16", 

Harris  V-15A,  8  units,  1973. 

Cottrell  V-25,  Vx  and  ^  folder. 

Goss  Community  add-on  units,  1969-76. 

Goss  Suburban  add-on  units. 

Goss  folders:  Urbanite,  Suburban,  SU. 

Goss  Urbanite  Vx  folders. 

Goss  4,  6,  8-position  roll  stand. 

Gregg  flying  imprinter  22  Vx",  45  W. 

Fincor  motor  and  controls. 

Harris  M-IOOOA,  4  units  23Vi  1972. 

Harris  845,  2244,  5  units,  1973. 

Harris  8  units,  34W  x  50. 

Fairchild  Newsking  2  units,  1972, 

Colorking  folder  KJ-6. 

Goss  P-50  34V7  x  50,  6-unit. 

WANTED:  Newspaper  equipment  and  com¬ 
plete  plants. 


I  PEC,  INC 


HELP  WANTED. 


97  Marquardt  Dr 
Wheeling  IL  60090 

(312)  459-9700  Telex  20-6766 


WMiTED  TO  BUY 

CHESHIRE  and  Phillipsburg  any  condition. 
Call  collect  Herb  (201)  289-7900.  AMS,  1290 
Central  Av,  Hillside  NJ  07205. 

GOSS  COMMUNITY  OIL  BATH, 
with  SC  folder  unit  separate. 

Box  1983,  Editor  &  Publisher. 

UTE  STYLE 

COTTRELL  V22/25  AND  845 
BOX  273,  EDITOR  &  PUBLISHER. 

MULLER  231  Counter  Stacker  for  daiW  news¬ 
paper  operation.  Reply  to  Box  3037,  Editor  & 
nblisher. 

NEED  1500  SERIES  GOSS  SUBURBAN 
4  to  6  units 

BOX  200,  EDITOR  &  PUBLISHER. 

WILL  PAY  TOP  CASH  PRICES  for  paper  cut- 
ters,  Phillipsburg  and  Pitney-Bowes  inserting 
machines;  Cheshire  automatic  labelers,  die 
cutters,  sheeters,  Bunn  string  ^rs,  envelope 
converting  equipment,  vacuum  forming,  shrink 
pKk,  skin  packaging  and  blister  forming  also 
printing  presses  etc,  plus  Virkotype  and  gold 
stamping  equipment.  We  will  assume  all  pick 
up  and  transportation  charges  and  pay  in  cash 
or  certified  check  in  advance.  Phone  toll  free 
(800)  521-7301  or  in  Michigan  (313)  547- 
6200. 

M  SELLARS  &  ASSOCIATES 
PO  Box  20190 
Femdale  Ml  48220 

WANTED  TO  BUY— Mergenthaler  303-TC24 
typesetter  in  operating  condition.  Contact  Tho¬ 
mas  J  Party,  Production  Manager,  The  Daily 
News,  (717)  272-5611. 


IT’S  A  CLASSIFIED 
SECRET! 


We  ll  never  reveal  the  identity  of  an 
E&P  box  holder.  However,  if  you 
don't  want  your  reply  to  go  to  cer¬ 
tain  newspapers  (or  companies), 
seal  your  reply  in  an  envelope 
addressed  to  the  box  holder. 
Attach  a  note  listing  newspapers, 
groups  or  companies  you  don't 
want  the  reply  to  reach ;  put  the  rep¬ 
ly  and  note  in  an  envelope  addres¬ 
sed  to  E&P  Classifieds.  If  the  Box 
Number  you're  answering  is  on 
your  list,  we'll  discard  your  reply. 


ACADEMIC  1 

THINKING  OF  EARLY  RETIREMENT  but  need 
supplemental  income;  now  a  city  editor  or 
ma^  managing  editor  but  at  some  point  spent 
several  years  weeing  directly  with  reporters  on 
their  writing--and  liked  it?  Exciting  new 
teaching  opportunity,  in  Florida;  $15,000- 
$18,000  year,  30-hour  week.  Send  full  back¬ 
ground,  include  reporters  in  your  references. 
Box  3005,  Editor  &  Publisher. 

ADMINISTRATIVE 

ADVERTISING  MANAGER— Daily  college 
newspaper  with  large  student  staff.  Person 
must  have  minimum  of  2-5  years  successful 
commercial  daily  experience,  knowledge  of 
national  and  co-op  advertising  a  plus,  salary 
mid-teens  plus  commission,  good  benefits.  Re¬ 
sume  to  Nancy  L  Green,  Kernel  Press  Inc,  210 
Journalism  Bidg,  University  of  Kentucky,  Lex¬ 
ington  KY  40506-0042. 

CONTROLLER — For  26,000  daily  newspaper. 
Accounting  degree  with  3-5  years  experience. 
Send  resume  and  salary  history  to  General  Man¬ 
ager,  700  Monument  St,  Danville  VA  24541. 

GENERAL  MANAGER  sought  for  14,000  daily 
in  southern  Indiana.  Looking  for  individual  with 
strong  background  in  all  phases  of  newspaper 
operation,  including  marketing  and  computer¬ 
ization.  Send  resume  and  salary  requirements 
to  Allan  Murphy,  Herald-Times  Inc,  PO  Box 
909,  Bloomington  IN  47402. 

REGIONAL  PUBLICATION  requires  experi¬ 
enced  publishers  to  create  independent,  zoned 
newspapers  with  circulation  of  60,000  to 
80,000  in  Seattle  metropolitan  market.  Dis¬ 
tribution  and  mailing  costs  automatically  paid 
as  part  of  publishing  package.  Profit  possible 
with  as  few  as  eight  standard  pages  per  week. 
Opportunity  to  create  unique  newspapers  with 
risk  limited  to  working  capital  for  small  staff 
and  office.  Write  TMC  Publications,  Inc,  1601 
Westin  Building,  2001  Sixth  Av,  Seattle  WA 
98121, 

SUPERVISE  ACCOUNTING  (hands  on)  with 
publications  and  data  processing  experience. 
Good  typist,  ten  key.  6  person  department. 
Send  resume  and  salary  history  to:  Phil  Turner, 
General  Manager,  (marked  personal).  Daily 
Variety  (division  of  New  York  Variety),  address 
1400  N  Cahuenga  Blvd,  Hollywood  CA  90028. 

Do  not  phone!  We  offer  all  benefits  package, 
permanency,  and  excellent  salary. 

SPECIAL  PROJECTS  MANAGER— Major  Sun¬ 
belt  newspaper  seeks  aggressive,  experienced 
special  projects  manager.  Previous  experience 
should  include  extensive  understanding  and 
use  of  work  flow  measurement  and  control 
methods.  Accounting  and  finance  experience 
helpful.  Individual  must  have  ability  to  com¬ 
municate,  evaluate  and  make  recommenda¬ 
tions.  Hi^  $20’s,  bonus  program,  excellent 
benefits  package.  Send  resume  to  Box  3054, 
Editor  &  Publi^er. 

VETERAN  DAILY  and  weekly  manager,  produc¬ 
tive  teacher  with  complete  knowledge  of  every 
department.  Can  publish  or  assist  publisher. 
Interview  now.  Will  reply  to  all  immediately. 
Box  3053,  Editor  &  Publisher. 

ADVERTISING 

ADVERTISING  SALES/MANAGER 

Small  eastern  Pennsylvania  daily  with  TMC  edi¬ 
tion  needs  an  energetic,  experienced  person  to 
develop  a  classified  department  and  to  beef-up 
our  retail  division.  Cannot  be  afraid  of  competi¬ 
tion.  Salary  plus  commission.  Send  resume 
with  salary  requirements  to  Box  2997,  Editor  & 
Publisher. 

ADVERTISING  MANAGER  for  Zone  2  suburban 
weekly.  Self-starter,  leader  to  motivate  youth¬ 
ful  sales  staff.  Minimum  5  years  experience  in 
advertising.  Reply  to  Box  2998,  Editor  &  Pub¬ 
lisher. 

ASSISTANT  ADVERTISING  DIRECTOR 
Excellent  opportunity.  Immediate  opening  for 
48,000  daily,  62,000  Sunday  (7  day  publica¬ 
tion)  in  Zone  2,  Seek  highly  motivated,  experi¬ 
enced  individual  with  strong  leadership  expeii- 
ence  with  heavy  emphasis  on  sales  develop¬ 
ment.  Salary  commensurate  with  experience. 
Excellent  benefits.  Send  resume  to  Box  3007, 
Editor  &  Publisher.  Our  employees  know  of  this 
opening. 

ADVERTISING 


AD  SALES  REP 
National  award-winning,  twice-weekly  seeks 
experienced  and  professionally  minded  man  or 
woman  who  wants  to  achieve  top  earnings  and 
move  up  in  a  growing  company.  Must  have  at 
least  2-3  years  print  experience  and  can  pro¬ 
vide  clippings  of  ad  layouts.  First  year  guaran¬ 
tee  minimum  $20-$25K.  Our  sales  are  up  over 
50%  over  1980.  We  have  the  tools,  co-op  de¬ 
partment,  marketing  research,  and  promotion 
to  help  you  succeed.  Send  resume  to  Rob  Kem¬ 
per,  NEWSLIFE,  Box  10000,  Marion  OH 
43302.  Equal  Opportunity  Employer. 


ADVERTISING  DIRECTOR 
Upstate  New  York  15,000  independent  daily 
has  immediate  opening  for  sales  professional 
versed  in  contemporary  marketing  and  people 
oriented  management.  Must  be  able  to  develop 
and  direct  staff  of  12  through  example  and 
hands-on  leadership.  Progressive  company 
with  weekly,  cable  and  commercial  printing 
businesses.  Salary  in  twenties  plus  monthly 
cash  bonus.  Reply  in  confidence  to  Paul  Hans, 
THE  RECORDER,  1  Venner  Rd,  Amsterdam  NY 
12010;  (518)  843-1100. 


ADVERTISING  MANAGER— We  are  looking  for 
a  strong  manager,  motivator  to  build  business 
in  a  growth  area  of  Florida.  Good  salary  and 
benefits.  Send  reply  to  Box  3049,  Edilor  & 
Publisher. 


CLASSIFIED  MANAGER,  northern  Zone  9,  7 
paper  suburban  twice  weekly,  over  90,(X)0  cir¬ 
culation.  Seeking  experienced  classified  man¬ 
ager  who  seeks  challenge,  loves  a  competitive 
market,  goal  oriented,  born  achiever  with  track 
record  of  success.  Person  who  can  assemble, 
train,  motivate  a  result  oriented  sales  team. 
Your  abilities  with  our  tremendous  growth 
situation  makes  an  excellent  opportunity  for 
the  right  person.  Box  2928,  Editor  &  Publisher. 


CLASSIFIED  MANAGER 
Promotion  creates  opening  for  1 5,000  PM  and 
Sunday.  If  you  love  the  challenge  of  competi¬ 
tion,  have  a  track  record  that  proves  you  are  an 
achiever  and  can  train  and  manage  outside  and 

ghoneroom  sales  to  new  heights,  phone  Jim 
lair.  The  Daily  Independent,  Kannapolis  NC; 
(704)  932-3131, 


HELP  WANTED 


CLASSIFIED  TELEPHONE  SALES  MANAGER 
Join  a  growing  80,000  daily  with  career  oppor¬ 
tunity.  Manage  entire  phone  department, 
voluntary  and  contract.  Department  status  re¬ 
ports  directly  to  ad  director.  Must  be  creative, 
self-starter,  experienced  administrator,  moti¬ 
vator  and  trainer.  Excellent  salary,  bonus  plan 
and  fringes.  Department  to  be  expanded.  Right 
person  shouid  earn  mid  to  high  twenties  and 
more.  Send  resume  to  Box  304 1 ,  Editor  &  Pub¬ 
lisher.  Include  background  experience  and 
qualifications. 


DISPLAY  AD  SALES  for  weekly  newspaper. 
Lake  Tahoe  News,  PO  Box  658,  S  Lake  Tahoe 
CA  95705;  (916)  544-8904. 


INTELLIGENT  AND  AGGRESSIVE  retail  ad 
manager  is  needed  for  a  medium-sized  Ohio 
daily.  This  perwn  must  have  a  strong  back¬ 
ground  competing  with  or  working  for  a  free 
distribution  print  media.  The  position  offers  an 
excellent  opportunity  to  advance  into  general 
management.  Send  resume  including  s^ary  re¬ 
quirements  to  Box  3021 ,  Editor  &  Publisher,  in 
strictest  confidence. 


ADVERTISING  SALES  MANAGER 
Very  successful  broadsheet  shopper  needs 
take<harge  type  salesperson.  Must  have  ability 
to  hire,  train  and  work  with  sales  staff.  Live  in 
the  beautiful  Pocono  Mountains  of  northeast 
Pennsylvania.  Send  complete  information — 
PO  Box  345,  Stroudsburg  PA  28360. 


ADVERTISING  SALES 

Retail  and  classified  sales  positions  available 
in  dynamic  northern  New  Jersey  daily  newspap¬ 
er.  Advertising  sales  experience  required.  Ex¬ 
ceptional  salary,  benefits,  incentive  program. 
Call  Richard  Cook,  Daily  Journal,  Elizabeth  NJ; 
(201)  354-5000. 


ADVERTISING  DIRECTOR  sought  for  17,000 
Mississippi  daily  with  associated  shopper,  spe¬ 
ciality  publications.  Need  hands-on  leader  who 
will  maintain  contact  with  all  size  accounts  and 
motivate  staff  on  a  consistant  basis.  Personal¬ 
ity,  public  relations  skills  are  necessities. 
Award-winning  newspaper  in  rapidly  growing 
area  with  family-oriented  college  outdoor 
locale.  Send  resume,  salary  history  to  CK  Bur- 
son,  The  Commercial  Dispatch,  Box  511,  Col¬ 
umbus  MS  39701. 


ADVERTISING 


SALES  ORIENTED  advertising  representative 
for  20,000  daily.  Join  our  young,  growing  staff, 
selling  both  display  and  classified.  Experience 
or  education  in  print  sales  required.  Salaiy  plus 
commission.  Send  resume  to  S  Haskell,  Adver¬ 
tising  Director,  Kennebec  Journal,  Augusta  ME 
04330. 


THE  SEARCH  IS  ON.  ^les  manager,  3  weekly 
newspapers,  training  of  new  sales  people, 
agency  calls,  making  some  calls  on  larger 
accounts,  salary  plus  commission.  Casper, 
Wyoming.  (307)  265-3870  John. 


WE  ARE  A  MAJOR  metropolitan  East  Oust  dai¬ 
ly  seeking  an  experienced  classified  manager  to 
direct  our  entire  classified  operation  of  approx¬ 
imately  45  inside  and  outside  salespersons  in 
one  of  the  country’s  most  competitive  markets. 
This  is  an  excellent  opportunity  for  an  aggres¬ 
sive,  self-motivated,  goai-oriented  achiever 
who  seeks  a  challenge.  If  you  have  a  minimum 
of  10  years  experience  in  the  advertising  sales 
field,  a  proven  record  of  sales  management  (5 
years  or  more)  in  a  competitive  market  situa¬ 
tion,  an  ability  to  motivate  and  lead  people  as 
well  as  produce  sales  yourself,  we'd  like  to  hear 
from  you. 

We  offer  an  excellent  starting  salary  and  com¬ 
pany  benefits.  Interested  and  qualified  appli¬ 
cants  may  send  resume  including  salary  re¬ 
quirements  to  Box  3027,  Editor  &  Publisher. 


WE'RE  LOOKING  FOR  a  goal  directed  self¬ 
starter  who  wants  to  progress  on  a  management 
path  in  our  exciting  industry.  This  position  calls 
for  a  creative,  versatile  and  flexible  personality 
profile  willing  to  work  toward  meeting  objec¬ 
tives  and  achieving  rewarding  financial  incen¬ 
tives.  Tell  us  about  yourself.  Send  resume  to 
Thomas  J  Lager,  Display  Advertising  Manager, 
The  Saginaw  News,  203  S  Washington,  Sagi¬ 
naw  Ml  48605. 


RETAIL  AD  MANAGER,  7-day  newspaper 
(45,(X)0),  Zone  5.  Must  have  sales  manage¬ 
ment  experience,  be  aggressive  and  communi¬ 
cate  well.  Good  salan  and  benefits.  Send  re¬ 
sume  to  Box  3000,  Editor  &  Publisher. 


RETAIL  ADVERTISING  MANAGER  for  30,000 
PM  daily  in  universiW  community.  Outstanding 
career  opportunity  for  energetic,  bright  indi¬ 
vidual  with  proven  experience  in  management 
and  marketing.  Send  resume  to  Publisher,  Dai¬ 
ly  Progress,  PO  Box  1287,  Charlottesville  VA 


IMMEDIATE  OPENING  for  an  aggressive  retail 
advertising  sales  person.  Medium-size  daily. 
Salary  plus  commission,  auto  allowance,  be¬ 
nefits.  Mnd  resume  to  Billy  R  Tucker,  Warner 
Robins  Daily  Sun,  PO  Drawer  A,  Warner  Robins 
GA  31099. 


OUR  SALES  HAVE  BEEN  STAGNANT  for  7 
years  and  we're  ready  to  do  something  about  it. 
We've  reorganized  our  display  advertising  de¬ 
partment  and  now  there  is  an  opening  for  mana- 

ftr.  We  are  a  6  day  daily  with  a  circulation  of 
4,000  located  in  Zone  6.  We  need  someone 
who  will  motivate  our  salespeople  and  increase 
lineage  through  old  fashioned  sales  efforts.  Re¬ 
ply  to  Box  3059,  Editor  &  Publisher. 


ARTIGRAPHICS 


ARTIST-CARTOONIST 

The  Fayetteville  Times  has  been  raided  again 
by  a  major  newspaper.  Our  latest  staff  artist- 
editorial  cartoonist  is  headed  for  St  Petersburg 
after  5  months.  Rising  young  stars  is  what  we 
are  after,  but  we  would  also  like  one  to  glow 
here  for  at  least  a  couple  of  years.  Apply  if  you 
have  experience  in  charts,  maps,  humorous 
and  serious  news  illustrations,  editorial  car¬ 
toons,  etc.  Color  capability  helpful.  Send  re¬ 
sume  and  examples  of  your  work  to  Personnel 
Director,  The  Fayetteville  Times,  PO  Box  849, 
Fayetteville  NC  28302. 


IS  THERE  A  DOCTOR 
IN  THE  HOUSE? 

Yes,  yes,  yes!  When  the  experienced 
professor  is  looking  for  a  change  of 
scene  or  challenoe,  he/she  knows 
the  place  to  find  that  job  is  E&P 
CLASSIFIEDS!  E&P  is  found  in  most 
Journalism  libraries  around  the 
country,  so  what  more  logical  place 
to  list  your  Academic  openings? 
E&P  CLASSIFIEDS— 

WE’RE  EDUCATED! 
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HELP  WANTED 

HELP  WANTED 

ARTIGRAPHICS 

EDITORIAL  1 

EDITORIAL 

EDITORIAL 

ENERGETIC  AD  PRODUCTION  MANAGER  for 
weekly  tabloid  newspaper  in  Sun  Valley,  Idaho. 
In  charge  of  ad  specs,  paste-up  and  production 
of  200  ads  weekly,  supervise  two  artists.  Need 

2- 3  years  experience  and  knowledge  of  layout, 
ad  specs,  ujmpugraphic  typesetting  equip¬ 
ment,  process  camera.  Salary  $11,500  to 
$13,000.  Send  resume  and  clips  to  Idaho 
Mountain  Express,  ro  Box  1013,  Ketchum  ID 
83340.  Deadline  September  10. 

EDITORIAL  ARTIST  capable  of  producing  crea¬ 
tive  maps,  charts,  illustrations  and  cartoons. 

3- 4  years  experience.  New  York  based  multi- 
media  company.  Box  3058,  Editor  &  Pub¬ 
lisher. 

_ CIRCULATION _ 

CIRCULATION  MANAGER— Basic  knowledge 
and  experience  in  expanding  and  building 
home  delivery  and  single  copy  sales  necessary. 
Excellent  opportunity  for  district  manager  who 
has  been  involved  in  all  phases  of  circulation 
work  and  is  ready  to  build  and  lead  his  own 
circulation  department.  Advancement  oppor¬ 
tunities.  Send  full  resume  to  Box  3019,  Editor 
&  Publisher. 

CITY  CIRCULATION  MANAGER 
We  are  looking  for  an  individual  who  has  the 
talent,  experience  and  leadership  to  take  on  a 
unique  challenge  in  our  highly  competitive  two 
new^per  market.  We  are  a  medium-size  daily 
and  Sunday  newspaper  and  we  are  looking  for 
someone  to  manage  our  city  home  deliver  op¬ 
eration.  This  position  is  a  key  growth  position  in 
our  circulation  operations  ana  success  in  meet¬ 
ing  the  challenge  of  home  delivery  circulation 
growth  will  be  appropriately  rewarded  both  in 
terms  of  compensation  and  career  growth.  If 
you  are  interested  in  this  type  of  opportunity, 
send  your  resume  to  Box  3034,  Editor  &  Pub¬ 
lisher. 


CIRCULATION  DIRECTOR  for  8000  daily  with 
26,500  TMC  distribution.  Must  have  good 
knowledge  of  FREE  distribution  as  well  as 
voluntary  pay  systems.  Strong  on  promotion 
and  senrice.  Good  opportunity  for  second  per¬ 
son  on  larger  paper  to  move  up.  Please  send 
resume,  including  experience,  education  and 
salan  req^uirements  to  Cliff  Downing,  THE 
FREE  PRESS,  PO  Box  100,  Quakertown  PA 
18951. 


BUSINESS  EDITOR 

Growing  south  Florida  AM  has  challenge  for 
creative  editor.  Compete  in  major  metro  market 
and  manage  bright,  amressive  staff.  Qualified 
applicants  must  have  5  years  experience  edit¬ 
ing  and  writing,  including  supervisory  experi¬ 
ence.  We  offer  an  excellent  salary  and  fringe 
benefits  and  a  dynamic  work  environment. 
Qualified  applicants  please  send  resume  in¬ 
cluding  salan  history  and  recent  clips  to: 

Emptoyrnent  Manager 
Ft  Lauderdale  News/Sun  Sentinel 
101  N  New  River  Dr,  East 
Ft  Lauderdale  FL  33302 
(305)  761-4749 

An  Equal  Opportunity  Employer 
CITY  EDITOR 

You're  directirw  at  least  6  reporters  now,  prob¬ 
ably  at  a  25,()00  daily  with  a  reputation  for 
strong  local  reporting.  You  lead  well,  know  VDT 
editing,  create  lively  layouts.  We’re  a  36,000 
AM  daily  in  a  small  town  setting  2  hours  from 
big  city  attractions  in  Washington  DC  and  Phi¬ 
ladelphia.  We  need  a  good  leader.  Write  Box 
3001,  Editor  &  Publisher. 

EDITORIAL  PAGE  EDITORS.  Work  with  the 
editor  and  publisher.  Write  local  editorials.  You 
may  not  meet  Bob  Hope  or  Frank  Sinatra  the 
first  day.  But  you  will,  you  will.  Write  full  de¬ 
tails,  references  to  Editor,  The  Desert  Sun,  PO 
Box  190,  Palm  Springs  CA  92263. 


CIRCULATION  MANAGER  graphics  and  a  solk 

Under  20,000,  6  day  daily  ready  to  boom  in  she  also  will  be  tl 
circulation.  Zone  2.  "Take  charge"  and  "roll  up  Sunday  paper,  whic 
the  sleeve"  circulation  people  only  please  app-  almost  80,000  in 
ly.  Excellent  salary  and  benefits  for  qualifi^ 
individual.  Send  complete  resume.  Reply  in  We’re  the  Times  H 
strict  confidence  to  Box  3044,  Editor  &  Pub-  tabloid,  65  miles  r 
lisher.  Send  resume  and 

-  Director,  Times  Hi 

CIRCULATION  MANAGER  for  5  day  evening  St.  Middletown  Nt 
srrrall  daily  in  Zone  5.  Experience  in  sales  con-  tunity  Employer. 

tests  and  crewing  necessary.  Good  salary,  _ 

bonus  and  benefits.  Send  letter  and  resume  to  AGRICULTURE-EN 
Box  3052,  Editor  &  Publisher.  circulation  newspr 

_  Send  reume,  clip! 

CIRCULATION  MANAGER  sought  for  14,000  Minot  Daily  News, 
daily  in  southern  Indiana.  Organizational  skills  58701;  (701)  852 

and  strength  in  subscription  promotion  very  im-  _ 

portant.  Send  resume  and  salary  requirements  BUSINESS  EDITO 
to  Allan  Murphy,  Herald-Times  Inc,  PO  Box  take  a  small,  rural  i 
909,  Bloomington  IN  47402.  it  into  a  smart,  prof 

_  Lots  of  room  to  gro 

DISTRICT  MANAGERS  requirements  to  Bo 

SUNNY  SOUTHERN  CALIFORNIA 
Earn  $20,000  the  first  year,  plus  auto  alio- 
wance  and  excellent  fringe  benefits.  If  you  are  a 
PRO  looking  for  a  challenge  with  advancement  _ 
opportunities  call  Mr  Roach  collect  at  (213)  To  answor  t 
244-1139. 

PROMOTION  SALES  MANAGER 

Medium-sized  daily.  Zone  2,  has  opportunity  PF 

for  aggre^ive  professional.  Must  have  prior  ex- 

perience  in  telephone,  crew  and  carrier  sales  jL  PIII 

promotion.  Excellent  salary,  incentives,  be-  «X  r 

nefits  for  qualified  applicants,  ^nd  resume 

and  salary  history  to  Box  2967,  Editor  &  Pub^ 

lisher. 

SUN  BELT  LIVING  Addressyol 

Single  Copy  Sales  number  in  tl 

Arizona  Republic/Phoenix  Gazette,  has  an  i  Piihlisher  ' 
opening  for  an  assistant  single  copy  manager  ' 

who  has  derhonstrated  ability  and  can  move  up  New  York, 

to  single  copy  manager  within  a  few  years.  We  ha  ealartiuc 
recognize  the  growing  importance  of  single 
copy  sales  and  are  therefore  seeking  only  qual-  Clips  SUbm 

ified  candidates  with  strong  people  skills,  lead-  tn  an  art  Ir 

ership  qualities  and  ability  to  motivate  person-  .  " 

nel  to  higher  levels  of  achievement  in  this  rial  Which  ( 

rapidly  growing  market.  Send  resume,  salary  i-  a  lama  n 

history  to  Don  Martz,  Circulation  Director,  Ari-  **  ” 

zona  Republic/Phoenix  Gazette,  PO  Box  1950, 

Phoenix  AZ  85001. 

An  Equal  Opportunity  Employer 
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ARIZONA  REPUBLIC  seeking  crack  copy  edi¬ 
tors.  Weeks  tryout  mandatory.  First  time  ap¬ 
plications  only,  please.  Send  resume  with  re¬ 
ferences  (phone  numbers)  to  B  Clair  (tobb. 
News  Editor,  Arizona  Republic,  Box  1950, 
Phoenix  AZ  85001. 

ASSISTANT  WIRE  EDITOR  with  strong  editing 
and  page  design  skills  for  30,000  PM  daily. 
Applicants  should  have  at  least  two  years  of 
solid  desk  experience.  Will  edit  wire  news 
(some  local  copy,  also),  design  pages  and  act  as 
wire  editor  when  necessary,  (tontact  George  W 
Moore,  Managing  Editor.  The  Bismarck  Tri¬ 
bune,  707  E  Front  Av,  Bismarck  ND  58501. 
Please  furnish  letter,  resume  and  three  profes¬ 
sional  references. 

ASSISTANT  SUNDAY  EDITOR 
Our  Friday  recreation  and  entertainment  maga¬ 
zine  needs  a  creative  editor  with  a  flair  for 
graphics  and  a  solid  editing  background.  He  or 
she  also  will  be  the  number  2  editor  of  our 
Sunday  paper,  which  has  grown  from  nothing  to 
almost  80,000  in  it’s  12-year  history. 

We’re  the  Times  Herald-Record:  a  prosperous 
tabloid.  65  miles  northwest  of  New  York  City. 
Send  resume  and  work  samples  to  Personnel 
Director.  Times  Herald-Record,  40  Mulberry 
St,  Middletown  NY  10940.  An  Equal  Oppor¬ 
tunity  Employer. 

AGRICULTURE-ENERGY  reporter  for  30,000 
circulation  newspaper.  Experience  required. 
Send  reume,  clips  to  Lynda  Laux-Bachand, 
Minot  Itoily  News,  TO  fox  1150,  Minot  ND 
58701;  (701)  852-3341. 

BUSINESS  EDITOR — Here’s  your  chance  to 
take  a  small,  rural  county  seat  weekly  and  turn 
it  into  a  smart,  profitable  business  publication. 
Lots  of  room  to  grow.  Send  resume  and  salary 
requirements  to  fox  3030,  Editor  &  Publisher. 


ENERGETIC  REPORTER  with  potential  to  train 
for  immediate  opening  as  news  editor.  Leadir^ 
$11,440  to  start.  References.  Daily  Journal,  person  • 

Vinita  OK  74301 .  gence.  T 

_  articles  c 

COMBINE  SPORTS,  photographer,  reporter  for  "1***'25 

live  wire,  twice  weekly  in  northern  Nevada.  ™ 

Send  resume,  references  and  clips  to  Mark  writing  « 
McMahon,  Humboldt  fon,  TO  Box  912,  Win-  * 

nemucca  NV  89445.  a 

em  New 

CITY  EDITOR — Agvessive  take-charge  person  ^4^  * 

needed  to  direct  the  output  of  a  young  and 

talented  staff.  Supervisory  and  layout  experi-  _ 

ence  a  must.  The  community  is  beautiful  and  report! 
the  situation  challenging.  Send  resume,  layout  regional  c 
samples  to  Mrs  Hoovh,  The  Evening  Sentinel, 

TO  Box  130,  Carlisle  PA  17013.  iJoOO  I 

COURTHOUSE  REPORTER— For  small  cir- 

eolation  weekly  in  Mid  Atlantic  area.  A  great  _ 

place  to  start.  Own  car  a  must.  Beginning  level  i  report 
salary,  good  benefits.  Send  resume  and  salary  ;  meHiiteh 
requirements  to  Box  3029,  Editor  &  Publisher.  {  j 

CITYEDITOR: Arealsticklerforgoodgrammar,  I  H^pfuTl 
spelling  and  the  English  langu^  in  general,  !  Edito  & 

able  to  take  over  guidance  of  a  promising  _ 

though  somewhat  inexpvienced  staff.  Experi-  reporTI 
ence  required.  VDT  familiarity  desired.  A  good  (q  pnxfut 
opportunity  for  the  ri^  person  at  a  medium-  fg,  y 
sized  daily  AM  in  the  Mirondack  region  of  up-  coverage 
state  New  York.  Reply  with  resume  and  salary 
required  to  Box  3033,  Editor  &  Publisher.  Editor  & 

ENERGETIC  RETORTER/PHOTOGRAPHER 
willing  to  work  up  to  responsibilities  of  editor.  Southea: 
We  publish  3  issues  per  week  plus  free  shop-  ^ 

per.  Inquire  of  Gene  Gobezynski,  Times-  experien 
(tommoner,  120SBroadway.SalemlL62881.  vironmer 

EXPERIENCED  copy  editors  skilled  in  cri^  sum  re 
headlines  and  tight  writing  and  seeking  work  in  3ol^  Ei 
northwest  New  Jersey  should  apply  to  Kent  ’ 

Roeder,  Managing  Editor,  Daily  Record.  800  SPORT: 

Jefferson  Rd,  Parsippany  NJ  07054;  (201)  winning' 
386-0200.  tile,  taw 

entertainment  writer 

With  three  years’  daily  experience  in  covering  assignm 
all  facets  of  fine  arts.  Top  salary  and  benefits,  photwa 
West  Coast  applicants  only.  Send  resum  and  ^  ^tr 
clips  to  Bob  Skillicom,  Managing  Editor.  The  lu  01.;, 
Press  Democrat.  TO  Box  569,  fonta  Rosa  CA  37571 
95402. 

- -  GENER 

EDITOR  AND  REPORTER.  Experienced  jour-  award-w 

nalist  of  prize-winning  twice  weekly  newspap-  newspa; 

er.  foporter  also  needed.  Call  or  write  Times,  tkxis.  W 

Willard,  Ohio,  Mr  Barth  or  Mr  Brouwer,  (419)  Send  re 

935-0184.  2978,  E 


EDITORAWRITER 

Leading  national  marine  in  its  field  seeks  a 
person  with  solid  editorial  skills  and  irrtelli- 
gence.  The  job  involves  researching  and  writing 
articles  on  business  subjects,  covering  indu^ 
meetings  and  shows,  and  generating  story 
ideas  for  news-oriented  bi-weekly.  Reding/ 
writing  experience  in  retail  or  merchandising 
areas  desirable.  Excellent  salary,  fringe  be¬ 
nefits,  attractive  working  conditions  in  north¬ 
ern  New  Jersey.  With  resum,  send  a  letter 
telling  why  you  are  the  person  for  this  job.  Box 
3040,  Editor  &  Publisher. 


REPORTER — We’re  seekii^  someone  for  our 
regional  desk,  preferably  with  a  farm  reporting 
backgnxjnd.  Som  layout  required.  We’re  an 


I  REPORTER/PHOTOGRAPHER  needed  im- 
I  mediatelyforsmll  daily  in  Midwest.  Applicant 
I  must  be  strong  on  imaginative  photography  and 
I  good  writer  in  all  reporting  areas.  Experience 
I  helpful,  but  not  necessary.  Write  Box  3047, 

'  Editor  &  Publisher. 

REPORTER  familiar  with  bond,  money  markets 
to  produce  daily  feature  and  intraday  rap-ups 
for  New  York  City  financial  organization,  forne 
coverage  of  external  events.  Resum  and  cover 
letter  stating  salary  requirements  to  Box  3057, 
Editor  &  Publisher. 

REAL  ESTATE  WRITER 
Southeast’s  fastest  growing  metro  newspaper 
seeks  real  estate  writer  wrth  ^5  years  daily 
eiqierience.  We  offer  a  challenging  work  en¬ 
vironment  and  excellent  salary  and  fringe  be¬ 
nefits.  Qualified  applicants  please  submit  re¬ 
sum.  recent  clips  and  sal^  history  to  Box 
3060,  Editor  &  foblisher. 

SPORTS  EDITOR/REPORTER— Award- 
winning  Taos,  New  Mexico  weekly  seeks  versa¬ 
tile,  take-charge  sports  editor  to  cover  three 
county  high  schools  and  wide  range  of  sports, 
from  skiing  to  rodeo.  Additionally,  gerreral 
assignment  reporting  duties.  Layout,  VDT, 
photography  experietKe,  and  ability  to  speak 
and  write  ^nish  helpful.  Send  resum  to  Bil¬ 
lie  Blair,  'The  Taos  fows.  Box  U,  Taos  NM 
87571. 

GENERAL  ASSIGNMENT  REPORTER  for 
award-winning  South  Carolina  twice  weekly 
newspaper.  Quality  paper,  good  working  condi¬ 
tions.  Will  consider  recent  J-school  g^uate. 
Send  resum  with  complete  information.  Box 
2978,  Editor  $  Publistw. 


To  answor  box  number  ads  In 

EDITOR 
&  PUBLISHER 


Address  your  reply  to  the  box 
number  in  the  ad,  c/o  Editor  & 
Publisher,  575  Lexington  Av, 
New  York,  NY  10022.  Please 
be  selective  in  the  number  of 
clips  submitted  in  response 
to  an  ad.  Include  only  mate¬ 
rial  which  can  be  forwarded 
in  a  large  manilla  envelope. 


TECHNICAL  EDITOR 

Exxon  Production  Research  Company,  one  of  the  largest 
exploration  and  production  research  organizations  in  the 
world,  seeks  a  Technical  Editor  with  a  Master’s  degree  in 
English  or  Journalism. 

Candidate  should  have  a  Science/Engineering  back¬ 
ground,  (Technical  writing  or  editing  experience  preferred) 
strong  career  orientation  and  enjoy  the  involvement  in  a 
research  environment. 

Competitive  salary  and  comprehensive  benefits  package. 
To  reply  send  resume  to: 

J.J.  Hedgemon 

EXXON  PRODUCTION  RESEARCH 
Dept.  2002 
P.O.  Box  2189 
Houston,  Texas  77001 

(No  Calls  Please) 

EXXON  PRODUCTION  RESEARCH 


E^ON. 


An  Equal  Opportunity  Employer 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HELP  WANTED 
EDITORIAL 


HIGHLY  MOTIVATED  with  5-7  years  tack- 
pound  in  daily  newspaper  reporting,  writing 
and  editorial  page  work.  Job  involves  laying  out 
page,  selecting  columns,  writing  editorials  and 
doing  research  and  writing  on  major  editorial 
topics.  Main  emphasis  on  timely  commentary 
and  complete  backgrounding  of  local  issues. 
Good  salary,  excellent  opportunity.  Send  re¬ 
sume  to  Bill  Boyne,  Editor,  Rochester  Post  Bul¬ 
letin,  PO  Box  6118,  Rochester  MN  55903. 


FAST  TRACK 

The  nation’s  fastest  growing  tabloid  newspaper 
has  a  key  desk  job  for  an  enthusiastic,  experi¬ 
enced  copy  editor  with  a  flair  for  flashy  head¬ 
lines  and  tight  taut  layout.  Applicants  should 
have  3-5  y^rs  reporting  experience.  1-2  years 
desk  expwience,  and  should  be  familiar  with 
the  work  of  successful  tabloids,  such  as  The 
New  York  Post  and  Toronto  Sun.  Salary,  night 
differential  $500/week.  Excellent  opportunity 
for  advancement.  Send  resume  and  samples- 

no  phone  calls  please - to  Linda  Demralio, 

Managing  Editor,  The  Delaware  County  Daily 
Times,  SOO  Mildred  Av,  Primos  PA  19018. 


FOOD  EDITOR  needed  for  Florida  Times- 
Union,  160,000  AM  in  Jacksonville.  Our  food 
editor  is  going  to  The  Washington  Post.  Should 
have  a  thorotkh  knowledge  of  food  and  nutri¬ 
tion,  write  well,  and  be  able  to  assume  direction 
of  weekly  food  section.  Send  resume,  cover 
letter  and  clips  to  Ripley  Hotch,  News  Features 
Editor,  Florida  Times-Union,  PO  Box  1949F, 
Jacksonville  FL  32231. 


FOUR  JOB  OPENINGS— Energetic  copyeditor, 
minimum  3  years  experience  layout,  head  writ¬ 
ing.  Assistant  state  editor  who  can  edit,  write 
heads  and  lay  out  pages.  Two  reporters,  mini¬ 
mum  1  year  experience.  Send  resume  and  clips 
to  Gene  Rogalski,  SAVANNAH  NEWS  PRESS, 
PO  Box  1088,  Savannah  GA  31402. 


GROWING  Chicago  suburban  group  has  oppor¬ 
tunity  for  shirt-sleeve  editor  to  take  over  man- 
agei^t  slot  and  put  out  gutsy  community  pap¬ 
ers  in  a  competitive  market.  Must  have  man¬ 
agement  track  record  and  skills  to  produce  with 
inexperienced  staff.  Benefits,  mofit  sharing. 
Send  resume,  sample  copies  to  Box  3006,  Edi¬ 
tor  &  Publisher. 


IMMEDIATE  OPENING  for  sports  desk-layout 
person.  Minimum  5  years  experience.  Must  be 
able  to  do,  or  rapidly  learn,  pagination  on  full 
Harris  system.  39,000  circulation,  7-day  AM. 
Excellent  working  conditions  and  benefits. 
Send  resume  to  Peisonnel  Director,  Alexandria 
Daily  Town  Talk,  PO  Box  7558,  Alexandria  LA 
71306  0558. 


IMMEDIATE  OPENING  for  general  assignment 
reporter  on  small  western  Pennsylvania  AM  dai¬ 
ly.  Good  opportunity  for  recent  college  graduate 
to  learn  all  facets  of  newspaper  production 
while  living  in  prime  outdoor  recreation  area. 
Reply  to  DR  Divelbiss,  The  Spirit,  Box  444, 
Punxsutawney  PA  15767. 


LIVING  EDITOR 

You've  been  putting  out  at  least  one,  some  days 
2  pans  of  lifestyle  copy  daily.  Probably  on  a 
25,000  daily  with  one  or  2  other  people  work¬ 
ing  together.  You  know  good  VDT  editing,  write 
lively  copy,  create  imaginative  pages.  Lead  our 
two  other  people  producing  a  new  Living  sec¬ 
tion  daily  at  our  36,000  AM  newspaper.  We’re 
looking  for  a  lively  local  living  section.  Write 
Box  3002,  Editor  &  Publisher. 


MANAGING  EDITOR.  Morning  daily  needs  ex¬ 
perienced,  conservative  newsperson,  qualified 
to  manage  a  22,000  plus  newspaper  in  its 
second  century,  althou^  modern  in  every  re¬ 
spect.  Would  bie  expectM  to  manage  and  direct 
staff  of  approximately  20.  Send  resume  in¬ 
dicating  availability,  education,  experience, 
family  situation,  and  other  details  considered 
essential  to  evaluate  qualifications,  together 
with  references.  Salary  depends  upon  pertinent 
factors.  Applications  to  John  E  Scott,  Editor, 
The  Anderson  Herald,  Box  1090,  Anderson  IN 
46016. 


MANAGING  EDITOR  wanted  on  6000  circula¬ 
tion  daily  in  small  college  town  near  Midwest 
metropolitan  area.  Reporting  and  photo  experi¬ 
ence.  Send  resume  to  Box  3023,  Editor  &  Pub- 

lisher. _ 

REPORTER  WANTED  for  award-winning  week¬ 
ly  newspaper  group  in  upstate  New  York.  Tough 
Siting  and  solid  training  provided.  Will  consid¬ 
er  a  talented  bejinner  who  is  willing  to  work 
hard.  Box  3022,  Editor  &  Publisher. 


AVIATION  MARKETING 


The  Collins  Divisions  of  Rockwell  International  have  a 
challenging  opportunity  for  an  individual  with  a 
background  in  writing  tor  the  aviation  industry.  Our 
company,  a  leader  in  the  industry,  manufacturers 
generai  aviation,  air  transport,  and  government 
avionics  products. 

Responsibilities  will  include  writing  copy  tor  saies 
brochures,  news  reieases,  direct  maii  and  P.O.P  . 
developing  and  administering  advertising  and  pro¬ 
motional  plans  and  assisting  our  advertising  agency 
In  the  development  of  national  advertising. 

The  successful  candidate  wiii  have  creative  writing 
ability,  3-5  years  experience  in  advertising  or  jour¬ 
nalism,  and  a  Bachelor’s  Degree  In  a  related  field. 
A  pilot's  license  is  preferred,  but  reiated  experience 
in  civil  or  government  aviation  will  be  considered. 

Please  submit  detaiied  resume  and  salary  history 
with  two  or  three  samples.  Your  samples  will  be 
returned. 

Cheryl  J.  Anderson 
Professional  Employment 
Avionics  Group 
Rockwell  International 
M/S126-203/EP 
400  Collins  Road  NE 
Cedar  Rapids,  I A  52498 

Epuol  Opporfuntty  Employer  M/F  ...where  science  gets  down  to  business 


Rockwell 

International 
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SUNBELT  DAILY  will  have  opening  for  manag¬ 
ing  editor.  University  city,  lovely  area.  Ed  Liver¬ 
more,  Jr,  Edmond  Evening  Sun.  (405)  341- 
2289. 


SPORTS  COPY  CHIEF 

The  Kansas  City  Times,  a  300,000  circulation 
morning  paper,  needs  a  sports  copy  chief  who 
can  instruct  and  motivate  a  desk  staff  to  pro¬ 
duce  clean,  readable  copy  under  deadline 
pressure.  You  should  have  a  working  knowledge 
of  sports,  strong  supervisory  skills,  layout  ex¬ 
perience  and  a  background  in  detail^  copy 
editing,  not  necessarily  in  sports.  Send  a  re¬ 
sume  and  a  letter  telling  why jrou  want  the  job  to 
Dale  Bye,  Executive  Sports  Editor,  The  Kansas 
City  Times,  1729  Grand  Av,  Kansas  City  MO 
64108. 


SOUTHERN  CALIFORNIA 
Solid,  aggressive  reporter  with  3  years  min¬ 
imum  contemporary  daily  journalism  experi¬ 
ence.  demonstrated  writing  abiliW.  General 
assignment  with  beat  potential.  Bayside 
newsstaff  for  morning-evening  combination. 
Complete  resume,  extensive  clips  first  letter. 
Norman  A  Cherniss,  Executive  Editor,  Box 
792,  Press-Enterprise,  Riverside  CA  92502. 


SMALL  DAILY  has  room  at  the  top  for  assistant 
managing  editor  with  maturiW  and  newsroom 
experience.  Send  resume  to  (George  Dellinger, 
The  Daily  Union,  Box  129,  Junction  City  KS 
66441;  (913)  762-5000. 


SPORTS  AND  GENERAL  ASSIGNMENT.  Excit¬ 
ing  urban  weekly,  circulation  170,000  on  Flor¬ 
ida’s  beautiful  Gulf  (^st,  home  of  Tampa  Bay 
Bucs  and  Rowdies,  is  expanding  staff,  wants 
someone  to  write  punchy  incisive  sports  col¬ 
umns  and  sports  features  (no  hard  game  cover¬ 
age),  plus  varied  news  side  general  assignment 
stuff.  Start  $212.  Prefer  a  year  or  two  of  experi¬ 
ence  but  will  consider  top  J-grad.  Camera  abil¬ 
ity  helpful.  Member  of  large  chain,  excellent 
fringe  benefits  package.  Send  resume  plus 
non-returnable  clips  or  photocopies,  especially 
of  sports  columns  to  Robert  A  Juran,  Editor, 
The  Neighbor,  109  Brush  St,  Tampa  FL 
33602.  First  time  applicants  only.  No  phone 
calls. 


THE  KANSAS  CITY  TIMES  is  seeking  a  reporter 
for  its  business  and  financial  staff.  Applicants 
should  have  a  minimum  of  3  years  experience. 
Omtact  Janet  Meyer,  Business  Editor,  Kansas 
City  Times,  1729  Grand,  Kansas  City  MO 
64108. 


NEWS  EDITOR,  14,000  daily.  Zone  4.  Solid 
opportunity  for  young  news  person  ready  to 
move  up.  (k)Od  salary  and  benefits.  Need  VDT 
experience.  Send  resume  to  Box  2974,  Editor 
&  Publisher. 


NEWS  EDITOR  for  7000  six-day  daily  in  Zone 
7.  Must  have  background  of  all  phases  to  train 
young  staff.  Good  opportunity  for  well-versed 
individual.  Benefits.  Write  giving  full  resume  to 
Box  3013,  Editor  &  Publisher. 


NEWS  EDITOR 

One  of  the  nation’s  leading  livestock  newspap¬ 
ers,  a  weekly  tabloid  with  magazine  supple¬ 
ments,  has  an  opening  for  a  copy  desk  chief/ 
news  ^itor.  This  person  will  have  layout  flair, 
sharp  editing  skills,  at  least  3  years  experience 
on  a  copy  desk  (p^aps  in  a  number  2  spot). 
Working  knowledge  of  VDT  and  agriculture 
would  help.  Send  resume,  non-returnable  lay¬ 
out  samples  to  Box  3026,  Editor  &  Publisher. 


NEWS  EDITORS 

Fast  growing,  modern  suburban  newspaper 
group  looking  for  news  editors  who  know  and 
enjoy  suburban  journalism.  Should  be  an  excel¬ 
lent  copy  editor,  knowledgeable  in  graphics 
and  able  to  lead  a  staff  in  publishing  a  news¬ 
paper  people  look  forward  to  reading  week  after 
week.  Send  resume  and  salary  requirements  to: 
Bobby  Nesbitt,  Neighbor  Newspapers,  Inc,  PO 
Box  449,  Marietta  GA  30061. 


NIGHT  CITY  EDIT0R-40M,  Zone  2  daily  in 
New  York  metro  area  seeks  an  editor  to  take 
charge  and  run  nightside  operation.  Good  orga- 
nizatronal  abilities,  sharp  news  judgment  and 
good  track  record  needed.  Should  be  capable  of 
creative  thinking  and  motivating  young  staff. 
An  opportunity  to  help  shape  our  paper  and  be 
part  of  newvoom  management  team.  Send  in¬ 
quiries  to  Box  3062,  Editor  &  Publisher. 


OIL  REPORTER 

Leading  petroleum  publication  needs  skilled 
oil  reporter/vwiter  for  mid-continent  location. 
Business  reporting  experience  desirable.  Send 
resume,  samples  of  writing,  salary  require¬ 
ments  to: 

Personnel  Department 
PO  Box  1260 
Tulsa  OK  74101 
An  Equal  Opportunity  Employer 


THE  BEST  LITTLE  NEWSPAPER  in  Mississippi 
is  looking  for  a  few  good  copy/layout  editorsand 
reporters  for  supporting  roles.  For  a  critique  of 
our  production,  see  the  March/April  1981 
(volumn  2,  No.  5)  edition  of  Newspaper  Design 
Notebook.  Apply  to:  Pic  Firmin,  Editor,  The 
Sun,  PO  Box  4567,  Biloxi  MS  39531.  Send 
full  resume,  clips,  and  letter  telling  what  you 
have  to  offer.  No  phone  calls. 


WIRE  EDITOR — Zone  2  group  has  immediate 
opening  for  person  to  supervise  wire  copy  and 
and  some  layout  for  two  small  daily  newsp^ 
ets.  Needs  knowledge  of  modular  layout.  V[)T 
experience  helpful.  Send  resume,  clips  and 
salary  requirements  to:  Executive  Editor, 
Greenhow  Newspapers,  Inc,  85  Canisteo  St, 
Homell  NY  14843. 


WRITER 

Doctors  look  to  our  magazine  for  clear,  crisp, 
concise  news  items  aimed  at  their  nonmedical 
concerns.  If  you  can  deliver  that  kind  of  copy, 
we  can  offer  you  an  excellent  salary  and  be¬ 
nefits  plus  the  chance  to  grow  professionally 
and  financially.  Send  a  letter  that  summarizes 
your  skills  and  experience  and  also  shovrs  how 
well  you  can  write.  Box  3032,  Editor  &  Pub¬ 
lisher. 


WE’RE  HUNTING  A  REPORTER,  2-5  years  ex¬ 
perience,  who  can  write  with  clarity,  brevity  and 
punch;  who  knows  the  value  of  putting  people 
in  stories;  who  wants  to  work  for  a  lively  morn¬ 
ing  daily  in  the  Southeast.  Send  resume  and 
clips  to  Box  3036,  Editor  &  Publisher. 


WESTCOAST  METROPOLITAN  daily  replacing 
retiring  daily  columnist.  Insightful,  entertain¬ 
ing,  witty,  provocative  commentary,  5  days-a- 
week.  Send  resumes  and  samples  to  Box  3038, 
Editor  &  Publisher. 


WANTED:  General  assignment  reporter  for 
30,000  circulation  (tonnecticut  AM  daily.  One 
or  two  years  post<ol  lege  experience  preferred. 
Box  3(j42,  Editor  &  Publisher. 


WASHINGTON  DC— States  News  Service  has 
several  openings  for  reporters  with  strong  daily 
experience  who  are  willing  to  dig  in  and  cover 
(tongyess  and  the  federal  agencies  on  a  state 
specific  basis  for  dailies  across  the  country.  We 
are  only  looking  for  people  who  can  stand  some 
heat  in  the  kitchen.  Send  clips,  resume  or  call 
States  News  Service,  316  Pennsylvania  Av, 
SE,  Washington  DC  20003;  (202)  546-9876. 


ZONE  6.  Senior  writer  is  needed  by  a  top  pr 
firm.  You’ll  have  diversified,  meaty  assign¬ 
ments  for  blue  chip  clients.  Some  expwience  is 
necessary.  Send  letter,  resume  and  clips  to  Box 
2981,  Editor  &  Publisher. 


JOB  LEADS 


PR/EDITORIAL  jobs  nationally.  Twice-a-month 
subscription  rates.  M  Sternman,  68-38  Yellow¬ 
stone,  Forest  Hills  NY  11375. 


PHOTOJOURNAUSM 


NEWSPAPER  ASSISTANT  PICTURE  EDITOR 
Major  daily  new^per  with  national  reputation 
and  award-winning  photo  staff  seeks  assistant 
picture  editor  to  handle  8  local  section  fronts 
that  change  daily,  and  periodically  work  as 
photographer  on  a  rotating  basis.  (Juties  will 
also  include  photo  selection,  layout  and  de¬ 
sign. 

Qualifications  required  include  related  photo 
and  editing  experience,  preferably  on  a  daily  or 
weekly  newspapw.  Additional  graphics  back¬ 
ground  and  photojournalism  education  helpful. 

If  interested  in  makings  meaningful  contribu¬ 
tion  in  an  ideal  location,  send  resume  to: 

The  Providence  Journal  Co 
Paul  T  Reeve,  Personnel  Administrator 
75  Fountain  St 
Providence  Rl  02902 
An  Equal  Opportunity  Employer 


PHOTOJOURNALIST  needed  by  dynamic 
20,000  circulation  suburban  weekly  in  central 
Illinois.  Must  have  ability  to  copy  read,  write 
features,  take  photos,  run  darkroom.  Must  have 
own  camera  and  car.  Send  salary  requirements, 
resume  and  clips  to  Observer,  5717  N  Hum¬ 
boldt.  Peoria  IL  61614. 


PHOTOGRAPHER 


AT  LEAST  TWO  years  exwience  on  competitive 
daily  to  take  charge  of  photo  department  of 
17,000,  7-day  daily.  Write  only  to  Don  Dibley, 
Managing  Editor,  Ypsilanti  Press,  Ypsilanti  Ml 


EDITOR  &  PUBLISHER  for  September  5, 1981 


HELP  WANTED 
PRESSROOM 


POSITIONS  WANTED 


POSITIONS  WANTED 
EDfTORIAL 


X)URNEYMAN  or  advanced  trainee  for  Goss 
Metro  operation.  Must  be  good  with  four  color 
work.  Round  the  clock  operation,  rotating 
shifts.  Good  pay  and  benefits.  Bos  3050,  Edi- 
tw  &  Publisher. 


NIGHT  PRESS  FOREMAN— East  Tennessee, 
four-unit  Goss  metro  newspaper  looking  for  in¬ 
dividual  with  supervisory  and  web  offset  experi¬ 
ence  to  lead  young  crew.  Experience  should 
include  maintenance  and  training  ability  of 
personnel.  Send  resume  to  MC  Adams.  Kings¬ 
port  Times-News,  Box  479,  Kingsport  TN 
37662.  All  replies  strictly  confidential.  No 
phone  calls  pl<^. 


WANTED  DEAD  OR  ALIVE 
WEB  OFFSET  PRESSPERSON 
Position  opN  for  a  top-notch  first  pressperson 
with  a  minimum  of  6  years  web  experience 
capable  of  doing  good  processed  color  and 
directing  press  crew  of  5  people  on  a  Color  King 
press.  This  company  offers  excellent  pay  and 
benefits  to  the  right  candidate.  Please  send 
detailed  resume  to  Box  2961,  Editor  A  Pub¬ 
lisher. 


WANTED— Experienced  web  pressperson  to 
work  on  7  unit  Urbanite  in  San  Luis  Obispo, 
California.  Contact  Production  Manager,  Tele¬ 
gam  Tribune  (805)  543-1901. 


HAMMOND  LOUISIANA  firm  is  looking  for  an 
experienced  pressperson  to  help  run  7  unit 
Goss  Community  web  offset  pre^.  Good  be¬ 
nefits.  Contact  Art  Graziano,  (504)  345-2333, 
9-5pm,  Monday-Friday.  EOE. 


PRODUCTION 


ASSISTANT  PRODUCTION  MANAGER  for  PM 
daily  Zone  5.  Leadership  experience  very  vital. 
Knowledge  of  typesetting  computers,  offset 
press,  and  camera  a  must.  Salary  commensu¬ 
rate  with  ability.  Excellent  community.  Send 
resumes  with  references,  in  confidence  to  Box 
2949,  Editor  &  Publisher. 


ASSISTANT  PRODUCTION  MANAGER— 
Pressroom  foreman.  $20,000.  Write,  prefer  re¬ 
sume.  North  Texas  ^blications,  13950  Dis¬ 
tribution  Way,  Dallas  TX  74234. 


PRODUCTION  MANAGEMENT  TRAINEE 
Central  Illinois  publishing  company  is  looking 
for  an  ambitious  person  familiar  with  all  phases 
of  graphic  arts  production.  Newspaper  produc¬ 
tion  experience  preferred.  Tazewell  Publishing 
Co,  100  Detroit  Av,  Morton  IL  61550;  (309) 
263-2211. 


PRODUCTION  MANAGER  for  fast  growing 
weekly-shopper  goup  located  on  the  Gulf  of 
Florida.  Looking  for  aggressive  person  who  wel¬ 
comes  constant  change  and  challenge.  A  good 
people  oriented  planner  who  knows  web  offset 
IS  a  necessity.  Send  resume  to  General  Mana¬ 
ger,  PO  Box  1028,  Venice  FL  33595. 


PRODUCTION  MANAGEMENT 
OPPORTUNITIES 

Booth  Newspapers  consists  of  The  Ann  Arbor 
News.  Bay  City  Times,  Flint  Journal,  Grand 
Rapids  Press,  Jackson  City-Patriot,  Kalamazoo 
Gazette,  Muskegon  Chronicle,  and  Saginaw 
News,  all  located  in  Michigan.  If  you  have  ex¬ 
tensive  production  management  experience 
with  complete  newspaper  orientation  from 
composing  to  deliveiy,  and  excellent  people 
skills,  you  may  quali^  for  the  top  production 
position  on  one  of  our  newspapers.  To  be  consi¬ 
dered  for  the  opportunity  to  join  Michigan's 
leading  newspaper  group,  send  a  confidential 
letter  and  resume  detailing  your  education,  ex- 
perietKe  and  salary  requirements  to  Terry  E 
Sturgeon,  Director  of  Production,  Booth  News¬ 
papers,  Inc,  PO  Box  2168,  Grand  Rapids  Ml 
49501. 

An  Equal  Opportunity  Employer 


RESEARCH 


ASSISTANT  RESEARCH  MANAGER,  large 
metropolitan  daily.  Zone  2.  Need  hard¬ 
working,  experienced  professional  to  assist 
manager  of  fast-paced  growing  research  and 
promotion  operation  currently  seniing all  adver¬ 
tising  departments.  Must  be  able  to  take  com¬ 
plex  facts  and  figures  and  produce  straight  for- 
vnrd,  convincing  sales  presentations  for  major 
advertisers.  Will  write,  produce  and  give  audio¬ 
visual  presentations.  Should  be  familiar  with 
major  research  houses  and  standard  newspaper 
promotion  statistics.  Knowledge  of  computer 
terminal  operation  tor  on-line  data  access  help¬ 
ful.  Please  send  cunent  resume  to  Box  2999, 
Editor  &  Publisher. 


ADMINISTRATIVE 


GENERAL  MANAGER.  35  years  experience, 
15M-20M  daily,  weekly,  in  all  phases  news¬ 
paper  operation.  Seeking  changing  oppor¬ 
tunity  Zone  1.  Familiar  with  newsroom,  busi¬ 
ness  computers.  Available  for  interview 
September  30-(X:taber  3,  NNA  Boston  conven¬ 
tion.  Write  Box  3056,  Editor  &  ^blistw. 


SUCCESSFUL  major  market  executive  desires 
general  management  post  with  progressive 
publishing  or  cablevision  firm.  Knowledge  of 
large  and  mid-size  markets.  Excellent  crolen- 
tials,  solid  background  in  all  phases  of  market¬ 
ing,  news,  technology,  business.  Cost- 
efticient, people  conscious  motivator.  Box 
3004,  Editor  &  Publisher. 


ADVERTISING 


AD  PRO— Heavy  newspaper,  agency  sales,  de¬ 
sires  position  in  competitive  market;  Califor¬ 
nia,  Nevada,  Arizona.  G  Ratner,  6^  White 
Oak.  Thousand  Oaks  CA  91360. 


AO  MANAGER — Degree,  A.P.I.  grad.  Strong 
background  in  metro,  chain  and  small  daily. 
Prefer  Zone  8  or  6-but  open.  Box  3016,  Editor 
&  Publisher. 


ART/GRAPHICS 


NATIONALLY  SYNDICATED  editorial  cartoon¬ 
ist.  Exciting,  provocative,  humorous.  Local 
politics,  sports,  features  also.  Box  3024,  Edi¬ 
tor  &  Publisher. 


CARTOONIST 


CARTOONIST-ILLUSTRATOR  looking  for  a 
position  on  newspaper  or  magazine  staff.  Have 
been  freelancing  since  graduation  from 
Brigham  Young  (Jniversity.  Ready  to  settle 
down  and  work  hard  for  one  employer.  Samples 
of  work  and  resume  upon  request.  Willing  to 
locate  anywhere.  Write  to:  Gregory  Kearney, 
New  Sharon  ME  04955. 


CIRCULATION 


CIRCULATION  SUPERVISOR— 20  years 
proven  record.  Adult,  little  merchant.  Consider 
district  manager,  southern  California.  Box 
3043,  Editor  &  Publisher. 


PLACE 

YOUR 

BET... 

ON  E&P 
CLASSIFIEDS 
...We  Bet 
You’ll  Be 
Satisfied 

If  your  game  is  equipment,  pro¬ 
ducts.  services  or  systems  used  in 
newspaper  production  (or  it  you're 
a  publisher  with  surplus  equipment 
on  your  hands)  E&P  Classifieds 
are  your  best  bet  to  make  (or  save) 
some  easy  money. 

E  &  P's  Help  Wanted  ads  reach  the 
industry  people  you  are  looking  for 
to  fill  that  open  position  at  your 
paper.  And,  Positions  Wanted' 
advertisers  tell  us  that  E&P  Classi¬ 
fieds  ads  get  results! 

Call  us  today  to  reserve  space  in 
our  next  issue.  Ask  about  our  low 
contract  rates. 


EDITORIAL 


SCREENWRITING  SKILLS— film.  Successful 
small  business  eiqreriefKe.  I'm  a  wire  service 
writer-editor  looking  for  an  interesting  transi¬ 
tion  into  visual  mMia.  The  job  must  have  a 
creative  emphasis,  but  may  involve  a  variety  of 
responsibilities.  Prefer  Zones  9,  1,  2.  Box 
3055,  Editor  &  Publisher. 


TALENTED,  blossoming  reporter  who  has  out¬ 
grown  pres^  job  seeks  general  assignment, 
government  or  political  reporting  job  with 
medium  or  large-size  daily.  Has  one  year  ex¬ 
perience  with  weekly,  two  with  daily.  As  lone 
reporter  with  weekly  and  chief  reporter  with 
daily,  has  covered  the  gamut.  Knows  what  it  is 
to  v^  hard.  National  award-winner.  VDT  ex¬ 
perience.  Box  2947,  Editor  &  Publisher. 


VERSATILE,  ACCURATE  writer,  with  back¬ 
ground  encompassing  public  affairs,  the  acts 
and  sports,  seeks  spot  on  daily.  Recent  gradu¬ 
ate,  capable  of  layout  and  photography,  is  will¬ 
ing  to  relocate.  Box  3020,  Editor  &  Publisher. 


WASHINGTON  STAR  ALUMNUS 
Top-level  editor  looking  for  a  paper  that  wants 
to  be  improved  by  having  a  man  of  proven  jour¬ 
nalistic  skill  and  leaderwip  at  the  Call  Bill 
Oakley  at  (703)  525-9172. 


WASHINGTON  REPORTER.  28,  looking  for  job 
in  real  work).  Prefer  West,  daily  arto  editor  se^- 
i.tg  innovative  ways  of  covering  local  events. 
Four  years  experience — Capital  Hill.  Box 
3017,  Editor  &  Publisher. 


QUALITY-CONSCIOUS  high  honors  J-grad 
seeks  reporting  career  on  like-minded  Zone  3, 
4,  5  or  6  paper.  Two  years  campus  news  work. 
Box  3061,  Editor  &  ^blisher. 


REPORTER.  33,  seeks  position  with  daily.  Ex¬ 
perience  includes  5Vi  years  as  full-timer  with 
dailies,  stint  as  stringer  with  major  metro  and 

Kilitical  work.  Skilled  writer  and  hard  worker. 
A.  Box  3011,  Editor  &  Publisher. 


SPORTS  DESK  PERSON — ^Veteran  sports  edi¬ 
tor  seeks  position  as  sports  desk  person.  Box 
2859,  Editor  &  Publisher. 


SUNDAY  EDITOR-columnist  with  16  years  on 
60,000  Midwest  daily  seeks  more  challenging 
job.  Box  2996,  Editor  &  Publisher. 


PUBLISHERS:  I'd  like  to  sell  you  something- 
Me!  If  you  need  an  editor,  let's  talk.  Experi¬ 
ence?  You  bet!  Dave  Hillsamer,  (317)  664- 
9447. 


CIRCULATE  YOUR  SERVICES 
to  the 

Newspaper  Industry! 
E&P  CLASSIFIEDS 
communicate  with  the 
World’s  Largest 
Newspaper  Audience! 

Call  (212)  752-7050 


AWARD-WINNING  sportswriter  intecested  in 
Zone  2  job.  (^irremly  covering  New  York  Jets. 
Experienced  in  various  sports  on  pro,  college 
and  high  school  levels.  Dedicated  and  hard 
working.  Boa  2994,  Editor  &  Publisher. 


AGGRESSIVE  REPORTER,  six-year  veteran  for 
40M  daily  in  Los  Angeles  area,  with  experience 
covering  county  and  municipal  government, 
police,  fire,  school  and  collet  districts,  fea¬ 
ture  writing  and  an  award-winning  photo¬ 
grapher,  seeks  position  with  larger  daily  in 
northern  California  or  Pacific  Noiftwest.  Boa 
3012,  Editor  &  Publisher. 


(X)PY  EDITOR,  43,  seeks  job  on  rim  or  slot.  14 
years  as  newspaperman,  more  than  5  years  on 
metros.  VDT  know  how.  Howard  Harmening, 
1 500  Royal  Crest.  Apt  102,  Austin  TX  78741. 
Phone  (512)  447-1887. 


EDITOR-INVESTOR — ^Working  on  metro.  Want 
job  as  editor  or  editor-investor  (mirwrity  itv 
terest  ok)  on  newspaper,  special-interest  maga¬ 
zine  or  tabloid  (legal,  real  estate,  etc),  book 
publishing,  etc.  In  Zone  9,  California  preferred. 
Boa  3008,  Editor  &  Publisher. 


NEWS  FROM  EUROPE.  US  journalist  based 
Germany  wants  to  be  your  correspondent:  busi¬ 
ness,  trade,  any  field.  Dede  Williams,  6  Frank¬ 
furt/90,  W  GermiHiy. 


PULITZER  PRIZE-WINNING  news  executive 
seeks  challenge.  Clean  operation  a  must.  A  free 
hand  would  be  nice  too.  Prefer  Northeast,  will 
consider  all.  15  years  experience,  a  leader  and 
teacher.  Box  2921,  Editor  &  Publisher. 


PHOTOJOURNAL^ 


AWARD-WINNING  PHOTOGRAPHER.  5  ynrs 
experience  on  leading  small  Midwestern  daily, 
seeks  position  with  medium  to  large  daily.  Mis¬ 
souri  J-school,  outstanding  design  skills,  clips 
and  refereiKes.  Bor  3051,  Editor  &  Publisher. 


PHOTO  EDITOR/MANAGER  or  assistant.  Six 
years  as  a  photopapher  and  2Vt  on  news  desk 
have  given  me  an  understandir^  of  the  prob¬ 
lems  each  faces  and  the  potential  each  has.  I 
believe  in  planning,  organization  and  com¬ 
munication,  and  in  getting  the  most  out  of 
available  resources.  Prefer  medium-size  daily 
in  Florida  or  the  Northeast.  Box  2993,  Editor  & 
Publisher. 


PHOTCXjRAPHER  with  10  years  experierx^e 
seeks  staff  position.  Excellent  portfolio.  Will 
relocate.  Anthony  F.  Esposito,  Jr,  91  Bethway 
Rd,  Bethany  a  06525;  (203)  393-2231 


PRESSROOM 


ENERGETIC  working  pressroom  supervisor, 
32,  14  years  experience,  willing  to  relocate. 
Box  3045,  Editor  &  Publisher. 


PUBLIC  RELATIONS 


LET  ME  PROMOTE  your  enterprise.  Experience 
in  daily  newspaper  reporting,  broadcasting, 
political  campaigning.  Washinston-Baltimore 
area  only.  Box  3010,  Editor  &  l^blisher. 


E&P  CLASSIFIEDS 
You  Can  Bet  On  Them! 
(212)  752-7050 
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Shop  Talk  at  Thirty  By  Robert  U.  Brown 


One-paper  town  myth 

Over  the  years  the  myth  has  been  cre¬ 
ated  and  accepted  that  any  daily  news¬ 
paper  without  an  immediate  daily  com¬ 
petitor  in  the  same  town  constituted  a 
“one-newspaper  town”  amounting  to  a 
monopoly  over  readers  and  advertisers 
and  therefore  a  license  to  act  like  one. 

Every  publisher  and  editor  in  such  a 
situation  has  known  that  isn’t  the  way  it 
works.  The  one-newspaper  town  myth 
has  been  dragged  out  again  in  the  laments 
over  the  demise  of  the  Washington  Star 
and  practically  everyone  has  deplored  the 
idea  that  the  nation's  capital  is  now  a 
“one-newspaper  town.” 

It  isn’t,  really. 

We  are  indebted  to  the  Audit  Bureau  of 
Circulations  which  has  helped  us  prove 
the  point  with  the  following  summary  of 
copyrighted  information  we  requested 
from  the  ABC  Data  Bank  Service. 

In  downtown  Washington,  D.C.,  with 
250,000  households,  the  combined  daily 
circulation  of  the  Star,  when  it  was  alive, 
and  the  Washington  Post,  was  about 
220,000.  The  daily  sales  of  seven  other 
newspapers  mainly  from  New  York, 
Baltimore  and  Chicago,  boosted  that  fi¬ 
gure  to  237,700  daily. 

Most  of  the  total  daily  circulation  of  the 
Post  and  Star  of  over  900,000  was  outside 
of  the  capitol  district  in  the  31  surround¬ 
ing  counties  making  up  the  “Area  of 
Dominant  Influence”  (ADI).  In  that  area 
there  are  four  morning  newspapers  and  10 
evening  newspapers  in  addition  to  the 
Post  and  Star.  They  are  only  14  (the  Post 
and  Star  make  16)  of  the  38  dailies  being 
sold  in  the  ADI  with  total  circulation  of 
almost  1,142,000. 

Add  to  that  the  sales  of  23  weekly  and 
semi-weekly  newspapers  sold  in  the  area 
with  almost  250,0()0  copies.  Then  project 
the  sales  of  the  news  weeklies  and  the 
audiences  of  radio  and  television  stations 
and  it  becomes  obvious  that  although 
there  may  be  only  one  newspaper  pub¬ 
lished  in  down  town  Washington,  D.C. ,  it 
is  a  far  cry  from  being  a  “one-newspaper 
town”  with  all  the  name  implies. 

Philadelphia  wouldn’t  have  been  a 
“one-newspaper  town”  even  if  manage¬ 
ment  and  labor  had  not  gotten  together  to 
save  the  Bulletin.  Yet,  it  was  on  people’s 
lips  even  though  the  Inquirer  adds  its 
weight  to  the  News,  Journal  and  Bulletin 
for  total  daily  sales  of  more  than 
1,175,000.  Philadelphia  County 
accounted  for  about  half  of  that  total. 

In  the  Philadelphia  ADI  45  newspapers 
produce  daily  sales  of  2,277,900  copies, 
and  if  that  isn’t  competition  we  don’t 
know  what  is.  Again  there  are  33  very 
strong  weekly  and  semi-weekly  newspap¬ 
ers  in  the  19  county  area  with  total  sales 
exceeding  160,000  copies. 


Competition  for  the  readers’  time  in  the 
New  York  City  area  is  so  hot  there  are 
more  than  30  successful  daily  newspapers 
published  within  a  50-mile  radius  of 
Times  Square.  Two  of  them  are  in  the 
400,000-500,000  circulation  range.  That 
picture  is  duplicated  more  or  less  around 
every  major  city  in  the  country. 

Of  course,  there  are  some  medium-size 
and  small  daily  newspapers  that  are  geog¬ 
raphically  fortunate  not  to  have  a  major 
city  daily  in  their  back  yard,  nor  a  com¬ 
peting  paper  in  a  nearby  city.  But  none  of 
these  can  escape  the  fact  that  their  read¬ 
ers,  although  seemingly  isolated  by 
geography,  are  bombarded  daily  by  mes¬ 
sages  from  competiting  magazines,  radio 
and  television  stations. 

It  must  have  been  a  comfortable  feeling 
for  hundreds  of  newspaper  publishers  to 
feel  secluded  and  protected  in  their  one- 
newspaper  towns  for  generations.  But  we 
don’t  think  that  situation  has  existed  for 
many  years.  Competitively,  a  “one- 
newspaper  town”  is  a  myth. 

4  Maryland  weeklies 
publish  twice-weekiy 

Chesapeake  Publishing  Corporation,  a 
division  of  Whitney  Communications 
Corporation,  moved  four  of  its  southern 
Maryland  weeklies  to  a  twice-weekly 
publishing  schedule  on  August  21. 

Lexington  Park  Enterprise,  Calvert 
County  Recorder  and  both  the  Charles 
County  and  Prince  George’s  County  edi¬ 
tions  of  the  Maryland  Independent  will 
now  appear  on  Friday  as  well  as  on 
Wednesday. 

The  decision  to  increase  the  frequency 
of  these  publications  was  the  result  of 
extensive  research  into  the  needs  of  the 
readers  in  the  region.  Enlarged  feature 
and  entertainment  sections  in  the 
weekend  papers  respond  to  reader  in¬ 
terests  and  offer  greatly  increased  impact 
to  advertisers.  Total  paid  circulation  of 
these  papers  is  42,000. 

Green  leaves 

Bill  Green,  whose  one  year  contract 
with  the  Washington  Post  to  serve  as  in- 
house  critic  expired,  has  resumed  his  for¬ 
mer  job  as  director  of  university  relations 
at  Duke  University,  where  he  also 
teaches  a  writing  course. 

Fretz  moves 

Phil  Fretz  has  resigned  as  city  editor  of 
the  Las  Cruces  (N.Mex.)  Sun-Times  to 
join  the  Amarillo  (Tex.)  Globe-News  as 
editorial  page  editor. 


Bob  J.  Hively 


Hively  appointed 
business  manager 

Bob  J.  Hively,  circulation  director  of 
the  Memphis  Publishing  Company  since 
1976,  was  named  business  manager  of  the 
Fullerton  (Calif.)  Daily  News  Tribune. 

Hively,  39,  succeeds  Melvin  A.  Har- 
kavy,  42,  who  becomes  vicepresident  and 
general  manager  of  Scripps-Howard’s 
Southern  California  Publishing  Com¬ 
pany,  which  consists  of  10  weekly  news¬ 
papers. 

Mass,  pubiisher 
acquires  N.H.  weekiy 

Newport  (N.H.)  Argus  Champion 
weekly  established  158  years  ago,  is  being 
sold,  effective  September  1,  to  William 
Barrett  of  Suburban  World  Inc., 
Needham,  Mass.,  by  Newport  Publishing 
Company. 

The  latter’s  principals  are  James  Ew¬ 
ing,  publisher,  Keene  (N.H.)  Sentinel-, 
Mrs  Ewing,  and  Walter  Paine,  former 
publisher,  Lebanon  Valley  News. 

W.  Arthur  Grant,  former  executive  edi¬ 
tor,  Bennington  (Vt.)  Banner,  and  more 
recently  senior  public  relations  officer. 
University  of  New  Hampshire  (Durham), 
is  returning  to  the  Argus  Champion  as 
editor  and  publisher,  succeeding  retiring 
Edward  DeCourcy.  Grant  started  his 
writing  career  at  the  Argus  Champion. 


expertise  for  Owners 

In  Media 

Ownership  Changes 

(919)  782-3131 

BOX  17127  RALEIGH,  N.C.  27619 

26  Years  of  Nationwide  Personai  Service 
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"EGGHEADS  brings  sure-fire  laughter  back  to  the 
comic  pages.  There  is  no  message  here.  No  put-down 
satire.  No  sophisticated  commentary.  Just  plain 
outrageous  humor  done  in  a  simple,  easy-to-read 
comic  strip  style.  This  is  the  kind  of  infectious  humor  my 
family  has  been  laughing  at  for  years,  small  children  to 
grandparents.  Nobody  is  immune  to  it.  Everybody  is  a 
carrier.  It  is  pure  fun  for  me  to  bring  this  material  out  of 
our  home  and  share  it  with  you  and  your  family.  It's 
like  visiting  with  an  old  friend.  The  nation  is  just  ready 
for  it.  We  need  to  giggle  again.  EGGHEADS  will  do 


NEW!  A  DAILY  COMIC  STRIP 

FOR  RATES  AND  AVAILABILITY  CONTACT:  FROM  THE  CREATOR  OF 

KIS 

The  Register  and  Tribune  Syndicate,  Inc. 

Dennis  R.  Allen,  President 

Brian  J.  Flynn,  Vice  President  and  General  Manager 
7 1 5  locust  Street,  Des  Moines,  Iowa  50304 
Phone:  515-284-8244 


United  Press  International  invites 
you  to  EDICON  ’81,  the  one  major 
newspaper  meeting  set  for  New  York 
City  this  year.  Editors  and  publishers 
from  around  the  nation  plan  to  gather 
Oct.  4-6  to  examine  some  of  news- 
papering’s  most  challenging  issues. 
Luncheons  with  invited  speakers 
President  Reagan  and  Sen.  Daniel 
Moynihan  will  key  the  22nd  EDICON, 
a  blend  of  editorial  workshops,  stimu¬ 
lating  speeches  and  gala  events 
about  town. 

If  you  still  haven’t  registered  for 
EDICON  ’81,  don’t  wait!  For 
details,  call  William  K.  Adler  at 
(212)  850-8639 


■  API’s  Malcolm  Mallette  with  a  multimedia  workshop  entitled 
“99  New  Ideas  To  Improve  Your  Newspaper.” 

■  “Reaganomics,”  the  Wall  Street  Journal  moderates  a 
fascinating  look  at  the  realities  beyond  the  catchword. 

■  Harold  Andersen,  chairman  of  the  World  Press  Freedom 
Committee  and  president  of  the  Omaha  World-Herald,  and  top 
UNESCO  officials,  will  discuss  the  U.N.  organization’s  goals  for 
changing  global  journalism. 

■  Telecommunications,  a  look  at  shapes  of  things  to  come  in 
journalism  with  RCA’s  new  chairman,  Thornton  Bradshaw. 

■  Annual  meeting  with  UPl,  special  report  on  the  news  service’s 
achievements  and  direction,  plus  optional  tour  of  UPl’s  just- 
opened  new  World  Headquarters  in  the  Daily  News  Building. 

Also  on  tap  for  EDICON  ’81: 

■  A  reception  and  cocktail  party  at  the  Museum  of  Modern  Art, 
with  a  special  private  showing  and  introduction  to  a  brand  new, 
previously  unviewed  exhibition. 

■  A  pre-theatre  party  and  optional  visit  to  Broadway’s  hottest 
show,  “42nd  Street,”  for  which  we’ve  secured  a  number  of 
choice  seats. 

■  Of  special  interest  to  wives,  three  special  sessions  with  best¬ 
selling  authors:  TV  personality  Richard  Simmons,  author  of  the 
“Never  Say  Diet  Book;”  Colette  Dowling,  author  of  the  best¬ 
selling  “The  Cinderella  Complex;”  and  Judith  Keith,  helpful  and 
humorous  expert  on  instant  glamor  and  author  of  “I  Haven’t  A 
Thing  To  Wear.” 
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